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Cary  W.  Bok,  $l-a-Year  Publisher 
By  Choice,  Likes  Newspapering 


Zest  for  Journalism  Shown  as  He  Takes  Helm 
At  Philadelphia  Evening  Ledger  with 
Kearney  and  Walker  as  Editorial  Advisors 
By  WALTER  E.  SCHNEIDER 


fCARY  WILLIAM  BOK  inherited  Like  Cary  Bok  and  George  Kearney,  characteristic  Bok  pungency  a  mo 

i  from  his  illustrious  grandfather,  For  both  are  rugged  individualists  to  ment  later  when  he  enthused:  ,  ^  ^  oo  t  .. 

jCyrus  H.  K.  Curtis,  not  only  a  share  an  unusual  degree.  “He  was  just  tops.”  ^  years 

)f  his  publishing  fortune,  but  his  For  instance:  The  young  publisher’s  very  lively  K^mey  has  been  a  newspaper- 

iest  for  the  publishing  business.  This  Mr.  Bok  is  probably  the  only  $1  a  sense  of  humor  crops  out  constantly.  Ue  did  foreign  correspondence 

jsecond  son  of  the  noted  editor.  Eld-  year  publisher  of  a  metropolitan  He  considers  Mr.  Kearney  his  “boss,”  editorial  promotion  ■wmrk.  As 

*ard  W.  Bok,  to  whom  fell  while  still  newspaper  extant  in  the  U.  S.,  by  and  last  week-end  he  asked  him  for  ^  ^  ^  L^ger  bjmdicate 

in  his  twenties  the  chief  trusteeship  choice.  his  first  Saturday  off  since  Feb.  1  so  since  1935,  he  has  met  scores  of  news- 

of  the  Curtis  estate,  is  daily  dem-  Messrs.  Bok  and  Kearney  “kicked  he  could  get  at  his  suburban  squire’s  P^Per  executives,  some  of  whom  he 
nstratine  his  enthusiasm  for  news.  telephones  occasionally  now  for  an 


quick,  deft  movement  of  the  hand  as 
rapidly  as  he  gets  through  it. 

At  the  Curtis  Co.  he’s  third  in  com¬ 
mand — after  Walter  D.  Fuller,  pres¬ 
ident,  and  Fred  A.  Healy,  vice-pres¬ 
ident  on  the  business  side — but  here 
is  what  dynamic  Cary  Bok  says  of 
that: 

“I’m  sort  of  an  office  boy  who  sits 
arpund  and  keeps  things  going.  I 
switch  from  one  thing  to  another  as 
it  comes  along.” 

And  so  it  goes.  He  hustles  several 
times  a  day  to  his  office  in  the  Ledger, 
across  Sansom  Street  from  the  Curtis 
Building.  There  Mr.  Bok  relies  prin¬ 
cipally  on  Mr.  Kearney  for  back¬ 
grounding  in  matters  newspaptrwise, 
and  Mr.  Kearney  has  stood  him  in 
good  stead.  For  28  of  his  43  years 


i.T  his  twenties  the  chief  trusteeship  choice, 
of  the  Curtis  estate,  is  daily  dem-  Mess 
nstrating  his  enthusiasm  for  news¬ 
paper  publishing,  discovered  only  re- 
ently  when  he  became  publisher  of 
the  Philadelphia  Evening  Public 
Ledger. 

With  his  father’s  Dutch  determina- 
1  tkm  Mr.  Bok  tackled  last  Feb.  1,  just 
[  after  his  thirty-fourth  birthday,  the 
usk  of  taking  over  the  Evening 
Ledger  from  John  C.  Martin,  who  re¬ 
signed  as  president  and  publisher. 

Ktarney  His  "Leg  Mon" 

One  of  Mr.  Bok’s  first  acts  as  pub- 
isher  was  to  appoint  George  Fairchild 
Kearney  (pronounced  to  rhyme  with 
Kilkmey)  to  the  vacant  general  man- 
■gerdiip.  Since  February  Mr.  Kear- 
:'ey,  43-year-old  manager  of  the 
Ledger  Syndicate,  has  been  the  pub¬ 
lisher’s  “leg  man,”  advisor  and  con- 
lant  business  associate,  and  on  May 
1  be  was  elected  president  of  Public 
l^^^r,  Inc.  Local  newspaper  his- 
tory  was  made  when  the  Ledger’s  new 
i  ^xecutives  brought  Stanley  Walker 
I  oia  the  New  York  Herald  Tribune 
U)  be  editor,  effective  the  same  date. 

'j^er  Charles  M.  Morrison  resigned 
“S  president  and  editor. 

A  newspaper-directing  team  unique 


George  F.  Kearney,  president  of  the  Philadelphia  Evening  Ledger  (left)  conferring  with 
its  new  (t-a-year  publisher,  Cary  W.  Bok. 


answer  to  any  unusual  publishing 
problem. 

Picked  Walker  as  Editor 

Mr.  Bok  has  given  himself  “the  job 
of  studying  and  reorganizing  a  bit” 
at  the  Ledger.  So  far  he  has  promoted 
Mr.  Kearney  twice,  picked  Mr.  Walker 
as  editor,  named  Arthur  C.  Hampson 
business  manager,  and  appointed  Wil¬ 
liam  Goss  Dodge,  formerly  of  the 
New  York  Daily  News,  to  the  position 
of  production  manager,  formerly  held 
by  Mr.  Hampson. 

“Some  of  the  staff  are  still  scared 
of  me,”  he  grinned,  but  I’m  not  the 
big  bad  Bok  that  they  called  me  be¬ 
hind  my  back.”  The  publisher  de¬ 
scribed  his  new  role  as  “not  some 
damned  banker’s  job,”  but  heading 
an  institution  where  the  heads  of 
1,100  Philadelphia  families  earn  their 
livelihood. 

From  the  Ledger  Mr.  Bok  receives 
an  annual  salary  of  $1.  Mr.  Kearney 
is  “thinking  of  giving  him  a  raise,” 
but  didn’t  say  when  it  was  coming. 

It’s  the  personalities  he  meets  in 
newspapering  that  Mr.  Bok  likes  most 
in  his  new  work.  To  him  his  staff  is 


local  journalism  and  perhaps  in  out  a  palace”  for  a  roomy  but  plain  chore  of  fence-painting.  The  Cary  “a  damn  good  bunch”— the  publisher’s 

thus  formed  by  Mr.  double  office  on  the  third  floor  so  they  Boks  live  on  Skyline  Farms,  near  mild  profanity  was  sprinkled  through 

^  scion  of  the  wealthy  publishing  could  be  close  to  the  scene  of  editorial  Ardmore,  Pa.  the  interview  and  he  used  the  ex- 

i  Kearney,  who  knew  pov-  operations.  By  way  of  explanation  of  Mr.  Bok  heretofore  has  given  most  pression  “nuts”  frequently. 

.  fty  ui  his  youth  and  has  risen  in  10  Mr.  Bok’s  phrase  quoted,  they  aban-  of  his  attention  to  his  duties  as  secre-  Since  the  advent  of  Mr.  Bok  the 

■  *  Philadelphia  reporter  to  doiied,  immediately  after  taking  the  tary- treasurer  of  the  Curtis  Publish-  Ledger  has  known  one  strict  editorial 

*  presidency,  and  Mr.  paper  over,  the  sumptuous  paneled  ing  Company,  which  he  joined  10  years  taboo— his  name  is  never  mentioned 

■  in^r’  publisher’s  suite  on  the  tenth  floor,  ago  because  his  grandfather  was  ’’per-  in  a  social  way.  “My  wife  and  I  don’t 

;  ^ter  he  had  “arrived”  in  comprising  two  offices,  two  living  fectly  honest”  about  the  matter  of  like  publicity,”  he  explained,  “and 

!  chairf”*  ^  editor’s  rooms,  two  bedrooms,  a  private  dining  Cary  working  there  “so  long  as  I  unless  it’s  something  extraordinary 

I ®  newspaper  in  the  nation’s  room,  and  an  entrance  hall,  all  elab-  wanted  to  work  and  I  did  what  I  and  newsworthy,  nothing  doing.” 

orately  furnished.  The  suite  was  oc-  wanted.”  Mr.  Bok  also  has  been  the  He's  ''Nobody*t  Pushover'* 

i  "Polaee"  Abaadenad  copied  by  the  former  publishers.  active  trustee  of  the  Curtis  estate  Newspapering  is  not  all  sparkle  and 

i  expectancy — that  “some-  Those  are  a  few  of  the  highlights  since  1933.  glamor  to  the  young  publisher  who  is 

;  TOund  to  happen”  at  the  that  make  the  Bok-Keamey  team  an  At  the  Curtis  plant  he  still  maintains  fast  acquiring  the  inside  facts  of  run- 

■  jJ****”"^  noticed  in  all  Philadelphia  unusual  one.  his  principal  office.  He  says  he  “keei>s  ning  a  metropolitan  daily.  Although 

:  offices.  Editorial  eyes  are  In  the  large  corner  room  overlook-  two  secretaries  on  the  verge  of  a  ner-  he  spent  a  decade  in  the  Curtis  plant 


active  trustee  of  the  Curtis  estate 


H«'t  "Nebody't  Puihevar" 

Newspapering  is  not  all  sparkle  and 
glamor  to  the  young  publisher  who  is 


At  the  Curtis  plant  he  still  maintams  fast  acquiring  the  inside  facts  of  nm- 
his  principal  office.  He  says  he  “keeps  ning  a  metropolitan  daily.  Although 
two  secretaries  on  the  verge  of  a  ner-  he  spent  a  decade  in  the  Curtis  plant 


offices.  Editorial  eyes  are  In  the  large  corner  room  overlook-  two  secretaries  on  the  verge  of  a  ner-  he  spent  a  decade  in  the  Curtis  plant 
the  Bok-Keamey-Walker  ing  the  historic  buildings  of  Inde-  vous  breakdown” — which  may  be  an  and  on  humble  jobs  outside  to  learn 
A  few  changes  are  pendence  Square,  Mr.  Bok  and  Mr.  exaggeration  but  he  really  is  an  im-  the  magazine  business  from  the  bot- 
PaThT'^’k  revolutionary  de-  Kearney  have  identical  desks,  over  usually  busy  executive.  He  arrives  tom  up,  his  visits  to  the  Ledger  were 

been  made  under  the  which  flow  a  constant  interchange  of  at  the  Curtis  Co.  office  at  9  A.M.,  but  infrequent.  Now,  to  make  up  for 
publishing  dynasty.  ideas.  Above  Mr.  Bok’s  chair  hangs  there  is  no  typical  day  on  Mr.  Bok’s  lost  time,  he  lugs  home  a  fat  brief 

^anwhile,  the  new  newspaper  ®  portrait  of  his  boyhood  hero,  Cyrus  weekly  schedule.  He  isn’t,  it  seems,  case  every  night,  Saturday  included. 


At  home  he  works  on  Ledger  and  Cur- 


““yng  team  of  Bok  and  Kearney  Curtis.  built  that  way.  At  home  he  works  on  Ledger  and  Cur- 

ijj  ,  I®  human  interest  to  those  who  “He  was  just  sort  of  perfect,  so  far  With  movements  as  swift  as  his  tis  matters  until  weariness  sends  him 

'  that  product  daily  in  their  as  I’m  concerned,”  said  Mr.  Bok  as  pace  leaving  his  office — he’s  always  to  bed.  Sunday  is  no  holiday  at  home, 

I  polumns— is  being  put  imder  an  he  leaned  back  in  his  chair  one  day  hustling  away  and  disappearing  in  an  either,  unless  the  recent  fence-paint- 

uiicroscope.  An  unusual  this  week,  glanced  upward,  and  instant  around  a  comer  because  he  irig  job  mentioned  previously  might 
1 1  but  how  did  it  come  about?  pointed  almost  with  reverence  to  the  has  so  much  desk  work  to  clear  daily  be  teiroed  such. 

[  youn  **  background  of  these  portrait  with  a  pencil.  “He  never  — he  absorbs  almost  at  a  glance  the  Variously  Mr.  Box  is  described  by 


voiin-  -  "“viwisiuuiiu  or  uiese 
7®j|ng  men?  What  are  they  like? 

,  answer  the  last  question  first: 


let  me  down.”  His  admiration  for  his  memorandums  and  letters  put  before  those  close  to  him  ^at  the  Ledger  as 
famous  grandsire  was  expressed  with  him.  He  flicks  each  one  aside  with  a  nobody  s  pushover  despite  his  al- 


EDITOR  &  PUBLI  S 


most  boyish  manner,  and  as  an  execu¬ 
tive  who  knows  what  he  wants  and 
goes  after  it.  And  though  he’s  the 
grandson  of  Cyrus  H.  K.  Curtis  and 
the  son  of  Edward  Bok,  you’d  never 
learn  this  from  him  unless  you  raised 
the  question. 

"Phooey,"  Says  Mr.  Bok 

Each  day  he  passes  along  to  Mr. 
Kearney  numerous  clippings  on  which 
he  has  pencilled  memorandums.  On 
ideas  he  considers  and  rejects  Mr.  Bok 
occasionally  scribbles  one  word, 
“Phooey,”  and  let’s  it  go  at  that. 

His  “phooeys”  and  another  favorite 
expression  to  his  executives — “Now 
•get  this  straight,  fellow” — are  indica¬ 
tive  of  his  crispness  and  his  extreme 
bluntness  upon  occasion.  He  doesn’t 
beat  around  any  mulberry  bush  at 
any  time.  What  he  says  he  thinks. 

Although  he  has  evinced  keen  in¬ 
terest  in  things  editorial,  he  admits 
“I’m  not  a  writing  man  and  I  know 
better  than  to  try.” 

Accentuating  his  youthfulness  are  a 
ruddy  complexion  and  the  build  of  an 
athlete.  He  stands  6  feet  2  inches 
and  weighs  205  pounds.  A  crack 
pitcher  during  his  college  days — he’s 
proud  of  his  record  of  five  wins  out 
of  five  games  he  pitched  for  Williams 
College  during  his  freshman  year — 
he  suffered  an  injury  to  the  elbow 
of  his  pitching  arm  that  even  to¬ 
days  “feels  like  10,000  devils  using 
pitchforks”  to  torment  him  if  he  tries 
a  comeback  on  a  baseball  field.  He 
abandoned  that  sport  for  mountain 
climbing  in  Switzerland  during  “those 
marvelous  vacations”  that  go  with 
two  years  at  Oxford  University,  where 
he  studied  medieval  literature.  He 
swims  every  chance  he  gets  and  for 
exercise  now  he  has  chopped  up  16 
cords  of  wood  from  dead  trees  on  his 
suburban  estate. 


EDITOR  6,  PUBLISHER 
CALENDAR 


Stanley  Walker  at  his  editor's  desk  at  the 
Philadelphia  Evening  Ledger. 


Studied  Law 

Recently  he  smashed  his  left  thumb 
at  this  job  and  another  time  the  ax 
slipped  and  cut  his  foot. 

Mr.  Bok,  christened  Cary  in  honor  of 
his  father’s  early  business  counselor, 
Clarence  Cary,  was  graduated  in  1926 
from  Williams  College,  where  he  was 
a  sub-editor  on  the  college  newspaper 
during  his  senior  year.  He  studied 
law  for  a  year  at  the  University  of 
Virginia  and  then  went  to  Oxford.  His 
acquaintance  with  law  books  was  in 
the  Bok  tradition.  Mr.  Bok  pere 
learned  the  value  of  a  speaking  ac¬ 
quaintance  with  Blackstone  in  ad¬ 
ministrative  work  and  determined 
that  both  of  his  sons,  whatever  the 
direction  of  their  activity,  should 
spend  at  least  a  year  in  the  study  of 
law.  Cary  begged  off  at  the  end  of 
his  year  at  Charlottesville,  Va.,  but 
brother  Curtis,  eight  years  his  senior 
and  a  fellow  trustee  of  the  Curtis  es¬ 
tate,  has  had  a  distinguished  career  as 
a  lawyer.  He  is  now  President  Judge 
of  Common  Pleas  Court  No.  6,  Phil¬ 
adelphia. 

His  formal  education  completed, 
Cary  Bok  started  in  the  fall  of  1929  to 
learn  the  publishing  business  at 
Curtis.  First  be  sold  subscriptions 
from  door  to  door  all  over  the  country. 

Six  months  of  this  and  then  he  rode 
the  tailboard  of  a  Curtis  truck  in  New¬ 
ark,  N.  J.,  tossing  out  bimdles  of  mag¬ 
azines  to  newsstands,  working  from 
midnight  to  9  A.M.  For  a  year  he  sold 
— or  tried  to  sell — advertising  in  New 
York  but  “they  gave  me  the  cosmetic 
accounts  and  I  wasn’t  even  married,” 
he  recalled,  so  he  gave  up  salesman¬ 
ship  to  take  a  clerk’s  job  in  Curtis’ 
schedule  department  at  $35  per.  Six 
months  later  his  salary  was  raised  to 
$40,  but  his  pride  in  winning  the  in¬ 
crease  took  a  quick  fall  when  the  de¬ 
pression  brought  along  a  10%  cut. 
This  was  restored  in  1936. 


of  1933.  Mr.  Bok  was  asked  to  take 
charge  of  the  estate.  Until  late  in 
1934,  when  he  returned  to  the  Curtis 
payroll,  he  handled  the  difficult  job  of 
administering  the  estate.  His  executive 
duties  at  the  Curtis  plant  were  in¬ 
creased  gradually  until  he  was  made 
secretary-treasurer  of  the  firm  in  1937. 

In  1935  Mr.  Bok  married  a  Philadel¬ 
phian.  the  former  Miss  Helene  Boer- 
icke.  Their  wedding  trip  was  an  Arctic 
expedition,  on  a  Norwegian  sealing 
vessel,  for  the  Academy  of  Natural 
Sciences,  Philadelphia,  of  which  Mr. 
Bok  is  a  trustee.  The  Boks  are  the 
parents  of  a  son,  Anthony,  19  months 
old.  The  publisher  added  to  his  fam¬ 
ily  “record”  his  four  dogs.  Johnny,  a 
Great  Pyrenees  weighing  120  pounds, 
is  his  favorite  and  at  home  his  con¬ 
stant  companion.  He  carries  a  snap¬ 
shot  of  Johnny  and  shows  it  proudly 
at  the  slightest  provocation. 

Kearney  Hired  by  Curtis 

Mr.  Kearney,  a  bachelor,  knew  Mr. 
Bok  only  casually  before  the  new 
publisher  appointed  him  general  man¬ 
ager.  He  has  been  with  the  Ledger 
since  Cyrus  Curtis,  attracted  by  Mr. 
Kearney’s  record  as  an  editorial  pro¬ 
motion  man  for  the  Philadelphia  Eve¬ 
ning  Bulletin,  called  him  to  his  estate 
at  Camden,  Me.,  in  1929  and  hired  him 
for  special  work.  In  1933  Mr.  Kearney 
became  editorial  promotion  manager 
of  the  Public  Ledger  and  Evening 
Ledger.  The  same  year,  when  the 
morning  paper  was  merged  with  the 
Philadelphia  Inquirer,  he  was  ap¬ 
pointed  assistant  to  the  editor  of  the 
Evening  Ledger  and  his  appointment 
as  manager  of  the  Ledger  Syndicate 
followed  in  1936. 

Mr.  Bok  says  “George  has  worked 
up  to  the  top  by  his  own  efforts.”  The 
facts  are  that  Mr.  Kearney,  at  the  age 


May  22-2.3 — Daily  Newspaper 
League  of  Illinois  annual  meet¬ 
ing  Abraham  Hotel,  Spring- 
field,  Illinois. 

May  2.3-27 — Special  Libraries 
Assn.,  annual  conference,  Bal¬ 
timore,  Md. 

May  26-27  —  Pennsylvania’s 
Press  Conference,  State  College, 
Pa. 

Jiiin'  3-7 — ANPA  Mechanical 
Conference,  Bellevue-Stratford 
Hotel,  Philadelphia. 

June  5-6 — Business-Consumer 
Relations  Conference.  Buffalo. 

June  5-7 — National  Federa¬ 
tion  of  Sales  Executives,  con¬ 
vention,  Bellevue  -  Stratford, 
Philadelphia. 

June  9-11 — Arkansas  Press 
Assn.,  annual  convention.  Hot 
Springs. 


Daily  Sketch  and  used  this  money-  Ja' 
complete  his  college  education.  ilC 
A  war  veteran,  Mr.  Kearney  spt  ■ 

18  months  in  the  army  and  won  a 
promotion  to  sergeant.  He  served  a-  J|J 
Base  Hospital  20  and  at  the  hea-'^  * 
quarters  of  the  medical  department 
Tours,  France.  He  joined  the  Pr-"^ 
staff  in  Philadelphia  in  1919  before  •> 
merger  with  the  Public  Ledger. 
year  later  he  served  abroad  for 
Press  as  foreign  correspondent.  Be¬ 
fore  joining  the  Bulletin  in  1922  as 
feature  writer  he  did  freelai.c::; 
wrote  special  aidicles  on  political  su;  CHICAC 
jects  from  Europe  for  the  Wildrr.J  * 
Magazine  and  Newspaper  Service  **7 
New  York,  and  was  with  the  adve: 
tising  department  of  the  John  B.  S’.e 
son  Co.,  hat  manufacturers  in  Phile- 
delphia,  as  editor  of  its  house  orga; 

Story  of  a  Scoop  ^ 

While  at  the  Bulletin  Mr.  Kearr;:  ^ 
learned  what  it  means  to  have  the  c 
desk  turn  down  a  scoop  of  local  ms;  s 
nitude  just  because  it  happens  to j 
offered  by  a  feature  writer.  WT..  , 
four  lifers  at  Eastern  State  Per-  j 
tentiary  led  a  series  of  riots  in  lit.  ( 
that  caused  a  two-day  reign  of  te-  - 
ror  there,  Mr.  Kearney  went  to  -j 
prison  “on  his  own.”  He  sought : 
names  of  the  “Four  Horsemen,"  _ 
the  riot  ringleaders  were  called  : 
the  horde  of  newspapermen  coot: 
their  heels  outside  the  prison  gas 
A  strict  censorship  was  in  effect. 

Unrecognized  as  a  reporter, 
gained  admittance  by  asking  for  oa 
of  the  prison  physicians  whom  Is 
had  known  for  years.  His  nis 
worked,  and  Mr.  Kearney  recalls  tk 
he  memorized  the  names  of  the  "For 
Horsemen”  rather  than  run  the  rt 
of  being  seen  taking  notes.  He  got 
outside  the  prison  with  his  scoop  aid 
then  spent  the  next  half  hour  tryit; 
to  get  the  city  desk,  which  was  thor¬ 
oughly  excited  over  the  big  prisot 
story,  to  talk  to  him.  in  desperatior. 
the  feature  -  reporter  -  with  -  a  -  scooc 
phoned  a  copy  boy  and  instructed  he 
to  shout  the  news  he  had  to  the  city 
desk.  It  worked  and  Kearney’s  scoof 
made  the  main  edition,  thanks  to  the 
copy  boy. 

On  the  personal  side,  Mr.  Keamey 
has  collected  for  years  bits  of  history 
of  Philadelphia  journalism.  He  pte 
some  day  to  assemble  the  fruits  of  tbs 
hobby  into  a  book.  He  has  writter. 
four  novels,  none  of  which  ever  was 
printed  because  he  wasn’t  satisfied 
with  his  work. 

A  man  of  deep  religious  convictions 
inculcated  by  his  mother,  Mr.  Kearney 
does  not  affect  a  “holier-than-thou 
attitude  or  intrude  his  religious  opin¬ 
ions  in  business  contacts.  He  tte 
however,  startle  this  interviewer  with 
this  considered  statement  on  editoo 
and  religion: 

“In  a  very  real  way  I  think  newv 
papers  are  better  edited  by  men  wh» 
try  to  commune  with  God  or 
have  faith  in  God.” 

Mr.  Keamey  in  recent  years 
made  a  practice  of  talking  to  pe<4*- 
friends  or  strangers,  to  learn  ^ 
philosophy  and  if  material  or  spirit 
help  is  needed,  to  furnish  it  if  it  • 
possible  to  do  so.  This  humanitari®" 
ism  is  known  only  to  his  intini*k 
friends. 

He  admits  he  is  “a  very  remote  aw 
solitary  fellow”  at  times  and  few  ei-  • 
cept  those  in  his  circle  of  new^>ap® 
friends  ever  obtain  an  intunaK 
glimpse  of  the  real  George  Keamef- 
He  is  a  genial  host,  is  hail-feU^' 
well-met  at  any  newspaper  gather^ 
smokes  cigarettes  incessantly  and  liW 
a  highball  or  two  for  sociability’s  safe 
He  doesn’t  sleep  more  than  four  houR 
any  night,  spending  early  morning 
hours  in  reading  at  home  or  "pr^' 
ling”  odd  comers  of  Philadell®*' 
(Continued  on  page  33) 


of  14,  two  years  before  he  completed 
his  course  at  Central  High  School, 
Philadelphia,  took  a  job  as  proof  boy 
with  the  local  Western  Newspaper 
Union  office  so  he  could  finish  high 
school.  He  also  did  school  correspond¬ 
ence  for  the  Press,  Telegraph  and 
Record. 

Mr.  Kearney’s  mother,  with  whom 
he  makes  his  home  in  a  four-story 
house  at  2103  Locust  Street,  near 
Philadelphia’s  historic  Rittenhouse 
Square,  was  at  that  time  religious  and 
resort  editor  of  the  Inquirer.  To  help 
send  him  through  the  University  of 
Pennsylvania  she  wrote  a  book  on  re¬ 
ligious  education,  and  also  did  maga¬ 
zine  articles.  The  son  corresponded 
for  various  Philadelphia  newspapers 
while  at  Penn. 


From  Newspaper  Family 

Mr.  Kearney  is  proud  of  the  fact 
that  he  springs  from  a  family  con¬ 
nected  with  newspaper  work  for  four 
generations.  Mrs.  Kearney’s  uncle, 
Augustus  Corey,  invented  one  of  the 
first  monotype  machines  in  which 
George  W.  Childs,  the  original  owner 
of  the  Ledger,  invested  considerable 
money.  The  machine,  exhibited  at 
Philadelphia’s  Centennial  Exposition 
in  1876,  proved  a  failure  mechanically, 
but  showed  the  way  for  this  publish¬ 
ing  development.  A  great-uncle  of 
Mr.  Keamey,  William  L.  Drane,  was 
mechanical  superintendent  of  Mr. 
Childs’  Public  Ledger. 

Before  entering  college  Mr.  Keamey 
went  to  Europe  for  a  series  of  special 
interviews  with  Hall  Caine,  John 
Galsworthy  and  other  literary  lights. 
The  articles  were  syndicated  and  ap¬ 
peared  in  the  Boston  Post,  New  York 
Times,  Portland  Oregonian  and  Kansas 
City  Star.  Later,  at  the  age  of  18,  he 
was  a  feature  writer  for  the  London 
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Believe  Medium  Will  Receive  Greater  Share  of 
Ad  Dollar  .  .  .  Resolve  to  Be  More 
Vigilant  Regarding  Legislation 


CHICAGO,  May  17 — Definite  assur¬ 
ance  that  newspapers  are  “on  their 
way"  toward  receiving  a  greater  share 
of  the  national  advertising  dollar, 
through  efforts  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  and  co-operative  ef¬ 
forts  between  dailies  and  advertising 
agencies,  was  voiced  at  the  spring 
meeting  of  the  Inland  Daily  Press  As¬ 
sociation  here  this  week. 

While  Inlanders  devoted  but  one 
session  to  advertising,  with  the  balance 
of  the  two-day  meeting  given  over  to 
a  multitude  of  publishing  problems, 
interest  shown  in  today’s  national  ad¬ 
vertising  forum  indicated  that  news¬ 
paper  men  are  endeavoring  to  estab¬ 
lish  better  relations  with  advertisers 
and  the  agents. 

More  Uniform  Information 

F.  Ward  Just,  Waukegan  (Ill.) 
.Vews-Sun,  chairman  of  the  Inland’s 
agency  and  representative  relations 
committee,  told  of  the  recent  pub- 
lisher-agency  conference  in  New 
York.  He  reported  that  one  agency 
ofBcial  exploded  the  belief  that  agen¬ 
cies  make  more  money  from  radio 
than  from  newspapers.  He  explained 
the  agencies  desired  more  uniform 
merchandising  information,  such  as 
the  lowa-Illinois  coffee,  cereal  and 
soap  surveys,  and  more  basic  infor¬ 
mation  as  to  incomes  in  each  market. 
He  said  the  American  Association  of 
Advertising  Agencies  is  now  working 
on  a  program  for  advancement  of 
newspaper  advertising,  details  of 
which  are  yet  to  be  announced. 

Evidence  of  agency  interest  in  news¬ 
papers  was  contained  in  a  cordial  wire 
from  John  Benson,  president  of  the 
Four-A’s  and  an  invitation  for  news¬ 
paper  publishers  to  meet  with  agency 
representatives  at  a  luncheon  here 
next  October. 

E.  P.  Adler,  Davenport  (la.)  Times, 
urged  continued  support  of  the  Bu¬ 
reau  of  Advertising’s  activities,  de¬ 
claring  small  newspapers  must  do  their 
part  to  sell  newspapers  as  a  whole  to 
national  advertisers,  even  to  the  ex- 
■ent  of  increasing  their  contributions 
to  the  bureau. 

Wilder  Breckenridge,  sales  man¬ 


ager  of  the  Bureau,  gave  an  account 
of  the  Bureau’s  efforts,  including  an 
illustrated  report  of  reader  interest 
studies  made  by  the  Gallup  method. 
He  referred  to  the  “new  attitude”  on 
the  part  of  agencies,  who  are,  he  said, 
reaching  for  everything  the  newspa¬ 
pers  can  give  them  in  the  way  of  in¬ 
formation  on  how  to  use  newspaper 
advertising  most  effectively. 

Today’s  session  opened  with  the 
morning  session  devoted  to  the  mem¬ 
bers’  idea  forum,  conducted  by  Clin¬ 
ton  F.  Karstaedt,  Beloit  (Wis.)  News, 
Inland  vice-president.  Many  helpful 
suggestions  were  offered  in  answer  to 
questions  raised  by  the  membership. 
At  the  luncheon  meeting,  Vaughn 


Three  Hoosier  publishers  at  Inland  con¬ 
vention.  Lfet  to  right:  Samuel  E.  Boys, 
Plymouth  (Ind.)  Pilot;  Gardner  Thomas 
Marion  (Ind.)  Chronicle  Leader-Tribune; 
and  J.  F.  McDermond,  Jr.,  Attica  (Ind.) 

Ledger-Tribune. 

Shoemaker,  Chicago  Daily  News  car¬ 
toonist  and  Pulitzer  prize  winner, 
scored  a  hit  with  his  demonstration 
of  drawing  cartoons.  He  was  followed 
by  Richard  J.  Massock,  Rome  corre¬ 
spondent  for  the  Associated  Press, 
speaking  on  his  experiences  covering 
news  in  Dictator  countries. 

In  Italy  as  well  as  in  Russia,  cen¬ 
sorship  comes  after  “the  crime,”  he 
said,  he  described  the  Rome-Berlin 
axis  as  a  marriage  of  convenience  in¬ 
timating  Italian  people  had  little  love 


^xd  board  members  inspect  International  News  Service  Soundphoto 
^ent  at  Chicago  meeting.  Left  to  right:  Clinton  F.  Karstaedt,  Beloit  (Wis.)  Nows, 
Elkhart  (Ind.)  Truth,  president;  L.  S.  Whitcomb,  Albert 
"”’•)  Tribune,  director;  Secretary-Treasurer  John  L.  Meyer;  end  Frank  W.  Rucker, 
Independence  (Mo.)  Examiner,  secretary  of  board. 


Wisconsin  Inlanders  greet  Dr.  Clarence  A.  Dylcstra,  president  of  University  of  Wiscon¬ 
sin,  luncheon  speaker.  Left  to  right:  Prof.  Grant  M.  Hyde,  director  of  the  University 
of  Wisconsin  School  of  Journalism;  Frank  Thayer,  associate  professor  of  journalism  at 
Wisconsin;  Vice-President  Clinton  F.  Karstaedt,  Beloit  News;  Frank  R.  Starbuck,  Racine 
Journal-Times;  President  Dykstra;  Frank  E.  Noyes,  Marinette  Eagle  Star;  and  Emery  A. 

Odell,  Monroe  Times. 


for  the  Germans,  and  visa  versa.  Hit¬ 
ler  is  master  of  the  axis  today,  he 
added,  and  Italians  say:  “How  nice  it 
was  in  Italy  when  Mussolini  ran  the 
country.” 

“The  foreign  correspondent  labors 
under  threat  of  expulsion  if  he  offends 
the  regime  no  matter  what  dictator 
country  he  is  in,”  said  Mr.  Massock. 

W.  R.  Cropley,  Kenosha  (Wis.) 
News,  presided  over  the  classified  ad¬ 
vertising  clinic  at  which  Frank  W. 
Rucker,  Independence  (Mo.)  Exam¬ 
iner,  and  Robert  L.  Shless,  Chicago 
Evening  American  and  Herald  & 
Examiner,  spoke.  Mr.  Rucker  stressed 
the  value  of  classified  as  a  circulation 
builder  from  a  human  interest  stand¬ 
point  and  Mr.  Shless  cited  the  value 
of  classified  trained  men  to  the  future 
of  the  newspaper. 

More  Vigilance  in  Legislation 

Growing  out  of  dissatisfaction  with 
the  manner  in  which  smaller  news¬ 
paper  interests  have  been  considered 
in  legislative  matters.  Inland  mem¬ 
bers  Tuesday  adopted  a  resolution 
calling  for  greater  vigilance  in  future 
<x)nsi<Ieration  of  legislation  affecting 
small  papers.  It  noted  that  “regula¬ 
tory  and  restrictive  legislation  enacted 
or  impending  threatens  increasingly 
to  impair  the  well  being  of  newspa¬ 
pers  and  to  curtail  their  services,”  and 
stated  that  “this  association  in  com¬ 
mon  with  other  newspapers  associa¬ 
tions  has  leaned  backward  in  such 
matters  with  injury  to  ourselves  and 
our  services  to  the  public,  seriously 
neglecting  the  obvious  need  for  legis¬ 
lative  defense  because  of  the  tradi¬ 
tional  desire  of  all  American  news- 
paperdom  not  to  assume  a  self  inter¬ 
ested  position  in  legislative  matters.” 

As  an  example  of  “the  mistake  of 
such  a  position,”  the  resolution  noted 
the  passage  of  the  Wage  and  Hour 
Act,  “lacking  adequate  provisions  for 
the  protection  of  newspaper  service 
and  the  interests  of  tens  of  thousand 
of  worthy  boy  carriers.” 

“Resolved,  that  the  Inland  Daily 
Press  Association  hereby  instructs  its 
officials  to  take  such  reasonable  and 
proper  steps  as  may  result  in  greater 
vigilance  in  such  matters  and  in 
prompt  representation  of  newspaper 
interests  whenever  so  threatened,  with 
special  reference  to  the  interests  of 
the  smaller  community  newspapers 
and,  be  it  further 

“Resolved,  that  today’s  action  and 
instruction  to  officials  be  expressly 
defined  as  being  limited  to  a  vigilance 
for  defense  of  newspaper  services  and 
of  such  institutional  well  being  of 
newspapers  as  is  essential  to  such 
services,  and  be  if  further 
Co-operation  Atored 

“Resolved,  that  a  copy  of  this  reso¬ 
lution  be  sent  to  all  other  newspaper 
associations  with  assurance  of  Inland 
co-operation  in  any  joint  effort  or 


united  effort  toward  greater  vigilance 
and  better  representation  of  news¬ 
paper  interests  in  the  matters  de¬ 
scribed.” 

In  discussion  which  followed  con¬ 
cerning  information  on  the  Wage- 
Hour  Act  as  it  relates  to  newspapers, 
JS  Gray,  Monroe  (Mich.)  News,  mem¬ 
ber  of  the  ANPA  sub-committee,  re¬ 
ferred  to  a  personal  opinion  written 
to  the  Inland  by  Elisha  Hanson.  ANPA 
counsel.  Mr.  Hanson  said  that  the 
chief  of  the  Children’s  Bureau  at 
Washington  has  no  power  to  regulate 
hours  of  independent  contractors.  It 
was  also  his  opinion  that  local  sale 
and  delivery  of  newspapers  are  not 
in  commerce  and  therefore  not  sub¬ 
ject  to  provisions  of  the  Wage-Hour 
Act.  He  also  expressed  the  belief 
that  even  where  boys  are  employes  the 
mere  fact  of  calling  at  a  newspaper 
office  to  pick  up  their  papers  cannot 
be  construed  as  working  in  or  about 
an  establishment  producing  goods  for 
commerce.  He  added,  however,  it 
might  be  better  to  try  to  iron  out 
“this  situation”  by  negotiation  rather 
than  through  litigation. 

President  Tom  H.  Keene,  Elkhart 
(Ind.)  Truth,  referred  to  insidious  ef¬ 
forts  to  destroy  the  influence  of  the 
press,  in  his  opening  address,  urging 
publishers  to  1^  alert  to  such  slurs. 
Admitting  that,  perhaps,  there  is  an 
occasional  publisher  who  abuses  the 
free  press  privilege,  he  declared  there 
is  not  anoAer  group  of  men  who  are 
as  honest,  conscientious,  unselfish  and 
courageous  as  the  newspaper  fratern¬ 
ity. 

Perry  Sees  Victory 

Stuart  H.  Perry,  Adrian  (Mich.) 
Telegram,  dealt  with  contempt  of 
court  charges  brought  against  the 
Los  Angeles  Times  and  the  Gary 
(Ind.)  Post-Tribune,  in  his  report  as 
chairman  of  the  Committee  on  Edi¬ 
torial  Standards  and  Freedom  of  the 
Press,  predicting  eventual  victory  for 
the  defendants  because  the  particular 
cases  do  not  involve  editorial  comment 
prior  to  conclusion  of  cases  in  court. 
If  the  courts  show  a  tendency  to  rea¬ 
son  narrowly,  he  said,  then  a  prob¬ 
lem  of  public  policy  arises  which 
might  be  solved  by  legislative  action. 

He  pointed  out  that,  fundamentally, 
the  right  to  free  speech  and  a  free 
press  is  “the  right  to  hear  and  to 
read.”  He  urged  publishers  to  meet 
accusations  against  the  press  boldly 
and  show  their  readers  that  “a  free 
pre.ss  can  never  be  limited  without 
being  lost.” 

Mr.  Gray,  reporting  for  the  Radio 
Relations  Committee,  in  the  absence 
of  Chairman  Frank  D.  Throop, 
Lincoln  Star,  devoted  a  major  part  of 
his  report  to  television  and  facsimile. 
He  referred  to  the  exceedingly  expen¬ 
sive  nature  of  television  broadcasting 
(Continued  on  page  27) 
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V  among  themselves  who  is  to  represent 

Xr  XXOlOCfS  assemble  at  a  given 

XA  X  XAV/LV/^O  point  for  the  general  dissemination  of 
_  .  a  m  fM  •  the  strictly  spot  news.  While  all  the 

I  I  1*^1 1  n  correspondents,  therefore,  can  not  hope 

J^xX^V^VXX  \X  X  ^XX  X  X  \XXXX  witness  all  that  transpires,  there  is 

little  chance  of  anything  happening 
__  ..1  fT>  1.  r»  •  ^  ii  which  will  not  be  seen  by  some  of  the 

Magnitude  of  Royalty  s  Tour  Requires  Complete  group. 

.  •  1  ikT  Arrangements  have  been  made  for 

Co-operation  Between  Representatives  ot  News-  the  King  and  Queen  to  receive  the  ac¬ 
credited  correspondents  in  Ottawa, 
papers  and  Services  which  is  the  first  time  such  a  thing  has 

occurred.  The  correspondents  have 

THE  ROYAL  TRAIN,  CANADA,  May  son,  supervising  the  photographic  been  advised  that  it  is  to  be  strictly  a 
17  —  Fiftv-six  corresiKjndents,  12  service  of  the  Canadian  National  Rail-  reception  and  not  an  interview. 


Co-operation  Between  Representatives  of  News¬ 
papers  and  Services 


17  —  Fifty-six  correspondents,  12 
photographers  and  five  radio  techni¬ 
cians  have  reservations  aboard  the 


reception  and  not  an  interview. 

On  the  eve  of  the  departure  from 


cians  have  reservations  aboard  the  Mr.  Thompson  is  aboard  the  Pilot 

Pilot  Train  accompanying  the  Royal  Train.  In  addition,  two  press  liaison  ^  ho^ 

Train  bearing  their  Britannic  Majes-  officers  are  aboard  the  Royal  at  a  buffet  supper  in  th«r  honor 

ties,  King  George  VI  and  Queen  Eliza-  Train  at  he  Chateau  Frontenac.  They  ako 


beth,  on  their  tour  of  the  nine  Cana-  They  are  George  F.  Stewart,  a  mem- 
dian  provinces,  and  their  brief  visit  jjgj.  of  the  King’s  secretarial  staff,  for- 


..ceis  Chateau  Frontenac.  They  also 

Ox  t  ~  ~  will  be  guests  of  honor  at  an  official 
They  are  George  F.  Stewart  a  mem-  tendered  by  the  Canadian  Gov- 


to  the  United  States. 


oer  Oi  U.e  xviug;.  xux-  ^  ^  ^  announced, 

merly  a  London  newspaperman,  and 


This  group,  delayed  at  the  outset  for  ^  j  Turr  bull,  attached  to  the  staff  dinners  and  rweptions  are  part 


two  days  because  of  ffie  fog  and  ice  qJ  Prime  Minister  Mackenzie  King. 


which  held  up  the  arrival  of  the  Em¬ 
press  of  Australia  and  its  convoy  in 
Quebec,  will  make  the  full  trip,  break- 


Both  trains  are  scheduled  to  enter 
the  United  States  on  June  7. 

In  explaining  the  details  of  the  ar- 


of  a  full  calendar  which,  in  most  in¬ 
stances,  requires  a  cutaway  or  full 
tails. 


ing  up  in  Halifax  on  June  15  when  the  rangements  Mr.  Thompson  said  he  For 

royal  visitors  sail  for  home.  jjgjj  approached  the  problem  merely  part  of  one  of  the  cars  on  the  Pilot 

Six  Countries  Ropresonted  from  the  standpoint  of  practical  news-  Train  has  been  converted  into  a  dark 

In  the  group  are  correspondents  paper  coverage.  No  invitations  were  room 


Dark  Room  on  Train 

For  the  benefit  of  the  photographers 


Complete  telegraph  layouts 


from  Great  Britain,  the  United  States,  issued,  but  a  general  outline  of  the  have  been  installed  for  the  corre- 


Canada,  France,  Germany  and  Aus-  program  was  disclosed  through  the  spondents,  including  one  direct  cable 


Long,  \'ew  York  Sun;  Harold  Dingman  j 
ronto  Globe  S-  Mail;  George  Dixon,  Vn,  S 

Seuis;  The  Marquess  of  Donegall,  c ,  1 

day  Dispatch;  S.  J.  Dornan,  Canadian  Wtto  iJ 
Newspaper  Association;  A.  L.  Easttrit  * 
London  Daily  Herald;  E.  T.  Koliard,  Ifu  m 
ington  (D.  C.)  Post;  A.  E.  Eul ford.  The C*  1 
adian  Press;  Jean  L.  Gachon,  Havas  Agetj  I 
E.  J.  Gilling.  Exchange  Telegraph  Co,,  I*  * 
don;  Jacques  Girouard,  Montreal  La  Pti,^ 
Frederick  Griffin.  Toronto  Star  Weekly 
brey  Hammond,  London  Daily  Sketch;  Gtof-,, 
Hewelcke,  Montreal  Standard,  .Marie  Jaci], 
Ueuter's;  Walter  Kiernan,  International  NV 
Service;  Frank  H.  King,  The  .Vssociated  Prts 
Philip  Kinsley,  Chicago  Tribune;  .\ndy  Lr^ 

Toronto  Star  Newspaper  Service;  John  JL 
Cormac,  The  New  Vork  Times;  R.  V.  Mach- 
London  Daily  Telegraph  and  Morning 
■Miss  Jessie  .MacTaggard,  Toronto  Star;  N- 
man  McLeod,  H'indsor  Star;  Webb  Miiie 
L'nited  Press  Associations;  H.  Morden, 
treat  Star;  Douglas  R.  Oliver,  Tortmto  '  • 

&  Mail;  G.  W'ard  Price,  London  Mail;  Qu:-. 

I*.  Pyper,  Toronto  Evening  Telegram;  11:,  A  THOl 
Nancy  Pyper,  Toronto  Evening  Telegram;  Mr  than  I 
Inez  Robb,  International  News  Service;  lia  davs  a  1 
Rousseau,  Montreal  Lc  Jour;  Francis  4.  ifiliami 
Stevens.  U'innipeg  Free  Press,  Regina  L..-  ,  •, 

Post,  Saskatoon  Star;  John  .\.  Stevenion, :  of  At 
don  Times;  ie  will 

Miss  Pearl  Strachan,  Christian  5.  •.  IcSt  Ro> 
.Monitor;  O.  V.  R.  Thompson,  London  1: 
Express;  .Miss  Dixie  Tigbe.  S'eu’  York  Pot 
Philadelphia  Record;  W.  H.  Turner,  .U  . 
tralian  Associated  Press;  Sholto  Watt,  Lmu  ° 
Sunday  Times;  T.  11.  Wayling,  Yjk:  .  Hil 
Sun;  Douglas  Williams,  London  Daily  T- 
graph  and  Morning  Post ;  .\rchie  Wills,  1'  .  v 

toria  (It.  C.)  Times:  Kenneth  Wilson,  Torom 
MacLean  Publications;  Ira  Wolfert,  NASA;  •a'ov 
Gordon  Young,  Reuters.  he  has  I 


About  one-third  represent  American  press  associations,  Reuter’s  head  to  Europe.  The  two  Canadian 


Canadian  newspapers,  another  third  and  other  agencies.  A  mass  of  corre-  telegraph  companies  have  assigned  650 

hail  from  the  United  States  and  the  spondence  resulted,  but  from  the  out-  telegraph  operators  and  route-men  at 

remainder  from  Great  Britain  and  set  it  was  decided  that  none  but  work-  various  vantage  points,  although  none 
Europe.  The  Toronto  Star,  with  three  ing  newspapermen  who  qualified  as  will  be  on  the  train.  TTiree  telephones 
correspondents,  has  the  largest  num-  salaried  members  of  newspaper  staffs  have  been  installed  in  the  lounge  car 
ber  aboard.  could  be  included.  Feature  writers  which  will  be  connected  at  all  stops. 

Compared  to  the  number  of  corre-  hired  just  for  the  trip  and  free  lance  day  and  night.  As  a  possible  time- 

spondents  and  photographers  assigned  writers  were  disqualified  from  the  out-  saver,  each  correspondent  has  been  is- 


spondents  and  photographers  assigned  writers  were  disqualified  from  the  out- 
to  the  tour,  this  group  represents  a  set. 


sued  a  long  distance  credit  card. 

If  any  correspondent  requires  medi- 


road  physicians  all  along  the  route  to 
be  on  hand  in  case  of  an  emergency 
and  to  be  prepared  to  arrange  for  im- 


mere  handful.  Exclusive  of  the  United  While  no  definite  regulations  were  If  any  correspondent  requires  medi- 
States,  1,400  newspaper  men  and  issued,  it  was  agreed  that  the  number  cal  attention  he  can  obtain  it  almost 
women  have  applied  for  and  received  of  correspondents  aboard  the  Pilot  immediately,  although  there  will  be  no 
credentials  enabling  them  to  cover  as-  Train  should  be  limited  to  one  repre-  physician  aboard  the  Pilot  Train.  Ar- 
signments  at  various  points  along  the  sentative  of  «ach  newspaper  and  press  rangements  have  been  made  with  rail- 
route.  Some  have  assignments  in  sev-  service,  in  so  far  as  possible.  road  physicians  all  along  the  route  to 

eral  cities  but  the  accommodations  Giving  Local  Men  Preference  hand  in  case  of  an  emergency 

aboard  the  Pilot  tram  nece^rily  are  arranging  be  prepared  to  arrange  for  un¬ 

limited  and  it  was  impossible  to  ar-  involved  may  be  gained  when  it  is  mediate  hospitalization, 
range  for  those  gomg  only  part  of  the  Our  problem  has  been  to  get  inter- 

way.  More  than  2,0M  newspa^rmen  Majesties  have  engagements  at  four  coverage  th^  was  not  cum- 

and  free  lance  writers  applied  for  functions  in  a  day,” 

re^rvations.  Mr.  Thompson  said.  ‘  They  are  visit-  Whether  we  have  be^  successful 

In  addition  to  the  12  motion  picture  provinces  of  the  Dominion  ^  « 

^d  still  cameramen  ab^rd  the  tram,  four-fifths  of  the  population  will  men--mostly  free  lance 

600  others  have  applied  for  credentials  them  ^  writers — whom  I  hated  to  refuse  and 


which  will  enable  them  to  get  their 
shots  along  the  route.  The  radio  men 
are  representing  the  NBC,  CBS,  CBC 
and  BBC  chains. 


writers — whom  I  hated  to  refuse  and 


■‘‘Naturally  there  will  be  handouts  independ- 

f  v: _ XL-  _ ently.  I  believe  we  have  as  good  a 


at  points  where  the  King,  the  Prime  ^  “ 

„,iii  Working  press  arrangement  as  I  have 


Minister  and  others  will  speak.  The  press  arrangemem  as  i  nave 

Press  Committee  concluded  that  it  fver  se^  for  an  event  of  this  magni- 


wmHH  ha  m  T  tude.  The  proof  of  the  pudding  is  in 

would  be  quite  impossible  for  any  cor-  .x  u,,*  of 


73  Taranta  Star  R.port.r.  res^Tndenrtrco^^^^  J^e  eating,  of  course,  but  at  least  an 

The  Toronto  Star,  with  73  reporters  in  any  given  day,  and  to  cope  with  this  attempt  has  been  made. 

;signed  to  the  story,  has  arranged  the  situation  press  headquarters  have  been  kl»t  of  Correspendaatt 


assigned  to  the  story,  has  arranged  the  situation  press  headquarters  have  been 
most  extensive  coverage  of  any  indi-  set  up  at  different  points.  By  co- 


most  extensive  coverage  oi  any  inai-  set  up  at  different  points.  By  co-  The  list  of  correspondents  on  the 
vidual  newspaper,  although  the  press  operating,  the  correspondents  can  re-  Pilot  Train  follows; 
services  have  arranged  for  numerous  lay  information  to  one  another  at  such  „  vf  ,  i  t.  . 

local  correspondente  to  cover  the  points.”  Adai^iV 


shorter  stops  which  their  principal 


correspondents  on  the  Pilot  Train  will  spondents  should  have  preference  in 
not  have  an  opportunity  to  cover.  At  their  home  cities,  one  press  car  is  re- 


many  of  these  points  the  Pilot  Train,  served  in  ea( 
which  precedes  the  Royal  Train  by  one  respondents, 
half -hour,  departs  before  the  arrival  Since  onlv 
of  the  Royal  Train.  mitted  in  tl 

Press  arrangements  for  the  tour, 


sponaents.  Press;  Gregory  Clark,  Toronto  Star;  J.  N 

Since  only  two  press  cars  are  per-  Crandall.  British  United  Press;  A.  J.  Cum 


OI  ine  ivoyai  xrain.  j  xl  mings.  Lonaon  tftronidCr 

Press  arrangements  for  the  tour,  mainina  onrro  ^  R.iynumil  Daniell,  XC7V  York  Times;  Miss 

considered  the  most  elaborate  in  the  correspondents  must  arrange  Grace  Daviilson,  Boston  Post;  Edmund  De 

history  of  this  continent,  have  been  ~ 

under  the  direction  of  W.  S.  Thomp-  AU%JW  REQUIRES  PERMIT  TO  SOLICIT  ADS 

son  veteran  newspaperman  and  son  AUSTIN,  TEX.,  May  15-City  of  Austin  at  request  of  merchants  and  civic 
Thompson,  form^  e^or  of  organizations  has  passed  an  ordinance  requiring  a  permit  for  soliciting 
son’s  JiLtenteire  g“h.  Lalh,  a  advertising,  selling  subscriptions  to  magazines  or  newspapers,  or 


press  representative  of  the  Canadian 
National  Railroad,  with  headquarters 
in  New  York;  C.  J.  Hanratty,  press 
representative  of  the  same  railroad  in 
Chicago,  another  former  Canadian 
newspaperman;  F.  C.  Badgeley,  direc- 


Phofographart  on  Train  througr 

The-M-  photoi^raphcrs  are  aboard  the  Put 
Train:  F.  C.  BadKlcy,  Government  Phot:-  ’ixirCO 
nraphic  Officer;  W.  11.  Robinson,  .Asst  Got.  can  spo 
Photo  Officer;  J.  B.  Scott,  Official  (jov't  Ciiz  jjjJ  jg. 
cinematoKrapher;  Geo.  L.  Waters,  .Asst,  Ofia 
Gov’t  Color  cinematographer;  Roy  Task.  OJ  , 
cial  Sound  M.P.  cameraman;  R.  D,  Harrisr. 

Official  Sound  M.P.  Engineer;  Ross  Beeslti  World- 
Offici.ll  Motion  Picture  Cameraman;  Wnt  i  a  mid 
Horton.  British  Pool  Photographer;  Ltsi  trainini 
Burch,  British  Pool  Photographer;  F.  E  Xit. 

U.  S.  Pool  Photographer;  Thos.  Wilson,  Cr  ® 
Pool  Photographer;  11.  R.  Bassett,  Can.  P»  HoWi 


Photographer;  F.  C.  Tyrell,  Can.  Pool  Ptlwhich 


togr.apher.  pleasUl 

Besides  this  group,  the  foUowia  ' 
photographers  were  in  Quebec  for  tbt 
arrival  of  their  Majesties.  They  pro¬ 
ceeded  to  Montreal  by  separate  trail 
and  will  make  pictures  at  other  poins 
along  the  route,  but  will  not  ride  a 
the  Pilot  Train. 


.  ,  „  Miss  Muriel  Adams,  Canadian  Press;  Ceilric 

pomis.  .Adams,  Minneapolis  Star;  .A.  C.  Allen,  Hamil- 

On  the  theory  that  the  local  corre-  ton  Spectator,  IVinnipeg  Tribune,  Calgary  Her- 
spondents  should  have  preference  in  Edmonton  Journal,  Vancouver  Province; 

their  home  cities,  one  press  car  is  re-  Angly,  Nerv  York  Herald  Tribune, 

r  u  1  i  John  J.  Barry,  Boston  Globe;  Michael  Burn, 

served  in  each  city  for  such  local  cor-  .  r.  r.  Carnegie.  Canadian 


mings.  London  Maos  Chronicle. 

R.aymonil  Daniell.  .Vere  Y’ork  Times;  Miss 


sons  assisiaiiis  aie  sjt.  n.  x.«iaii,  a  s-an-  _ 4._-u  — le.  .  ...  . 

adian  newspaperman,  more  recently  tojo^t  contributions  or  gifts  or  pro  niote  any  public  affair.  The  city  legal 


department  has  requested  a  ruling  of  Texas  Attorney-General  Gerald  C. 
Mann  whether  the  ordinance  can  adversely  affect  newspapers  or  legitimate 
business  organizations  or  activities,  or  be  used  adversely  by  any  political 
group  or  city  administration.  Charles  E.  Green,  executive  editor  of  the 
American-Statesman  said  the  city  council  has  given  assurances  that  if  any 
such  adverse  effects  are  noted  under  theordinance  that  the  measure  will  be  so 


George  Alexanderson,  Carl  I).  Nestusooi  'jg^u 
Wide  World  Photos;  M.  .A.  Baron,  Art:  prgg^j/. 
Sasse,  Peter  Killian,  International  Xw  _ 
Photos;  George  Skailding.  .Murray  B«kr 
Joseph  Caiieva,  .Associated  Press;  Frank  Os  ludes 
cellaire,  F.  J.  Merta,  M.  J.  Ackerman,  Ac#  Duran 

The  radio  representatives  aboard  the  pWase: 
Train  are;  E.  L.  Bushnell,  program  supemB  esting 
for  CBC;  Charles  Jennings,  assistant  supe 
visor  for  CBC;  H.  E.  S.  Hamilton,  supetry 
ing  engineer  for  the  same  service:  Ed  Haae" 
of  NBC:  M.  J.  Foster  of  CBS.  and  X  “  adn 
DimWeby  of  BBC.  In  t 

In  addition,  the  following  were  in  troan 

for  the  arrival  ceremonies:  George  HicIb  •  Joe  W 
NBC:  Bob  Trout  of  CBS;  Paul  Whited  j 
Columbia:  A.  .A.  Schechter  of  NBC.  andH-* 
Bowman.  T.  V.  Wiklund,  Bob  Anderson,  ft  ,  , 
Freeman,  Frank  Willis.  Jack  Peach,  ft  “Me, 
O'Reilly,  H.  R.  Pelletier.  Tony  Leclerc.  t  Bl  an; 
Arthur.  Gerry  Wilmot.  L.  Francoeur  and  i  have 
Nolin  of  CBC.  Will  t 

B  and  b 

TOUR  OVERTIME  PAY  S 

Washington,  D.  C.,  May  18— Corfr  nibjet 
spondents  and  photographers  sent  1?  on 
American  newspapers  to  Canada  '  ® 
cover  the  visit  of  the  King  and  Qu** 
are  subject  to  the  Wage  and  Hour 
Administrator  Elmer  F.  Andrews  sa--  ^ 
today.  While  they  are  technically ';'r 
24-hour  duty,  Andrews  said  he  wou« 
approve  any  “reasonable  agreemeo 
as  to  overtime  pay  that  should  be  i>e 
gotiated  between  the  news  men  a® 
the  publishers. 


tor  of  the  Government  Motion  Picture  revised  as  to  eliminate  it,  and  that  on  this  policy  the  ordinance  is  regarded 


Bureau  in  Ottawa  and  W.  H.  Robin-  as  satisfactory  by  the  papers  there. 


120-PAGE  PAPER 

With  excellent  advertising 
the  Durham  (N.  C.)  Sun  issued  a 
page  edition  April  26  celebrating 
50th  anniversary. 
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IJoe  Williams,  Sports  Reporter 
30  Years,  Reviews  Career 
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World-Telegram's  “Old  Colonel"  Still  Having 
“Whale  of  a  Good  Time"  Turning  Out 
His  Copy  Six  Days  a  Week 

By  MARLEN  E.  PEW,  Jr. 


THOUSAND  racy  and,  more  often 
than  not,  satirical  words  a  day,  six 
days  a  week,  is  the  assignment  of  Joe 
Williams,  columnist  and  sports  director 
of  the  New  York  World-Telegram.  Yet 
lie  will  tell  you  (with  fingers  crossed 
Roy  Howard  learn  of  it)  that  it  is 
easy  schedule  and  that  he  is  actu¬ 
ally  being  paid  for  having  a  “whale  of 
good  time.” 

Hit  Job  If  a  Pleasure,  But — 

What  Mr.  Williams  says  of  his  work 
must  be  closer  to  the  truth  than  you 
would  at  first  believe.  For  although 
has  been  for  30  years  whirling  along 
through  the  hazardous  currents  and 
ip-tides  which  are  forever  churning 
dieir  courses  through  the  great  Ameri¬ 
can  sports  industry,  he  shows  no  wear 
and  tear.  As  a  matter  of  fact  when 
interviewed  this  week  at  his  desk  in 
the  vast  new’s  room  of  the  New  York 
World-Telegram  he  looked  as  fresh  as 
middleweight  boxer  just  out  of 
training  camp.  The  answer  is  that 
he  genuinely  likes  his  work. 

However  in  the  same  breath  in 
which  he  said  that  his  job  is  a 
pleasure,  Joe  did  admit  there  have 
been  moments  when  the  going  was 
no  dnch.  He  recalls  countless  sleep¬ 
less  nights  in  cindery  railroad  coaches, 
the  extreme  mental  discomfort  of  two 
ibel  suits,  the  threat  of  physical  abuse 
hy  an  irate  athlete,  and,  of  course, 
the  dearth  of  good  copy  just  before 
leadlines.  But  the  objections  have 
*en  few  and  the  smooth  sailing 
practically  continuous. 

Throughout  these  scattered  vicissi- 
jjides  he  has  always  maintained  the 
“^ty  ambition  of  writing  as  he 
plwsed.  He  has  made  his  copy  inter¬ 
ring  to  the  fan,  who.  it  seems,  likes 
the  facts  and  be  in  on  the 
hilling”  when  the  promoter’s  bubble 
IS  adroitly  popped. 

In  the  parlance  of  the  sweat-and- 
^oan  domain,  the  Old  Colonel,  as 
^Ulinms  kiddingly  refers  to  him- 
*If.  is  always  in  there  punching  to 
^  that  Gxis  H.  Fan  gets  a  square 
“Ske.  Anyone  who  follows  his  column 
“I  any  of  the  30  newspapers  which 
•  ve  it  via  United  Feature  Syndicate 
n  testify  that  he  is  against  hooey 
bunk  in  any  form,  even  when  it 
oesnt  pertain  to  sports.  Williams 
®ys  that  he  is  human  and  therefore 
ject  to  his  percentage  of  miscalcu- 
^ons  but  he  “calls  ’em  as  he  sees 
should" »  straight  from  the 

Tke  Why  of  His  Aplomb 

isV  complete  aplomb 

l^'Aowledge  of  sports  topics, 
ov>,.i  ^Rat  others  not  so  fond  of 
would  call  hard  work.  While 
athlete  himself  in  any 
'00  •  ”  i/  (R®  still  can’t  break 
iia5*k  ®  ,  1'  R®  is,  and  proudly  says 
H  ^  will  be,  a  reporter, 
whilt,  reporting  sports  news 

®  ^*8^  school  student  in 
wouu"'*’  After  classes  he 

dj.  down  to  the  city  room  of 
wniiia  Appeal  where  he 

•nidni  reporting  jobs  until 

^‘'^'ght.  His  father,  while  not  a 


poor  man,  was  glad  to  have  his  son 
help  provide  for  a  family  of  five 
children.  When  Joe  matriculated  at 
Christian  Brothers  College,  he  was 
made  correspondent  for  the  Commer¬ 
cial  Appeal.  He  worked  hard  and  his 
space-rate  checks  occasionally  went 
from  $65  to  $85  a  week,  while  staff  men 
were  making  about  $25.  He  was  so 


Joe  Williams  keeps  a  close  eye  on  Lou 
Gehrig  of  the  Yankees  as  the  latter  taps 
out  a  few  words  for  Williams'  syndicated 
column. 

pleased  with  this  progress  that  he 
left  college  in  his  senior  year. 

“The  editor  of  the  Appeal  at  that 
time  was  C.  P.  J.  Mooney,  who  was 
considered  the  greatest  editor  in  the 
south,”  he  said.  “He  was  a  wise  old 
bird  and  he  figured  that  it  would  be 
cheaper  for  the  paper  if  I  were  put 
on  a  salary  as  a  regular  staff  man. 
That’s  what  he  did,  but  not  in  the 
sports  department.  I  was  stuck  on  the 
copy  desk  because  there  was  no  room 
in  sports.  But  I  was  determined  to 
make  the  change  and  this  is  how  it 
was  done.” 

He  said  that  he  was  bent  over  the 
copy  desk  one  night  when  in  came 
Mr.  Mooney.  A  story  which  involved 
Judge  Gary,  chairman  of  the  board  of 
the  U.  S.  Steel  Corporation,  had  just 
broken.  Mooney  walked  up  to  young 
Williams  and  asked  excitedly,  “Do 
you  know  Judge  Gary?” 

Tranifarred  to  Sports 

“Sure  I  do,”  Williams  replied.  “He’s 
first  baseman  on  the  Mobile  club  and 
his  batting  average  last  year  was  .303.” 

The  fact  is  there  was  such  a  player, 
but  the  answer  did  not  satisfy  Mr. 
Mooney  who  soon  had  Williams  trans¬ 
ferred  to  the  sports  department.  From 
then  on,  Mr.  Williams  says,  everything 
was  rosy. 

While  writing  sports  he  conducted 
Mr.  Mooney’s  pet  campaign  for  better 
amateur  a^letics.  He  formed  a  base¬ 
ball  league,  but  was  unable  to  get 
enough  players.  Rather  than  give  up 
he  says  he  created  a  roster  of  false 
names  with  some  of  his  friends  scat¬ 
tered  throughout  the  line-ups.  So  that 
reader  interest  would  be  kept  at  a 
high  pitch  he  made  up  box  scores, 
ran  stories  with  his  friends  starring, 
although  no  games  were  played. 


However,  our  Mr.  Williams  soon 
tired  of  this  tedium  and  yearned  for 
a  chance  in  the  “big  time.”  He  had 
been  studying  the  photographs  of  big 
league  baseball  players  sent  to  the 
Commercial  Appeal  by  the  Associated 
Press.  He  felt  that  he  could  recog¬ 
nize  any  ball  player  in  the  majors  on 
sight. 

He  was  in  just  such  a  frame  of 
mind  when  the  Cleveland  team 
stopped  off  in  Memphis  for  a  practice 
game  on  its  way  north  to  begin  the 
regular  season.  When  the  game  was 
rained  out,  young  Williams  rushed 
over  to  the  hotel  where  the  team  was 
lodged  and  soon  .spotted  Terry  Turner, 
then  third  baseman. 

Doubled  as  Hovie  Editor 
“How  can  a  fellow  get  a  chance  at 
reporting  the  big  leagues?”  he  asked. 

Turner  was  interested,  and  the  two 
had  quite  a  lengthy  conversation. 
About  two  months  later,  Joe  received 
a  letter  from  Tommy  Terrell,  sports 
editor  of  the  Cleveland  News  who 
explained  that  it  was  he  whom  Wil¬ 
liams  believed  was  Turner,  and  that 
there  was  a  job  open  on  the  News. 
Williams  took  it. 

Besides  doing  sports  on  the  News, 
he  doubled  as  movie  editor,  writing 
under  the  name  of  Lottie  Lee.  Speak¬ 
ing  of  the  latter  assignment,  he  says 
that  he  was  altogether  too  successful. 

“I  used  to  get  letters  from  fellows 
who  said  they  were  in  love  with  me. 
One  male  admirer,  from  Chillicothe,” 
he  recalls  with  a  smirk,  “corresponded 
with  me  more  frequently  than  the 
others.  I  kidded  him  along  imtil  one 
day  he  gave  me  the  shock  of  a  life¬ 
time.  He  sent  me  a  beautiful  dainty 
wrist  watch  as  a  token  of  his  undying 
love.  That  was  more  than  I  could 
stand  so  I  quit  before  I  set  too  many 
hearts  afluttering.” 

After  leaving  the  News,  Mr.  Wil¬ 
liams  worked  for  a  time  with  NEA 
Service  in  Cleveland  doing  a  sports 
column  “The  Nut  Cracker,”  which 
consisted,  as  he  puts  it  now,  of  “para¬ 
graphs  allegedly  smart.”  The  column 
was  widely  syndicated. 

His  first  executive  job  was  that  of 
sports  editor  of  the  Cleveland  Press. 
Two  years  later  when  Scripps-Howard 
bought  the  New  York  Telegram  he  was 
made  its  sports  editor.  Five  years  ago 
United  Feature  Syndicate  began  the 
national  distribution  of  his  column. 

Reticent  About  His  Scoops 
Despite  his  colorful  record,  Joe  Wil¬ 
liams  is  modest  about  what  he  has 
done.  He  is  an  affable  subject  to 
interview  and  his  comments  have  a 
terse  briskness,  just  like  his  writing. 
In  conversation,  however,  he  demon¬ 
strates  the  added  ability  to  toss  in  a 
scattering  of  verbal  promiscuities  with 
almost  a  Rabelaisian  finesse.  He  was 
reluctant  to  admit  his  scoops,  saying 
they  came  all  in  a  day’s  work  and  that 
all  reporters  got  them. 

However,  he  did  tell  of  three  ex¬ 
clusive  stories  he  dug  out.  He  was 
first  to  relate  to  the  sports  world  that 
the  mighty  Babe  Ruth  would  retire 
from  active  baseball  in  1934,  and  that 


Red  Grange  would  turn  professional. 

One  of  the  more  interesting  beats  he 
obtained  was  on  the  threatened  blind¬ 
ness  of  George  Sisler,  famous  first 
baseman  of  the  St.  Louis  Browns. 
Here’s  how  he  tells  it: 

“I  was  traveling  with  the  Cleveland 
Indians  about  eight  years  ago.  We 
pulled  into  New  Orleans  after  running 
all  night  from  San  Antonio.  The 
team  was  scheduled  to  put  up  at  the 
Roosevelt  Hotel,  but  the  St.  Louis 
Browns  were  still  there  and  not  a 
vacant  room  was  to  be  had.  I  was  all 
fagged  out.  I  could  have  slept  on  a 
pool  table.  But  I  didn’t  have  to,  be¬ 
cause  I  happened  to  see  Lee  Fohl, 
manager  of  the  Brownies,  taking  his 
ease  in  one  of  the  chairs.  He  offered 
me  the  use  of  his  room  for  a  couple  of 
hours  and  I  took  it. 

"Boy,  That  Woke  Me  Up" 

“At  that  time  George  Sisler  had 
been  having  some  sinus  trouble.  Sisler, 
you  know,  was  at  the  pecik  of  his 
career  just  then.  He  had  batted  over 
.400  the  year  before  and  been  chosen 
the  most  valuable  player  in  the 
American  League.  Well,  all  sorts  of 
rumors  were  going  the  rounds  about 
Sisler’s  eyes  going  back  on  him  as  a 
result  of  the  sinus  trouble,  but  no 
definite  word  was  forthcoming.  A 
potentially  hot  story. 

“I’m  fast  asleep  in  Lee  Fohl’s  room 
when  the  telephone  rings.  Groggy  with 
sleep,  brain  more  or  less  in  a  fog, 

I  answer  and  the  voice  at  the  other 
end  starts  right  in,  taking  it  for 
granted  that  I’m  Lee  Fohl. 

“  ‘This  is  Dr.  Elliot,’  I  hear.  ‘I’ve 
just  had  Sisler’s  eyes  X-rayed.  He’s 
in  a  desperate  condition,  ^eatened 
with  blindness  and  an  immediate 
operation  is  absolutely  imperative.’ 

“Boy,  that  woke  me  up.  At  first  I 
thought  I’d  better  be  honest,  search 
out  Fohl  and  tell  him  what  I  had 
heard.  Well,  I  did  make  an  attempt  to 
find  him,  but  he  wasn’t  in  the  Western 
Union  office  when  I  got  there,  so,  as 
long  as  I  was  there,  I  thoiight  I  might 
just  as  well  file  my  story  to  the  Cleve¬ 
land  Press  and  look  for  Fohl  after¬ 
ward  I  banged  out  1,000  words  with  a 
copyright  line  on  it  and  shot  it  through. 

“The  story  scooped  the  country  and 
got  spread  all  over  the  Press.  After 
I  filed  it  I  went  back  to  Fohl’s  room  to 
finish  my  interrupted  nap.  I’m  fast 
asleep  again  when  the  telephone 
rings  a  second  time.  It  is  the  manager 
of  the  Cleveland  office  of  the  Asso¬ 
ciated  Press. 

“‘Hello,’  he  said,  ‘is  this  Lee  Fohl?’ 

Story  It  Confirmod 

“  ‘Yes,’  I  answered,  pointedly,  if  not 
truthfully. 

“  ‘Is  there  any  truth  to  that  wild 
yam  in  the  Cleveland  Press  about 
Sisler  being  on  the  verge  of  blind¬ 
ness?’  he  wanted  to  know. 

“  ‘It’s  absolutely  true,  every  word 
of  it,’  I  said  and  then  went  back  to 
sleep,  entirely  satisfied  with  myself. 
Several  hours  after  the  Press  story, 
all  the  papers  in  the  country  carried 
the  AP  story,  giving  absolute  con¬ 
firmation  to  mine.  And  when  the 
boys  come  in  to  tell  me  about  how 
they  achieved  success  through  xm- 
ceasing  hard  work,  that’s  the  wow 
that  I  handed  them.” 

Like  many  of  his  contemporaries, 
Joe  Williams  is  a  meticulous  dresser. 
His  trousers  are  always  razor  shcup, 
and  his  shoes  well  glossed.  He  goes 
in  for  spats  and  silk  shirts.  Physically, 
he  is  not  a  big  man;  he  is  five-feet- 
nine  in  height  and  weighs  about  155 
pounds.  His  wavy  red  hair  has  a 
sprinkling  of  gray.  He  is  an  incessant 
smoker. 

His  home  is  in  North  Caldwell,  N.  J., 
Grover  Cleveland’s  birthplace.  He 
is  married  and  has  two  sons,  Charles, 
18,  and  Peter,  3,  and  a  daughter, 
Louise,  16. 
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Newspaper  Linage 
Ahead  1.1%  in  April 
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1939  1938 
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Index 

Total  .-ttiverti-.ing 

•April  . 

111.159.628 

109.916.683 

101.1 

95.3 

.March  . 

111.815,294 

108,918,845 
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98.9 

Ilisplay  Only 
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Automotive 

April  . 

6,055,115 

4,347,101 
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87.0 
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4.768,109 

5,080,783 

93.8 

86.1 
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April  . 

2.104.602 

1,458,695 

144.3 

106.6 

March  . 

1.694.579 

1,918,341 

88.3 

76.0 
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at  95.3%, 
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lower  than 

Hanson  Refutes 
FDR  on  Free 
Press  Comment 


OR 


ANPA  Counsel  Asserts 
U.  S.  Restricts.  Not 
Supports  Press 


FOR  the  second  successive  month 
newspaper  advertising  linage  regis¬ 
tered  a  gain  in  April  over  the  same 
month  last  year.  The  gain  of  1.1%, 
based  on  Media  Records  measure¬ 
ments  for  52  cities,  was  slightly  lower 
than  the  2.7%  gain  registered  in 
March. 


Automotive,  financial  and  display 
classifications  accounted  largely  for 
the  gain.  Display,  classified  and  gen¬ 
eral  showed  minute  gains  over  April, 
1938.  Retail  and  department  store  fig¬ 
ures  showed  the  only  losses. 

The  Editor  &  Publisher  Index,  based 
on  the  average  for  the  last  five  years. 


March’s  98.9%. 

Automotive  showed  a  gain  of  39.3% 
for  the  month.  Financial  was  ahead 
44.3%;  general  0.9%;  classified  0.8%; 
and  display  1.2%.  Retail  was  off  2.3% 
and  department  store  linage  was  off 
1.4%. 

CBS  reported  the  best  total  billings 
in  the  company  history  at  $2,854,026 
which  was  a  gain  of  17.7%  over  April, 
1938. 

NBC  reported  a  rise  of  7.6%  over 
April,  1938,  and  MBS  billings  were 
38.6%  ahead. 


Wage-Hour  Law 
Amendment  Is 
Improbable 


the  bill  to  come  in  under  any  rule  al¬ 
lowing  amendments  from  the  floor. 
Unless  she  changes  her  position  on 
that  point,  there  is  no  prospect  of  ac¬ 
tion  on  the  committee-approved  re¬ 
visions. 


Problem  of  Reporters  on 
"Continuous  Assignments' 
Remains 


Daily  Promotes  Trip 
Of  10,000  to  Canada 


Regulations  for 
Carrier  Boys 
Effective  May  24 


Washington,  D.  C.,  May  16 — ^The 
prospect  of  an  amendment  to  the 
wage-hour  law  indirectly  covering 
the  problem  of  reporters  on  “continu¬ 
ous  assignment’’  had  almost  vanished 
today. 

Chairman  Mary  T.  Norton  of  the 
House  committee  on  labor,  and  Ad¬ 
ministrator  Elmer  F.  Andrews  had 
included  in  an  omnibus  amendment 
bill  a  provision  that  persons  who  are 
paid  $200  a  month  or  more,  and  who 
enjoy  the  usual  privileges  of  “white 
collar’’  workers'  might  be  employed 
without  regard  to  the  general  limita¬ 
tion  of  a  44-hour  week.  That  amend¬ 
ment,  it  was  explained,  was  as  far  as 
the  publishing  business  might  expect 
the  Administration  to  go  at  this  time. 

Oppeied  by  Farm  Groups 

Mrs.  Norton  had  obtained  permis¬ 
sion  to  call  up  the  bill  today  under  a 
suspension  of  rules — a  parliamentary 
procedure  which  jiermits  no  amend¬ 
ments  from  the  floor,  but  which  is 
available  only  when  two-thirds  of  the 
assembled  congressmen  vote  affirma¬ 
tively.  Farm  groups,  opposing  other 
proposed  changes,  had  more  than 
enough  votes  pledged  to  insure  against 
a  suspension  of  the  rules,  and  Mrs. 
Norton,  aware  of  that  fact,  announced 
with  a  show  of  irritation  that  she 
would  not  call  up  the  bill. 

The  amendments  must  come  in,  if 
at  all,  xmder  a  rule  permitting  imlim- 
ited  changes  on  the  floor.  The  Ad¬ 
ministration  had  hoped  to  avoid  that, 
apprehending  political  foes  might 
“blow  the  lid  off”  the  wage-hour  law. 


Minneapolis,  May  17 — An  interna¬ 
tional  “good  neighbor”  demonstration 
originated  by  the  Minneapolis  Star 
and  joined  by  several  other  newspa¬ 
pers,  today  was  fully  geared  to  reach 
its  climax  May  24  at  Winnipeg,  Mani¬ 
toba,  when  King  George  and  Queen 
Elizabeth  arrive  in  that  city. 

The  demonstration  will  take  the 
form  of  a  pilgrimage  to  the  Canadian 
city  in  which  more  than  10,000  persons 
are  expected  to  participate. 

The  plan  was  conceived  by  Basil 
Walters,  editor  of  the  Star.  He  ex¬ 
plained  its  purpose  as  a  measure  em¬ 
phasizing  to  the  world  the  harmonious 
relationship  between  Canada  and  the 
United  States.  Since  the  plan  was 
first  announced  several  months  ago, 
public  response  has  been  highly  en¬ 
couraging,  said  Mr.  Walters. 

Official  recognition  was  given  the 
newspaper’s  project  when  an  out¬ 
standing  Minneapolis  high  school 
band  was  designated  by  the  Minnesota 
Legislature  as  the  official  state  band 
at  the  Royal  reception. 

Executives  of  the  Winnipeg  Free 
Press,  working  closely  with  the  Star, 
were  instrumental  in  getting  local  and 
provincial  officials  to  tour  Minnesota 
and  surrounding  area  with  invitations 
to  public  leaders  here.  As  a  result 
governors  of  seven  states  and  numer¬ 
ous  mayors  will  be  on  the  first  “Good 
Neighbor”  train  of  many  that  are 
scheduled.  The  St.  Paul  Pioneer  Press 
Dispatch  aided  the  movement  in  that 
city. 


Children's  Bureau  Rules  on 
Ages  14  to  16  and  Hours 
of  Work 


Atlantic  City,  N.  J.,  April  19— Tak. 
ing  issue  with  President  Roosevdfi 
recent  transcribed  radio  statema 
that  in  this  country  the  govemma 
has  supported  the  press  chiefly  by  pro. 
tecting  its  freedom,  Elisha  HanV 
general  counsel  of  the  America: 
Newspaper  Publisher  Association,  to¬ 
day  sharply  contradicted  the  Chk 
Executive  in  an  address  before  tin 
New  Jersey  Bankers  Association  i 
the  Ambassador  Hotel  here. 

“On  the  contrary,”  the  ANPA  cons- 
sel  said,  “a  brief  survey  of  some  of 
the  conflicts  between  press  and 
emment  will  show  to  what  exta 
government  has  sought  to  restrict  in¬ 
stead  of  support  the  press  in  its  free¬ 
dom. 

Surprised  at  FDR  Statemtst 

Citing  a  long  list  of  court  : 
which  the  publishers  of  this  county 
have  made  to  defend  freedom  of  th 
press  from  attempts  at  restriction  sina 
the  New  Deal  went  into  power,  M; 
Hanson  said: 

“In  this  same  talk,  the  President  in¬ 
timated  it  was  necessary  for  the  Gov 
ernment  to  use  other  channels  for 
dissemination  of  information  about  it 
activities  in  order  to  get  the  trui 
about  those  activities  before  the  peo¬ 
ple. 

“What  is  ‘the  truth’?  Is  that  whs; 
the  Government  wants  the  people  t 
have  and  to  believe  or  does  it  consK 
of  facts  about  government  gal 
and  disseminated  by  those  who  an 
not  {>art  of  the  government”?  he  asked 

Although  he  did  not  mention  the 
radio,  specifically,  Mr.  Hanson 
edly  remarked:  “The  press  is  the  only 
agency  for  the  gathering  and  dissein; 
nation  of  information  that  is  not  sub¬ 
ject  in  the  U.  S.  to  license,  censor 
ship,  or  some  form  of  government  con¬ 
trol.  The  American  press,  in  turn, 
the  only  free  press  in  the  world." 


Washington,  D.  C.,  May  17 — ^The 
effective  date  for  regulations  affecting 
employment  of  newsboys  under  the 
Fair  Labor  Standards  Act  (Editor  & 

Publisher,  April  15),  is  May  24,  ac¬ 
cording  to  the  Children’s  Bureau. 

Carriers  between  the  ages  of  14  and 
16  years  may  be  employed  between  HONOLULU  CHANGES 
the  hours  of  6  a.  m.  to  7  p.  m.,  except 
that  during  the  period  between  April 
1  and  Sept.  30  the  evening  limit  shall 
be  8  p.  m.  No  minor  in  this  age  classi¬ 
fication  may  be  employed  in  distri¬ 
bution  of  newspapers  both  before  and 
after  noon  of  any  day  when  school  is 
in  session,  except  between  the  hours 
of  7  a.  m.  and  7  p.  m. 

Other  provisions  are:  newspaper 
distribution  by  carriers  between  14 
and  16  years  of  age  shall  be  confined 
to  outside  school  hours,  not  more  than 
40  hours  in  any  week  when  school  is 
in  session,  not  more  than  eight  hours 
in  any  day  when  school  is  not  in  ses¬ 
sion,  and  not  more  than  three  hours  irxl? 

in  any  day  when  school  is  in  session.  S.  E.  GRAHAM  TO  TAU 

Hours  may  be  either  standard  or 
daylight  time,  depending  upon  the 
practice  of  the  community  in  which 
the  carrier  is  employed. 


Harry  F.  Anderson,  business  nui- 
ager  of  the  Honolulu  (Hawaii)  Adre- 
tiser,  resigned  May  1  and  left  tin 
islands  for  San  Francisco  May  6 1 
take  up  radio  work  in  which  he  w 
engaged  before  joining  the  A(h’e- 
tiser  staff  in  October  of  1937.  Jf 
Jabulka,  news  editor,  has  been  ap¬ 
pointed  assistant  to  the  publiie 
Ray  Coll,  Jr.,  for  17  years  waterfr^ 
and  general  assignment  reporter, » 
been  named  news  editor.  LaselleGt- 
man  takes  the  waterfront  beat.  L* 
Miller  has  become  classified  n- 
succeeding  F.  L.  Thomas,  resigned 


Sterling  E.  Graham,  iidverti 
manager,  Cleveland  Plain  Dealer,* 
deliver  the  keynote  address  at 
Business-Consumer  Relations  Confe- 
ence  on  Advertising  and  Selling  P- 
tices,  sponsored  by  the  National  .^-■ 
ciation  of  Better  Business  Bureaus 
be  held  in  Buffalo,  N.  Y.,  June  5  and 


GEDYE  TO  MOSCOW 

G.  E.  R.  Gedye,  Central  European 
correspondent.  New  York  Times,  who 
was  forced  to  flee  both  Vierma  and 
Prague  when  the  German  army  en¬ 
tered  those  cities,  sailed  from  New  _  _ 

York  May  6  aboard  the  liner  Britan-  tary  of  Interior  Ickes  today  won 
nic  for  Europe,  where,  effective  July  missal  of  a  $750,(X)0  libel  suit  S-* 
L  he  will  relieve  Harold  Denny  as  against  him  in  District  Court  bl 


ICKES  WINS  SUIT 

Washington,  D.  C.,  May  17— 


Above, 

,  I. 

maneQe 
ciation  I 
Henry  E 


Se 

M( 


THE  PI 
interf 
of  peo{ 
movies 
ter  and 
more  a 
Louis  I 
ard  Oh 
a  symp 
session 
of  Adv 
sociatic 
vened 
NewY 
Mr.! 
dozen 
People 
theme 


papers 
even  b 


Thej 
closely 
he  con 
and  c( 


close  t 
nity  a 
fiiat  1 
the  fu 
“In  I 
tremei 
techni 
ting  r 
he  sa 
retain 
paper 
intim: 
munit 
SOyei 
intere 
as  th( 
“As 
of  tO( 
of  oh 
the  e 
news] 
yeste; 
thef 
the  j 
try.” 


NAMES  SPECIAL  REP 

Boston  Evening  Transcript  an-  _ _  _  _ _  _ _ 

Keenly  disappointed,  Mrs.  Norton  nounced  May  9  appointment  of  the  Times  correspondent  at  Moscow,"Ed-  Texas  lawyer,*Johrr D.  Glass  <rf  T>''' 

accused  the  agricultural  groups  of  Chas.  H.  Eddy  (Company  of  New  win  L.  James,  Times  managing  editor,  who  charged  he  was  libeled  in  a 

spreading  “vicious  propaganda”  and  York  City  as  their  national  advertis-  announced  last  week.  Mr.  James  said  release  issued  by  the  Secretary  ^ 

announced  she  would  never  permit  ing  representatives.  Mr.  Dermy  would  return  to  the  U.  S.  November. 
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G.  Lynn  Sumner 
New  President 
Of  N.  Y.  Ad  Club 

Agency  Head  Succeeds 
Lowell  Thomas,  Who 
Becomes  a  Director 

G.  Lynn  Sumner,  president,  G. 
Lynn  Sumner  Co.,  advertising  agency, 
and  vice-president  of  the  Advertising 
Club  of  New 


Above,  representing  both  the  AAAA  and  the  ANA  at  Friday  afternoon's  joint  session  of  the  two  organizations  at  the  Waldorf, 
are,  I.  to  r.,  A.  W.  Kohler,  New  York  manager,  Curtis  Publishing  Co.;  Chester  Lang,  General  Electric;  Herbert  Faust,  advertising 
manager,  Curtis  Publishing  Co.;  Glenn  Bannerman,  advertising  manager,  Hudson  Motors  of  Canada  and  president  of  the  Asso¬ 
ciation  of  Canadian  Advertisers.  In  photo  at  right,  William  H.  Johns,  center,  chairman  of  the  board,  BBD&O,  stressing  a  point  to 
Henry  Eckhardt,  left,  chairman  of  the  board,  Kenyon  &  Eckhardt;  and  Robert  Waddell,  Hamilton  Watch  Co. 


Seltzer  Sees  Better  and 
More  Intimate  Papers 


my  view,”  he  said,  “in  the  proper  and 
fruitful  use  of  testing,  pre-testing  or 
any  other  modern  measurement  of 
advertising  effectiveness.  The  ap¬ 
proach  to  such  appraisals  must  be 
made  in  the  realization  that  their 
effective  use  is  not  easy. 

Sees  Better  Advertising 

“Easy  or  not,  the  promise  in  them 
is  rich.  It  is  my  hop>e  that  the  work 
now  being  done  in  the  measuring  of 
advertising  effectiveness  will  not  only 
better  advertising  generally  as  pro¬ 
duced  by  the  agencies,  but  that  it  will 
also  help  the  client  understand  why 
he  ought  to  present  his  product 
to  the  public  as  his  agency  advises 
him. 

“To  make  advertising  more  effective 
is  to  make  it  more  productive.  In 
doing  that  we  touch  the  welfare  of 
the  man  in  the  fields,  the  man  in  the 
mines,  the  man  at  the  bench  or  lathe. 
If  modern  measurements  of  advertis¬ 
ing  effectiveness  can  be  made  to  work 
to  the  end  of  bettering  the  welfare  of 
these,  it  follows  they  must  lead  to  a 
better  future  for  us  all,”  he  con¬ 
cluded. 

Other  speakers  at  this  session  were: 
S.  D.  Mahan,  advertising  manager, 
Westinghouse  Electric  &  Manufactur¬ 
ing  Co.;  Gorman  E.  Mattison,  mer¬ 
chandise  manager,W.  H.  Sawyer  Lum¬ 
ber  Co.,  Worcester,  Mass.;  Thomas  L. 
L.  Ryan,  president.  Pedlar  &  Ryan, 
Inc.,  and  M.  E.  Coyle,  vice-president. 
General  Motors  Corporation,  general 
manager,  Chevrolet  Motor  Divi- 


THE  PRESENCE  of  such  competitive  praised  the  advertising  profession  and  Better  Advertising 

interests  for  the  time  and  attention  stressed  “showmanship”  in  the  field 
of  people  as  radio  autom^iles  and  which  they  represent.  ^ 

movies  will  only  help  to  produce  bet-  Earlier  that  day  m  a  session  open  measuring  of 

ter  and  more  mtimate  new^apers  and  only  to  members  of  the  two  ad  organ-  effectiveness  will  not  only 

more  att^ed  to  ^mmunity  interest,  izations  ^d  other  advertiser  guesU  advertising  generally  as  pro- 

Um  B.  Seltzer,  editor,  Scripps-How-  and  closed  to  the  press,  leading  ad  agencies,  but  that  it  will 

ardOhioNewspapers,  asserted  during  agency  men  and  merchandise  exj^rts  understand  why 

a  symposium  May  12  before  the  lomt  discussed  Making  Advertising  More  ,  r.  .  .  .  •  j  . 

session  of  the  American  Association  Effective.”  A  record  gathering  at-  Present  his  product 

of  Advertising  Agencies  and  the  As-  tended  this  session  on  testing  of  ad-  ®  agency  a 

sociation  of  National  Advertisers  con-  vertising.  .  advertising  more  effective 

vened  in  the  Hotel  Waldorf-Astoria,  Arthur  H.  Kudner,  president,  Arthur  m  Tn 

V  v  1  J  T  1  •  A  Tk/r  J  IS  to  make  it  more  productive.  In 

New  York.  Kudner,  Inc.,  speaking  on  Modern  j  .  _  a  a  ai _ _ _ _ 

Mr.  Seltzer,  who  was  one  of  a  half-  Measurements  of  Advertising  Effec-  ^  fillHc  tho  man  in  thn 

dozen  speakers  on  “What  Interests  tiveness-Where  Do  They  Lead?”  de-  ft  tvfl  hann^  nrTat^n 

D  I  J  iiTi-  oti  J  Ai.«  1  J  au  A  i*A  1  J  A-  •  mines,  the  man  at  the  bench  or  lathe. 

People-and  Why?  discussed  this  c^red  that  to  make  advertising  more  measurements  of  advertis- 

theme  m  news,  and  predicted  news-  effec  ive  is  to  make  it  more  produc-  effectiveness  can  be  made  to  work 

^persm  th^  country  are  going  to  be  tive.  •  p  *  *•  to  the  end  of  bettering  the  welfare  of 

even  better  m  the  future.  Progr...  in  Pr-*..ting  ^ 

Papers  Close  to  People  He  said  that  real  progress  already  better  future  for  us  all,”  he  con- 

They  are  going  to  be  warmer,  more  been  made  in  accurately  foretelling  eluded, 
closely  attached  to  their  communities,  observation  and  readership  of  an  ad-  Other  speakers  at  this  session  were: 
he  continued,  more  interested  in  civic  vertisement,  and  named  a  long  list  of  g  jj  Mahan,  advertising  manager, 

and  community  affairs.  There  is  to-  specific  ^inciples  which  have  been  Westinghouse  Electric  &  Manufactur- 

(hy  no  agency  of  communication  as  tested  sufficiently  to  demonstrate  trmt  .  Qorman  E.  Mattison,  mer- 

dose  to  the  people  of  a  given  commu-  their  inclusion  definitely  increase  the  chandise  manager.W.  H.  Sawyer  Lum- 
Jdty  as  its  newspapers,  he  declared,  advertisement  s  effectiveness.  ber  Co.,  Worcester,  Mass.;  Thomas  L. 

lhat  will  be  increasingly  more  so  in  Studies  ntiade  to  ^te  of  what  m-  Ryan,  president.  Pedlar  &  Ryan, 
the  future,  he  noted.  terests  people  and  now  much,  are  ^  ^  g  Coyle,  vice-president, 

“In  50  years,  newspapers  have  made  worth  every  hour  and  dollar  invested  Qg^g^al  Motors  Corporation,  general 
tremendous  improvements  in  the  them,  he  declared.  I  say  this,  manager,  Chevrolet  Motor  Divi- 
technique  of  obtaining  and  transmit-  even  while  I  realize  that  any  invest-  gj^j^ 
ting  news  in  all  parts  of  the  world.”  t"®"*  we  have  made  m  an  intelligent  _ 

he  said.  “These  techniques  will  be  method  of  measuring  the  validity  of  M  Y 

retained  and  yet  along  with  it  news-  our  creative  thinkmg  is  simply  the  nt AJJD  iM.  I .  W 

Pepers  of  today  will  tend  to  become  as  down-payment  on  the  whole  endeavor  Kathleen  McLaughlin  of  the  New 
intimate  and  friendly  to  their  com-  which  may  eventually  relate  reader-  York  Times  was  elected  president  of 
muniUes  as  were  the  newspapers  of  ship  unerringly  to  sales.  This  en-  ^e  New  York  Newspa^r  Women’s 
50  years  ago  when  they  were  afmuch  deavor,  I  believe,  will  steadily  Club  at  the  annual  meeting  May  17, 
■nterested  in  their  small  communities  broaden.  succe^ing  Miriam  Lundy  of  the  New 

«  tha  outside  world  “Common  sense  is  indispensable  to  York  News. 

As  a  consequence,  the  combination 
of  today’s  vastly  improved  technique 
of  obtaining  and  printing  news  and 
we  essence  of  the  friendliness  of  the 
newspaper  of  the  small  community  of 
yesterday  will  make  newspapers  of 
we  mture  better  than  ever  before  in 
w®  journalistic  history  of  this  coun¬ 
try.” 

Other  Speakers 

Other  speakers  during  the  forum, 

*  which  Allen  L.  Billingsley,  presi- 
*nt,  Fuller  &  Smith  &  Ross,  Cleve- 
artZi  ”®wly  elected  AAAA  chairman, 

J  k  ^  Master  of  Ceremonies,  and 
•J  J  °®nson,  AAAA  president,  pre¬ 
ssed,  were: 

tograoher-  Pausing  for  a  moment  before  entering  the  Waldorf's  Grand  Ballroom  for  the  last  Amer- 

f  ican  Sociation  of  Advertising  Agencies  session  May  12.  are.  I.  to  r..  John  Benson. 

Max  National  League;  president;  Fred  Gamble.  AAAA  executive  secretary;  Allen  L.  Billingsley,  nevriy 

produc  theatrical  ,|,cted  4.A  Board  chairman;  Margaret  Bourke-White.  Life  photographer;  William  J. 

Tn«  c/’  William  J.  Rapp,  editor,  Rapp,  editor.  True  Story  magazi  ne;  Louis  B.  Seltzer,  editor,  Scripps-Howard  Ohio  News- 

Story  magazine.  Each  speaker  papers. 


HEADS  N.  Y.  WOMEN 

Kathleen  McLaughlin  of  the  New 
York  Times  was  elected  president  of 
the  New  York  Newspaper  Women’s 
Club  at  the  annual  meeting  May  17, 
succeeding  Miriam  Lundy  of  the  New 
York  News. 


York,  was  elect¬ 
ed  president  of 
the  club  at  its 
annual  meeting 
last  week,  suc¬ 
ceeding  Lowell 
Thomas,  presi- 
d  e  n  t  for  two 
years,  who  be¬ 
came  a  director. 
Mr.  Sumner  has 
been  a  director 
twice  and  vice- 

G.  Lynn  Sumner  president  since 
1938.  He  is  the 
first  president  since  1930  to  be  a 
member  of  the  advertising  pro¬ 
fession. 

John  A.  Zellers,  vice-president  and 
assistant  general  manager  of  Rem¬ 
ington-Rand,  Inc.,  will  continue  as 
vice-president  of  the  club,  and  James 
A.  Brewer,  president  of  Brewer-Can- 
telmo  Co.,  Inc.,  was  named  treasurer. 
Joseph  F.  Delaney,  vice-president  of 
Davis,  Delaney  &  Harris,  also  was 
elected  a  director. 

Connolly  Vice-President 

To  fill  the  unexpired  term  of  Mr. 
Sumner  as  vice-president,  the  club 
chose  Frank  A.  Connolly,  merchan¬ 
dising  manager  of  Oakite  Co.  Richard 
C.  Borden,  sales  promotion  manager 
of  the  Borden  Co.,  was  named  a  di¬ 
rector  to  fill  the  unexpired  term  of 
Mr.  Connolly. 

The  club’s  board  also  is  to  be  in¬ 
creased  from  11  to  17. 

Mr.  Sumner  has  been  active  in  pub¬ 
lishing  and  advertising  for  32  years. 
He  was  graduated  from  Albion  Col¬ 
lege,  Albion,  Mich.,  in  1907  after  he 
had  worked  his  way  through  by  act¬ 
ing  as  correspondent  for  the  Detroit 
News,  Grand  Rapids  Herald  and  Chi¬ 
cago  Tribune. 

Was  Magazine  Editor 

In  September  of  that  year  he  went 
to  System  Magazine,  where  he  was 
successively  associate  editor,  book  de¬ 
partment  editor,  and  a  member  of 
the  copy  staff  of  the  Advertisers’  Ser¬ 
vice  Bureau.  From  1910  to  1915,  he 
did  house  organ  and  special  promo¬ 
tion  work  for  the  International  Cor¬ 
respondence  Schools  at  Scranton,  Pa. 
From  1915  to  1925  he  was  advertising 
director  there  and,  also,  vice-pres¬ 
ident  of  the  Woman’s  Institute,  in 
charge  of  sales  and  advertising.  Dur¬ 
ing  this  period,  he  served  one  year  as 
president  of  the  Association  of  Na¬ 
tional  Advertisers  and  three  years  as 
a  director  of  the  Audit  Bureau  of  Cir¬ 
culations. 

In  1925  he  established  the  advertis¬ 
ing  agency.  The  G.  Lynn  Sumner 
Company,  in  New  York.  Since  then 
he  has  served  three  years  as  a  direc¬ 
tor  of  the  American  Association  of 
Advertising  Agencies,  and  a  like 
period  as  a  director  of  the  Advertising 
Federation  of  America.  He  won  the 
medal  of  the  Annual  Advertising 
Awards  for  the  most  distinguished 
magazine  advertisement  published  in 
the  United  States  in  1936. 

NOW  ISSUED  MORNINGS 

The  Belle  Fourche  (S.  D.)  Post, 
formerly  published  evenings,  is  now 
issued  mornings,  except  Monday. 
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Major  Air  Lines 
Using  More 
Newspaper  Space 

Azmounce  Larger  Ad 
Budgets  ior  1939  .  .  . 

Increases  from  15%  to  60% 

Five  of  America’s  major  commer¬ 
cial  air  lines,  convinced  that  “news¬ 
paper  advertising  brings  results  that 
are  more  than  satisfactory,”  this  week 
announced  to  Editor  &  Publisher  that 
they  have  increased  their  news- 
I>aper  advertising  appropriations  for 
1939. 

American  Airlines,  Inc.,  has  appro¬ 
priated  more  than  $600,000  for  adver¬ 
tising  purposes  for  the  year,  repre¬ 
senting  an  increase  of  approximately 
20%  over  last  year,  Charles  A.  Rhein- 
strom,  vice-president  in  charge  of 
sales  said.  Newspaper  ads,  he  stated, 
will  be  concentrated  in  key  cities 
on  American’s  coast -to -coast  sys¬ 
tem. 

UAL  Has  $150,000  Newspaper  Budget 

United  Air  Lines  has  increased  its 
1939  newspaper  appropriations  by  ap¬ 
proximately  15%,  Harold  Crary,  vice- 
president  in  charge  of  traffic,  said. 
UAL  has  been  using  newspaper  space 
since  1927, 

This  year’s  UAL  advertising  is  ap¬ 
pearing  with  a  major  schedule  in 
eight  key  cities  and  a  subordinate 
schedule  in  21  other  points,  Mr.  Crary 
said.  Copy  space  ranges  from  70  lines 
to  600  lines,  and  because  the  bulk  of 
this  copy  is  placed  in  large  cities 
where  the  milline  rate  is  higher, 
United’s  newspaper  appropriations 
run  well  in  excess  of  $150,000  this 
year,  he  added. 

EAL  CoBtumplatcs  25%  Increat* 

Eastern  Air  Lines  contemplates  an 
increase  “of  about  25%  in  their  news¬ 
paper  advertising  this  year,”  T.  Park 
Hay,  of  Federal  Advertising  Agency, 
Inc.,  New  York,  which  handles  EAL’s 
account,  told  Editor  &  Publisher.  Mr. 
Hay  added: 

“They  are  pretty  consistent  news¬ 
paper  advertisers  and  practically  con¬ 
fine  their  travel  advertising  and  spe¬ 
cial  announcements  to  the  daily  news¬ 
papers  throughout  their  system.” 

Transcontinental  &  Western  Air, 
Inc.,  J.  C.  Roberts  of  TWA’s  Kansas 
City  office  stated  “is  using  25%  more 
newspaper  advertising  in  1939  than  in 
1938  and  approximately  40%  more 
magazine  advertising.” 

William  Van  Dusen,  director  of 
public  relations.  Pan  American  Air¬ 
ways,  said  his  company  has  used  “60% 
more  newspaper  advertising  so  far 
this  year  than  it  did  in  1938.” 

Detailed  figures,  however,  are  not 
available.,  he  added. 

■ 

BORTON  HEADS  AD  CLUB 

Elon  G.  Borton,  advertising  director 
of  LaSalle  Extension  University,  has 
been  elected  president  of  the  Chi¬ 
cago  Federated  Advertising  Club. 
Other  officers  chosen  for  1939-40  are: 
Gordon  P.  St.  Clair,  Albert  Miller  & 
Co.,  first  \'ice-president;  Miss  Elsa 
Smith,  Macfadden  Phiblications,  sec¬ 
ond  vice-president;  H.  R.  VanGunten, 
Lord  &  Thomas,  third  vice-president; 
M.  Glen  Miller,  M.  Glen  Miller  Co., 
secretary;  and  Chester  L.  Price, 
City  National  Bank  &  Trust  Co.,  trea¬ 
surer. 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT _ 

Advertising  Perks  Up 


THERE’S  a  spring  zip  in  the  air,  and 
business  seems  to  be  getting  a  little 
zip  of  its  own,  measured  advertising- 
wise. 

Media  Records  reports  that  in  April 
for  the  second  consecutive  month 
newspaper  advertising  in  the  52  princi¬ 
pal  cities  showed  a  gain  over  a  year 
ago. 

This  Week  Magazine  has  announced 
that  its  May  21  issue  carries  the  larg¬ 
est  advertising  volume  in  its  history. 

The  May  6  issue  of  Saturday  Eve¬ 
ning  Post  was  the  largest  issue  in 
seven  years  with  the  exception  of  the 
yearly  auto  show  issues. 

There  are  numerous  other  harbing¬ 
ers  of  better  times — and  there  is  even 
talk  of  tax  revision  in  Washington. 

So  many  false  starts  have  been  made 
we  have  our  fingers  crossed,  but  with 
ever-hopeful  heart  we  are  trusting 
that  it  is  the  real  thing  at  last. 

Samuel  Reybum  Honored 
A  DIS'nNGUISHED  group  of  200 
leaders  in  business  met  at  dinner 
Tuesday  night.  May  16,  at  Hotel  Plaza, 
New  York,  to  honor  Samuel  W.  Rey¬ 
bum,  chairman  of  the  board  of  the 
Associated  Dry  Goods  Corporation  on 
his  25th  year  with  the  company. 

Reviewing  retailing  over  the  past  25 
years,  Mr.  Reyburn  said  that  the  de¬ 
partment  stores  will  have  a  real  place 
in  our  economic  life  as  long  as  people 
“have  a  desire  for  distinction.” 

He  assured  his  listeners  that  depart¬ 
ment  store  advertising  will  continue 
to  go  to  newspapers  and  magazines  in 
preference  to  radio  or  television  be¬ 
cause  of  “greater  visibility  and  longer 
life.” 

One  of  the  outstanding  developments 
in  store  advertising,  he  said,  is  the 
greater  care  being  given  to  assure 
truthful  statements  in  copy. 

Among  those  honoring  Mr.  Reybum 
were:  Col.  Julius  Ochs  Adler,  vice- 
president  and  general  manager  of  the 
New  York  Times;  M.  H.  Aylesworth, 
publisher.  New  York  World-Telegram; 
William  T.  Dewart,  president.  New 
York  Sun;  William  Randolph  Hearst, 
Jr.,  president.  New  York  Joumal- 
American;  Roy  Holliss,  general  man¬ 
ager,  New  York  News;  and  J.  David 
Stem,  publisher.  New  York  Post. 

Growers'  Groups  to  Advertise 
FROM  STURGES  DORRANCE,  presi¬ 
dent  of  Brooke.  Smith  French  & 
Dorrance  of  New  York  comes  news  of 
two  new  growers’  groups  which  will 
use  extensive  space  to  move  their 
crops.  One  is  the  Georgia-Carolinas 
Peach  Marketing  Board  and  the  other 
the  Garden  State  Asparagus  Growers 
Association,  Inc.,  of  New  Jersey. 

The  Georgia-Carolinas  group,  meet¬ 
ing  recently,  elected  W.  O.  Britt,  Jr., 
of  Thomaston,  Ga.,  president  and 
adopted  a  new  emblem. 

Reports  submitted  at  the  meeting 
show  that  better  than  90%  of  the  tri¬ 
state  crop  is  represented  by  member¬ 
ship  in  the  new  Marketing  Board, 
whose  shipments  will  appear  in  East¬ 
ern  and  Middle  Western  terminal  mar¬ 
kets  under  the  new  emblem,  which  in 
turn  will  be  tied  up  to  all  advertising 
in  trade  papers,  newspapers  and  in 
display  material  which  is  to  be  furn¬ 
ished  to  wholesale  and  retail  distribu¬ 
tors. 


The  board  passed  a  resolution  urging 
passage  of  the  Senate  bill  introduced 
by  Senator  Bailey  of  North  Carolina, 
now  pending  before  the  Congress, 
which  asks  an  appropriation  of  $5,000,- 
000  to  be  distributed  among  the  states 
for  the  purpose  of  improving  market¬ 
ing  conditions. 

It  also  passed  a  resolution  asking 
Commissioners  of  Agriculture  for 
Georgia,  South  Carolina  and  North 
Carolina  to  cooperate  with  the  Pure 
Food  and  Drug  Division  of  the  U.  S. 
Department  of  Agriculture,  to  enforce 
the  Federal  law  this  season  to  prohibit 
the  shipment  of  green  or  immature 
peaches. 

Mr.  Dorrance,  the  organization’s 
merchandising  and  advertising  coun¬ 
sel,  submitted  plans  for  advertising 
the  crop  from  the  three  states,  to  start 
in  the  trade  press  late  in  May  and  in 
newspapers  in  terminal  markets 
through  the  East  and  Middle  West 
early  in  June.  Approval  of  these 
plans,  as  well  as  special  point  of  sale 
display  material,  was  given,  thereby 
setting  in  motion  the  first  campaign 
for  promotion  of  an  agricultural  pro¬ 
duct  ever  sponsored  by  three  states. 

The  Garden  State  Asparagus  Grow¬ 
ers  Association,  Inc.,  will  market  New 
Jersey  grown  asparagus  under  a  newly 
adopted  trade-mark,  “Garden  State,” 
which  is  affixed  to  each  bunch. 

Newspaper  advertising  will  be  used 
in  some  of  the  larger  markets,  includ¬ 
ing  New  England,  New  York  and  other 
Atlantic  seaboard  points,  with  a  spe¬ 
cial  campaign  in  New  Jersey  dailies 
and  weeklies.  Produce  papers  are  also 
being  used  to  acquaint  the  wholesale 
trade  with  the  consumer  program. 

The  campaign  will  be  conducted  by 
the  Association  through  the  New  Jer¬ 
sey  Department  of  Agriculture  and 
the  New  Jersey  Coimcil — and  directed 
by  Brooke,  Smith,  French  &  Dorrance, 
Inc.  The  account  executive  is  Charles 
C.  Kahlert,  vice-president  of  the 
agency. 

■ 

TO  GIVE  SNAP?  AWARD 

Senator  Arthur  Capper,  publisher, 
Topeka  (Kan.)  Capital,  will  make  the 
presentation  of  the  1938  Josephine 
Snapp  Award  at  the  forthcoming  35th 
annual  convention  and  exposition.  Ad¬ 
vertising  Federation  of  America,  June 
18-22  at  the  Waldorf-Astoria,  New 
York.  Senator  Capper  was  at  one  time 
employer  of  Miss  Josephine  Snapp,  in 
whose  memory  the  award  was  estab¬ 
lished  by  the  Women’s  Advertising 
Club  of  Chicago. 

USING  450  PAPERS 

Four  hundred  and  fifty  newspapers 
from  coast-to-coast,  will  carry  the  new 
May  advertising  on  Schenley’s  popu¬ 
lar  brands,  led  by  Old  Quaker  whose 
copy  was  prepared  by  Blackett- 
Sample  Hummert,  Inc.  Cream  of 
Kentucky,  Schenley’s  Red  and  Black 
Label,  and  Wilken  Family  are  under 
the  direction  of  Lord  &  Thomas. 

NEW  NNPA  MEMBERS 

Two  new  voting  members  were  en¬ 
rolled  in  the  National  Newspaper  Pro¬ 
motion  Association  this  week:  H.  W. 
Hailey,  Scripps  Howard  Newspapers, 
New  York  City  and  H.  H.  Weibel,  Jr., 
Allentown  (Pa.)  Call-Chronicle. 


Chevrolet's  A(i  Mgr. 
Boosts  Newspapers 

The  newspaper  is  Chevrolet’s 
advertising  medium,  and  when  tLl 
company  writes  its  $15,000,000  chet" 
for  advertising  this  year,  the  ne»;. 
papers  will  receive  65%  of  it,  accori 
ing  to  C.  P.  Fisken,  of  Detroit,  advc 
tising  manager  of  the  Chevre. 
Motor  division  of  General  Mot:: 
Sales  corporation,  who  arrived 
Charlotte,  N.  C.,  last  week  to  : 
Chevrolet  dealers  and  retail  sa!es:.:;| 
Chevrolet’s  views  on  advertising. 

“I  am  in  fact  selling  the  newspape::[ 
as  our  best  advertising  medium,"  3t 
Fisken  said  just  after  his  arrival  fc 
Atlanta  by  plane.  “I  am  selling  i 
newspapers  as  they  have  never  k: 
sold  before.  We  have  used  all  med. 
urns.  We  have  the  answer.  Chevre*: 
advertising  in  the  newspapers  sej 
automobiles. 

Enlisting  Many  AssistaRh 

“I  tell  our  salesmen  that  every  fcl 
they  place  an  advertisement  in  sal 
newspaper,  they  enlist  the  service  cl 
just  as  many  assistants  as  that  ner:-' 
paper  has  circulation. 

“Nothing  fanciful  in  that  statemc.l 
We  deal  in  facts.  I  have  brought  aki| 
1,100  pounds  of  exhibits  to  help  e 
prove  my  arguments. 

“In  the  last  five  years  we  have  spe: 
$70,000,000  in  advertising.  Hiis  yer 
we  have  a  budget  of  a  little  unde 
$15,000,000.  If  we  are  to  sell  1,()00,M 
or  1,2M,000  cars  every  year,  we  ms 
advertise.  That’s  Chevrolet’s  vie»- 
and  if  we  must  advertise,  we  ms 
have  the  medium  that  will  sell  os 
goods.  Experience  has  pointed  il 
way.  The  newspaper  is  our  medic| 
We  are  advertising  in  6,800  newspi  j 
pers  in  the  U.  S.  and  Canada." 


Among  Advertising  Folk 


FRED  R.  CROSS,  director  of  adve: 

tising  of  Stewart-Wamer  Corp 
Chicago,  has  been  advanced  to  sals 
manager  for  the  Alemite  retail  sale 
division. 

J.  Stirling  Getchell,  Inc.,  announcej 
the  appointment  of  C.  A.  Snydb  »| 
director  of  radio,  effective  uiunedr 
ately.  Robert  Reynolds,  former  cor 
group  head  on  this  account, 

Mr.  Snyder  as  an  executive  on  o 
Socony-Vacuum  Oil  Company  *• 
count. 

Howard  Willoughby,  director  t 
sales  of  Foster  &  Kleiser  Co-  ® 
week  assumed  presidency  of  the  Sc 
Francisco  Advertising  Club.  He^; 
ceeded  Walter  J.  Held  of  the  Standa." 
Oil  Company  of  California. 

J.  H.  Monte,  secretary,  Carolia| 
Motor  Club  has  joined  Fort  t 
Charlotte  agency,  as  copy  dri®*  ‘T 
space  buyer.  Miss  Jean  -  j 

(jreensboro,  has  been  named  produc-^ 
tion  manager  of  the  agency. 

Les  Mayes,  formerly  with  Howa-- 
H.  Monk  Agency,  Rockford,  lU- 
more  recently  traffic  representetive - 
United  Air  Lines’  Philadelphia  oft 
has  been  appointed  an  assistan-  - 
United’s  advertising  department 
Chicago. 

Nicodemus  Hufford,  formerly  " 
Adams-Stribling  Studio,  has  JoKH 
the  art  department  of  the  Chicago^ 
fice  of  McCann-Erickson,  ^..L 
Rohrsen,  formerly  with  the 
office  of  J.  Stirling  Getchell.  f 
an  assistant  in  the  production  oep>t‘  j 

(Continued  on  page  16) 


the  Cleveland 


AREA 


Sales  and  advertising,  managers  seeking 
greater  profit-possibilities  are  impressed 
with  this  unique  situation — 

nowhere  else  in  America  can  such  a  fertile 
market  be  reached  and  sold  with  a  single 
newspaper! 

In  this  Cleveland  2-for-l  market  is  concen¬ 
trated  36.2%  of  all  retail  sales  in  Ohio. 

This  market  includes  Greater  Cleveland — 

Ohio's  largest  market — and  the  26  counties 
adjacent — Ohio's  second  largest  market. 

Akron,  Canton  and  Youngstown  are  not 
included. 

—and  the  Plain  Dealer.  ALONE  covers 
this  2-for-l  market. 

Ask  your  distributor  or  representative  in 
northeastern  Ohio  about  the  importance  of 
this  2-for-l  market — Cleveland  PLUS  the 
26-county  area.  Then  ask  your  advertising 
agency  how  the  Plain  Dealer  covers  this 
2-for-i  market  at  ONH) /oz£’ cost.  Note:  In  the  above  chart.  Greater  Cleveland  and  the  26 

neiirhborinu;  counties  are  indicated  by  the  two  shaded  bars. 

National  representatives,  John  B.  Woodward,  Inc, 


$279.34«.U3.0« 
1M.234, 050.23 
138.411.903.42 
95.0^.91049 
82.240.580.45 
73.521  .M3.77 
49.855.720.73 
50.594.429.18 
49.297.809.04 


A  Cuyahoga  County  . . .  (Clovoland) 

A  Countias  (Adjocant  to  Clovelond). 

Hamilton  County _ _ ( Cincinnati  I 

Fronhlin  County . (Columbus) 

Lucas  County . ITelodo)  ... 

if  Summit  County . (Ahron)  .... 

Montgomery  County  (Dayton) 

A  Mahoning  County ....  (Youngstown) 

'A' Stork  County . (Canton)  ... 

Total  for  abovo  9  markots. .  .51 

Grand  total  tor  statu .  I 

*  l,dlemt,t  Ar*mt  COMMCT  CltVtlAMD  M/KKET 


GREATER 

CUVEUND 


ADJACENT 

COUNhES 


THC  COMPACT  CLEVELAND  MAKKET  $437.000, 09$.3D—4t**  OP  OHIO'S  RETAIL  SALES 


CLEVELAND  PLAIN  DEALER 
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Speidel  Buys 
Poughkeepsie 
Sunday  Paper 


Purchases  Sunday  Courier 
And  Interest  in 
Two  Dailies  There 


Merritt  C.  Speidel's  newspaper  hold¬ 
ings  have  been  extended  to  transcon¬ 
tinental  scope  by  acquisition  this  week 
of  the  Pough- 


M.  C.  Speidel 


keepsie  (N.  Y.) 
Sunday  Courier 
and  purchase  of 
interests  in  the 
Pough  keepsie 
Evening  Star  & 
Enterprise  and  in 
the  Poughkeepsie 
Morning  Eagle- 
News.  Mr.  Spei- 
del’s  holdings 
now  extend  from 
New  York  t  o 
California. 

Details  of  the 


D.  Tobey,  president  of  the  Poughkeep¬ 
sie  organization.  The  Courier,  now 
with  a  circulation  of  14,623,  had  been 
in  the  Tobey  family  continuously  diu"- 
ing  the  67  years  of  its  existence.  Mrs. 
Tobey  has  been  publisher  since  the 
death  of  her  husband,  Earle  D.  Tobey, 
in  1935.  Mr.  Tobey  had  succeeded  his 
father,  Arthur  G.  Tobey,  as  publisher 
in  1911. 

Included  in  the  sale  of  the  Tobey  in¬ 
terests  was  the  stock  in  the  Pough¬ 
keepsie  Publishing  Corporation  which 
Mrs.  Tobey  and  her  children  inherited 
from  their  husband  and  father,  the  late 
Earle  Deyo  Tobey,  amounting  to  a  six 
per  cent  holding.  This  company  pub¬ 
lishes  the  evening  Star  &  Enterprise 
and  also  owns  the  entire  capital  stock 
of  Platt  &  Platt.  Inc.,  publisher  of 
the  morning  Eiigle-News,  established 
in  1785. 


Collins  (Colo.)  EjTjress-Couricr,  dculy, 
and  Mountain  &  Plains,  weekly;  and 
owned  jointly  with  TYacy  S.  Mc¬ 
Cracken,  the  Cheyenne  (Wyo.)  Eagle, 
Wyoming  State  Journal  and  the 
Wyoming  Stockman. 


Eagle  to  Submit  Plan 
For  Reorganization 


transactions  were  announced  by  Mr. 
Speidel  on  his  return  to  California 
from  a  trip  to  the  American  News¬ 
paper  Publishers  Association  conven¬ 
tion  and  to  the  Associated  Press  meet¬ 
ings,  during  which  he  inspected  sev¬ 
eral  of  his  properties  en  route. 


Announced  by  Mrs.  Tobey 

■Die  acquisitions  were  effected  by 
Harry  S.  Bunker,  treasurer  and  gen¬ 
eral  manager  of  Speidel  Newspapers, 
Inc.  Sale  of  the  Courier  Publishing 
Corporation,  publishing  the  Pough¬ 
keepsie  Sunday  Courier,  was  an- 
noimced  last  Sunday  by  Mirs.  Florence 


No  Changes  in  Personnel 

No  changes  in  personnel  are  con¬ 
templated  in  Poughkeepsie,  Mr.  Spei¬ 
del  stated. 

As  a  result  of  the  new  acquisitions, 
operations  of  nearly  20  daily  and 
weekly  newspapers,  radio  units  and 
other  interests  in  California,  Iowa, 
Ohio,  Colorado,  Wyoming  and  New 
York  have  been  placed  under  direc¬ 
tion  of  Speidel  Newspapers,  Inc.,  a 
national  service  and  research  organi¬ 
zation  of  which  Mr.  Speidel  is  presi¬ 
dent.  Head  offices  are  at  Palo  Alto, 
California. 

The  eastern  move  marks  the  re¬ 
entry  of  Mr.  Speidel  into  the  New 
York  field,  where  he  started  in  the 
newspaper  business  when  a  lad  in  his 
teens  in  Orange  County. 

Other  newspapers  in  the  Speidel  or¬ 
ganization  are  the  Iowa  City  Press- 
Citizen;  Chillicothe  (O.)  Scioto 
Gazette  and  News  Advertiser;  Salinas 
(Cal.)  Index- Journal  and  Post;  Fort 


Editor  Prints  Article, 
Receives  $100 

William  T.  Evjue,  editor,  Madison 
(Wis.)  Capital  Times,  published  an 
article  May  6,  attacking  him  regard¬ 
ing  his  own  income  tax  report,  which 
he  had  been  dared  to  print  by  Alvin 
E.  O’Konsky,  its  author,  who  had  cir¬ 
culated  it  among  state  legislators  and 
press  members.  “The  writer  will  do¬ 
nate  $100  to  any  charity  organization 
in  Wisconsin  if  the  Capital  Times  edi¬ 
tor  will  print  this  article  in  his  paper,” 
O’Konsky  had  said. 

In  an  open  letter  to  O’Konsky  on 
the  editorial  page,  Mr.  Evjue  asked 
for  the  $100  to  be  paid  to  the  Capital 
Times’  Kiddie  Camp  fund  stating 
that  “in  adjoining  columns  on  this 
page  you  will  find  that  article, — inac¬ 
curacies,  misrepresentations,  false¬ 
hoods,  innuendos,  wishful  deductions 
and  all — printed  word  for  word.” 

Mr.  Evjue  reported  the  $100  had 
been  paid. 


A  creditor’s  hearing  before  Referee 
W.  L.  Morehouse  on  May  15  in  Brook¬ 
lyn,  N.  Y.,  on  a  petition  filed  by  the 
Brooklyn  Eagle  for  reorganization 
under  Section  11  of  the  Chandler  Act, 
was  adjourned  imtil  May  26,  when, 
on  order  of  the  court,  Charles  E. 
Murphy,  attorney  for  the  newspaper 
will  present  a  tentative  plan  for  ar¬ 
rangement  of  the  property,  which  lists 
total  current  liabilities  of  $1,319,83756 
and  total  current  assets  of  $345,^3.68, 
both  as  of  March  31,  1939. 

The  plan,  according  to  Frank  D. 
Schroth,  publisher,  who  acquired  the 
paper  from  M.  Preston  Goodfellow 
last  summer,  will  contemplate  the 
proposals  of  the  creditors  and  the  ac¬ 
quiring  of  new  moneys,  among  other 
things.  He  said  a  $970,000  mortgage 
on  the  Eagle’s  real  estate  held  by  a 
Cincinnati  insurance  company  “is 
holding  up  the  arrangement”  and  that 
he  has  hopes  the  problem  “soon  will 
be  reduced  to  a  reasonable  basis.” 


COMIC  GROUP  MOVES 

Effective  May  15,  Comic  Section 
Advertising  Corporation  will  be  lo¬ 
cated  in  new  offices  at  305  East  46th 
Street,  New  York  City. 


RECORD  LINAGE 

This  Week  Magazine  has  announced 
that  its  May  21  issue  carries  the  larg¬ 
est  advertising  volume  of  any  issue  in 
the  history  of  the  magazine.  Both  in 
linage,  11,033  lines,  and  in  dollar  vol¬ 
ume,  $131,943.84,  this  issue  breaks  all 
of  'This  Week’s  previous  records,  it 
was  stated. 


America’s  No.  1  Market 


Washington,  D.  G. 


Its  Buying  Strength  The  Key  That  Opens  II 


The  Washington  Market,  (city 
and  suburbs)  with  a  population 
of  930, fMK),  spent  in  retail  buy¬ 
ing.  according  to  Sales  Manage¬ 
ment's  survey,  $432,546,000  dur¬ 
ing  1938 — and  with  an  effective 
buying  income  per  family  of 
.$3,377. 


This  tabulation  of  advertijine 
lineage  in  the  Washington  news¬ 
papers  during  the  first  three 
months  of  1939  speaks  for  itself: 


Sixty-five  squadrons — 1,448  air-minded  boys — com¬ 
prise  the  Intermoimtoin  Aviation  Club,  organized  and 
sponsored  by  The  Salt  Lake  Tribtme-Telegrom. 


Washington  Star . . .  5,283,590  lioM 

2nd  paper  . 2.988.488 

3rd  paper  . 2.350.967 

4th  paper  . 1.285.699 


This  is  just  one  of  several  Tribune-Telegram  Youth 
Activities  Clubs — ^just  one  example  of  the  way  in 
which  these  newspapers  have  put  their  roots  down 
in  the  field  of  the  Salt  Lake  Market  Area.  In  the  first 
four  months  of  this  year,  reader  inquiries  and 
participation  totaled  165.758. 


!  Thus  according  to  the  same 
!  source  of  information,  Washing- 
;  ton,  for  the  second  consecutive 
{  year,  ranks  FIRST  among  met- 
I  ropolitan  markets  in  sensitive 
buying  power. 


No  one  SHOULD  know, 
no  one  DOES  know,  the  “w*) 
around”  in  the  Washington  Mar¬ 
ket  equal  to  the  local  merchants, 
and  they  definitely  express  their 
preference  for  The  Star. 


Such  active  reader  interest,  coupled  with  Tribune- 
Telegram  coverage  of  this  four-state  market,  makes 
it  a  logical  “A"  schedule  medium  for  alert  advertisers. 


The  Star,  Evening  and  Sunday^  is  the  home 
newspaper  in  the  Nation'* s  “Home  Town** 


The  Salt  Lake  Tribune  Salt  Lake  Telesram 


MORNING  AND  SUNDAY 


Ctjenmg  ^tar 


NaHonti  ReprtMentatiom 
Reyaolds-Fitzgerald,  Inc. 


Color  Repretentotivoa: 
Member,  Associated  Weekly 


New  York  Office 
DAN  A.  CAKROLL 
110  E.  4%nd  St. 


With  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Chicago  Offlc* 
J.  E.  hCTZ 
Tribune  To^rtf 


F( 


4FTEK  long  (levelopinent  and  testing  (roodyear 
now  announces  a  signal  advance  in  packing  for 
modern  high-speed  presses  —  a  balanced  three- 
piece  ‘-semi-hard”  packing.  By  balanced  we  mean 
that  the  three  component  blankets  are  designed 
and  built  to  work  together  as  a  unit  with  con¬ 
trolled  resiliency  that  insures  a  fast,  unfailing 
“comeback”  that  keeps  pace  with  press  speed. 

This  new  dress  consists  of  the  following  units: 

GOODYEAR  RED  TOP  UNDER  BLANKET— t/ie 
most  popular  and  widely  used  underblanket  in 
existence.  Long  use  has  demonstrated  its  defi¬ 
nite  superiority  in  cushioning  and  dissipating 
shock  next  to  the  cylinder  —  and  in  maintain¬ 
ing  gauge. 

GOODYEAR  SYNTHETIC  INTERMEDIATE  PRESS 
BLANKET — a  new-type  blanket  matle  of  highest 
tpiality  synthetic  rubber  reenforced  with  plies  of 


fabric.lt  is  highly  resistant  to  oil  and  solvents.  Its 
resiliency  is  regulated  to  insure  perfect  coordina¬ 
tion  with  the  action  of  Red  Top  Vnderhlankets. 

GOODYEAR  III-SPEED  DRAVt  SHEET— nctc  — 
made  of  extra-strong  fabric  coated  with  a  spe¬ 
cially  developed  synthetic  rubber  highly  resis¬ 
tant  to  oil  and  sol  vents  used  in  news  inks.  It  is  pre¬ 
stretched,  hence  stays  put.  Holds  gauge,  does  not 
bolster,  mar  or  retain  leader  marks.  Prints  both 
type  and  cuts  sharp  and  clean  —  solids  black. 

Gives  exceptionally  long  economical  service. 

Pressmen  who  are  using  this  new  Goodyear  three- 
piece  packing  are  extremely  enthusiastic  about  the 
improved  print  they  are  obtaining  with  it.  A  trial 
on  one  press  will  convince  you  that  this  is  the 
ideal  packing  you  have  been  seeking  for  high-speed 
work.  For  information,  write  Goodyear,  Printing 
Supplies  Department,  Akron,  Ohio. 


Also  distributed  by: 

J.THOMAS  McIIUGH  COMPANY, 
305  Merchants  Bank  Building, 
Indianapolis,  Indiana  •  GEORGti 
RUSSELL  REED,  JR.,  431  Clay 
Street,  San  Francisco,  California. 


IT  I  1 1 


More  newspapers  are  printed  on  Goodyear  red  top  underblankets  than  on  any  other  kind 
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FINCH  TELECOMMUNICATIONS  LABORATORIES,  Inc. 

1819  Broadway,  New  York,  N.  Y.  Airport  Laboratory,  Bendix,  N.  J* 
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W.  3rd  AND  LAKESIDE 
CLEVELAND 


.tfspopermen  Speak  RE-OPEN  NEGOTIATIONS  G.  B.  Utter  New  Head  of  REORGANIZE  DAILY 
- - c„.c.«o.  Ma,  ot  England  Dailies 

-  -  Boston,  May  16 — Col.  Frank  Knox,  Publishing  Co.,  has  been  reorganized 

j’  paper  Guild,  in  an  effort  to  settle  the  publisher  of  the  Chicago  Daily  News,  and  operation  assumed  by  a  new  cor- 

Madi-  six-month-old  guild  strike  against  the  strongly  urged  New  England  editors  poration,  the  Rochester  News  Pub- 

.  '  —  .  -  ...  .  spread  the  gospel  of  unity  among  Hshing  Company,  with  Frank  L.  Mc- 

of  speakers  cago  Herald  &  Examiner,  is  scheduled  the  nations  of  the  Western  Hemisphere  Shane  president  and  publisher.  Mr. 

1  .  T>  i__  ....  fortify  the  New  World  against  pos-  McShane  had  formerly  been  publisher 

sible  inroads  of  totalitarian  nations,  in  until  last  fall.  A  trustee,  George  Hin- 

his  luncheon  talk  to  the  New  England  man,  Jr.,  was  appointed  by  the  court 

Daily  Newspaper  Association  here  to-  March  9  and  has  been  publishing  the 
day-  paper  since  then.  It  is  understood 

George  B.  Utter,  Westerly  (R.  I.)  the  court  has  approved  the  reorgani- 
Su7i,  was  elected  NEDNA  president  at  zation  move.  Prudden,  King  &  Prud- 
the  business  meeting.  William  Dwight,  den.  New  York,  represents  the  News. 
Holyoke  (Mass.)  Transcript,  was  "  i  »» 

chosen  vice  -  president;  Charles  L.  P©Ilt©r  NC[I11©Q  Ga 


ne-mniameni 

negotiations  between  the  local  Hearst 
^  aper  men  from  many  parts  management  and  the  Chicago  News- 
wwW  covered  the  Citizens’ 

'  Re-Armament  meeting  in  Madi- 

Square  Garden  on  May  14  at  Chicago  Evening  American  and  Chi- 
h  more  than  a  score  (  ,  _ 

-asized  the  need  for  revaluation  here  tomorrow.  Previously,  negotia- 
dividual  morals  in  a  distracted  tions  were  “recessed”  last  March,  after 
j  The  attendance  was  in  excess  several  conferences  had  been  held. 
000  Dr.  Frank  Buchman  pre-  Meanwhile,  a  contempt  of  court  cita- 
'  tion  hearing  on  behalf  of  the  news- 

hur  Baker,  chief  of  the  Parlia-  papers,  was  continued  until  June  12. 
in  staff  of  the  London  Times,  _  T  'U  o"  1 

one  of  seven  speakers,  who  spoke  Lrlll.  1  HD.  itUnS  UOlOI 
*  from  England.  He  raid  to  pJj(jtos  Doy  After  File 

ie-e  in  London  we  have  just  put  Less  than  12  hours  after  Chicago’s 
papers  to  bed  and  hope  to  be  in  $4,000,000  grain  elevator  fire  of  May  11, 
to  give  your  papers  a  good  story,  the  Chicago  Tribune  reproduced  in 
u2hout  Europe  great  presses  are  natural  color  a  picture  of  the  blaze 


Of  Oakland  Daily 


Morris  Penter,  for  the  past  three 
years  publisher  of  the  San  Francisco 
Examiner,  this  week  was  named  gen¬ 
eral  manager  of  the  Hearst  Oakland 
Post-Enquirer,  and  Carl  Hoffman,  who 
has  been  acting  publisher  of  the  Post- 
Enquirer  since  Richard  Carrington’s 
advancement  as  publisher  of  the  Los 
Angeles  Examiner,  hcis  been  appointed 
editor.  Harold  Kreuger  remains  as 
managing  editor. 

Mr.  Penter,  who  began  his  career  as 
a  newsboy,  is  a  former  Colorado  legis¬ 
lator  and  was  for  a  time  assistant  pub¬ 
lisher  of  the  old  Washington  (D.  C.) 
Herald,  now  the  Times-Herald.  Pre¬ 
vious  to  his  San  Francisco  affiliation, 
he  was  advertising  manager  of  the 
San  Diego  Union-Tribune. 


These  Might  Be 

The  Queen's  Hat  Boxes 


Using  Sunday  Pap©rs 
First  Tim©  in  69  Y©ars 


•minded,  panic  -  proof  nations. 

W  is  the  fulfillment  of  our  calling.  Departing  from  a  69-year-old  cus- 
highwt  expression  of  professional  tom,  the  Wm.  Taylor  Son  &  Co., 

Cleveland  department  store.  May  7 
inn  Morrison,  special  correspon-  inaugurated  a  policy  of  advertising  in 
I  of  the  Edinburgh  Scotsman,  came  Sunday  newspapers,  using  the  Sun- 
1  to  the  meeting  with  a  strong  day  Plain  Dealer. 
efinavian  press  group,  among  them  About  two  months  ago  the  store, 
Sven  Stolpe,  representing  Stock-  for  the  first  time,  opened  its  display 
Is  Tidningen;  Sture  Mattsson,  as-  windows  to  public  view  on  Sunday. 

[■  ’  editor  of  Smalands  Allehanda,  The  Sunday  advertising  campaign 
‘^ping:  Miss  Gudrun  Egebjerg,  is  being  planned  by  the  Taylor  ad- 
tre  writer  of  Berlijigske  Tidende,  vertising  department.  Barclay  W. 
|E"Jiagen;  Lautitz  Johnson,  repre-  Newell,  publicity  director  for  the 
tig  Tidens  Tegn,  Oslo;  Baron  Lars  store,  said  newspaper  advertising  “is 
t^rpelan,  editor  of  Svenska  Pres-  recognized  by  the  public  as  an  im- 
i  Helsingfors,  and  head  of  a  Fin-  portant  medium  for  explaining  the 
I  iVews  Bureau  and  Press  Picture  aims  and  merchandise  standards  of 

the  modern  department  store.” 


Circulation 
for  April 


.  .  .  But  Instead  They  Contain  the  Complete 
Portable  ACME  TELEPHOTO  Equipment 
For  Covering  the  Royal  Tour. 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  April,  1939. 


IN  TWO  SMALL  CASES,  the 
Acme  photographer  aboard  the 
royal  train  carries  everything  he 
needs  to  transmit  pictures  to  Cana¬ 
dian  and  United  States  clients  over 
ordinary  long-distance  telephone 
lines. 


April  circulation  of  The  Sun¬ 
day  Sun  averaged  192,795  per 
Sunday. 

Everything  in  Baltimore 
Reoelvee  Around 


The  small  size  and  extreme  porta¬ 
bility  of  Acme  Telephoto  equipment 
is  a  “crowning”  achievement,  but 
you  don’t  need  a  king’s  income  to 
have  the  high-speed  coverage  it  in¬ 
sures.  Ask  about  a  Telephoto 
Trans-ceiver  for  your  newspaper,  or 
about  the  economical  Acme  Tele¬ 
photo  Mat  Service. 


ORK  SUN'S  circula- 
concentratvd  within 
'•■•o  .  .  .  that's  why 
k'»  qi-Mt  POINT-OF- 


Moruing  Evening  Sunday 
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{Continued  jram  page  10) 
ment  of  the  McCann-Erickson  agency. 

Robert  B.  Owens,  Jr.,  for  the  last 
13  years  with  Campbell -Ewald  Co.  of 
New  York  and  Detroit,  has  resigned. 

Louis  W.  Munro,  vice-president, 
Boston  office  of  Doremus  &  Co.,  Inc., 
advertising  agents,  and  recently 
named  to  the  Senior  Advisory  Coun¬ 
cil  of  the  Financial  Advertisers  Assn, 
of  New  England,  is  co-chairman  of 
the  20th  re-union  committee  of  the 
Class  of  1919  at  Dartmouth  College 
which  convenes  at  Hanover,  N.  H., 
June  16,  17  and  18. 

Herbert  A.  Paulen,  recently  with 
Kenyon  &  Eckhardt,  has  joined  the 
Grey  Advertising  Agency,  Inc.  He 
will  be  assistant  art  director,  working 
with  E.  G.  Jacobsson. 

George  D.  Chamberlain,  Tampa 
advertising  man,  was  elected  governor 
of  the  fourth  district,  American  Fed¬ 
eration  of  Advertising,  at  the  closing 
session  of  its  annual  convention  in 
Tampa,  Fla. 

Lester  Williams,  immediate  past 
president  of  Mississippi  Press  Assn., 
is  acting  chairman  of  the  Mississippi 
Publicity  Commission,  which  has  a 
biennial  appropriation  of  $100,000  for 
publicity  and  advertising. 

Louis  Paul,  for  the  last  14  years 
with  the  media  department  of  Henri, 
Hurst  &  McDonald,  Inc.,  Chicago 
agency,  has  been  appointed  space 
buyer. 

Lee  Sohn  recently  resigned  as  sales 
manager  of  Harry  Latz  Service,  and 
Arthur  A.  Judson,  formerly  secre¬ 
tary-treasurer  of  Fletcher  &  Ellis, 
Inc.,  now  Sherman  K.  Ellis  Co.,  have 
organized  an  advertising  and  sales 
promotion  business  under  the  firm 
name  of  Sohn-Judson,  New  York. 

Max  Pauli,  manager  of  McCann- 
Erickson’s  affiliated  company  in  Ger¬ 
many,  is  visiting  the  company’s  New 
York  offices.  Mr.  Pauli  is  spending 
several  weeks  studying  American  ad¬ 
vertising  methods. 


Campaigns  and  Accounts 


STARTING  SEPT.  1,  Young  &  Rubi- 

Ccim,  Inc.,  will  handle  the  Welfare 
advertising  of  the  Metropolitan  Life 
Insurance  Co.,  which,  since  its  in¬ 
ception  in  1922,  has  been  handled  by 
the  Howley  Advertising  Co.,  Inc.  On 
Sept.  1,  John  H.  Hawley  will  join 
Young  &  Rubicam,  Inc. 

Frailey  I^roducts  Co.,  Norwalk, 
Conn.,  has  appointed  Mackay-Spaul- 
ing  Co.,  Inc.,  to  direct  advertising  for 
Rinex,  Thine  Hand  Cream  and 


Fortune 

COVERS  BUSINESS 

the  same  way  a  news' 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


Chafix.  Newspapers  are  scheduled 
for  Rinex  and  magazines  for  Thine. 

An  aggressive  Father’s  Day  adver¬ 
tising  campaign  for  Frank  Medico 
Pipes  is  being  conducted  by  the  S.  M. 
Frank  Co.,  in  practically  every  news¬ 
paper  rotogravure  section  in  the  coun¬ 
try.  Black  and  white  in  New  York 
newspapers  is  also  being  used.  E.  T. 
Howard  Company,  Inc.,  has  the  ac¬ 
count. 

Milne  &  Co.,  Seattle  agency,  is 
preparing  to  launch  a  newspaper  cam¬ 
paign  for  the  Centennial  Flouring 
Mill  Co.  of  Seattle. 

Fidelio  Brewery,  Inc.,  has  ap¬ 
pointed  Dillingham,  Livermore  & 
Durham,  Inc.,  to  handle  advertising 
for  MeSorley’s  cream  ale  and  beer. 

To  promote  Elarly  American  Old 
Spice  talcum  powder,  Shulton,  Inc., 
New  York,  next  month  will  start  a 
drive  in  about  100  newspapers  in  80 
cities  throughout  the  country  in  its 
first  general  black  and  white  news¬ 
paper  campaign.  Wesley  Associates 
is  the  agency. 

L.  E.  Waterman  Co.  of  Newark, 
N.  J.,  fountain  pen  manufacturers, 
has  appointed  Chas.  Dallas  Reach 
Co.  of  Newark  and  Syracuse  to  handle 
its  advertising. 

Wheatena  Corp.,  Rahway,  N.  J.,  an¬ 
nounces  the  appointment  of  Compton 
Advertising,  Inc.,  effective  this  week. 

Appointment  of  Ward  Wheelock 
Company  as  advertising  agency  for 
the  American  Record  Corp.,  manufac¬ 
turers  of  Columbia,  Brunswick  and 
Vocalion  records,  was  announced  this 
week. 

Atlantic  Brewing  Co.  has  ap¬ 
pointed  George  H.  Hartman  Co.,  Chi¬ 
cago  agency,  to  direct  its  advertising 
for  Tavern  Pale  Beer.  Newspapers 
and  outdoor  advertising  will  be  used. 

Frank  Fehr  Brewing  Co.,  Louis¬ 
ville,  has  named  MeJunkin  Advertis¬ 
ing  Co.,  Chicago,  to  handle  its  ac¬ 
count. 

Advertising  on  the  new  “Midget” 
automobile  to  be  manufactured  by 
Crosley  Corp.,  Cincinnati,  will  be 
placed  by  Allen,  Heaton  &  McDonald, 
Inc.,  Cincinnati  agency. 

H.  W.  Kastor  &  Sons  Co.,  Chicago 
agency,  is  now  placing  the  account  of 
Golden  Peacock.  Inc.,  Paris,  Tennes¬ 
see. 

Falls  City  Brewing  Co.,  Louisville, 
has  appointed  Albert  Frank-Guenther 
Law  Co.,  Chicago  agency,  to  handle 
its  advertising. 

Grocery  Store  Products  Co.,  of 
New  York  has  appointed  Charles  W. 
Hoyt  Co.,  Inc.,  to  handle  the  adver- 


“YOUR  HEALTH: 
Here’s  Hew!” 

by  Jane  Stafford 

A  crisply  written 
modern  column  on 
medicine  that  places 
the  accent  on  health 
instead  of  disease. 

For  delaUg  write 

SCIEHCE  SERVICE 

Washington,  D.  C. 


EDITOR  & 


P  U  B  L  I  S  HE5 


tising  on  Foulds’  and  Golden  Age 
Macaroni,  Spaghetti  and  Elgg  Noodles, 
effective  at  once. 

Southern  Pacific  Railroad,  has 
started  a  newspaper  campaign  in  the 
East  on  the  Treasure  Island  Special, 
a  new  streamlined  train,  which  starts 
the  Chicago-San  Francisco  run  May 
22.  Lord  &  Thomas  is  the  agency. 

Standard  Oil  Co.  of  Indiana, 
through  McCann-Edickson,  is  pro¬ 
moting  its  50th  anniversary  in  1,789 
daily  and  weekly  newspapers. 

DRUG  AD  RULES  STRICT 

Dr.  Fred  F.  Cullen,  Washington  rep¬ 
resentative  of  the  Proprietary  Associa¬ 
tion,  at  a  meeting  of  the  group  in  New 
York,  May  16,  said  that  the  current 
enforcement  of  the  Wheeler  -  Lea 
amendments  to  the  Federal  Trade 
Commission  Act  has  not  been  of  any 
protective  value  to  the  manufacturers. 
He  said  that  the  trade  faces  the  almost 
impossible  task  of  framing  advertising 
that  does  not  mislead  the  consiuner 
and  at  the  same  time  is  free  from 
scientific  criticism. 

TIDE  water'  campaign 

Tide  Water  Associated  Oil  Co.,  New 
York,  May  18  launched  an  advertis¬ 
ing  campaign  of  its  “Tydol  Flying  A” 
fuel  in  229  newspapers  in  nine  eastern 
states.  The  campaign,  which  will  con¬ 
tinue  until  Nov.  6,  began  with  three- 
quarter  page  insertions  and  will  use 
mostly  half-pages  and  800-line  ads  in 
the  19  advertisements  planned.  Len- 
nen  &  Mitchell,  Inc.,  is  the  agency. 

B.  c.  uquor'ad  rules 

More  rigid  enforcement  of  advertis¬ 
ing  regulations  in  connection  with 
liquor  is  now  being  exercised  in  British 
Columbia.  W.  F.  Kennedy,  liquor 
commissioner,  has  sent  a  communica¬ 
tion  to  all  those  engaged  in  the  adver¬ 


tising  of  liquor  in  the  province,  poL- . 
ing  out  that  the  only  medium  author, 
ized  is  bona  fide  newspapers. 

■ 

Wine  Ads  to  Break 
May  22  in  Fair  Areas 

Newspapers  in  the  New  York  « 
California  World’s  Fair  areas  will  oe 
used  beginning  May  22  for  first  cc:. 
sumer  copy  releases  of  the  Calfcj 
wine  industry’s  $2,000,000  advertii^ 
campaign  to  run  three  years. 

Expansion  of  this  newspaper  d.-;,; 
into  all  important  United  States  ir.;. 
kets  is  scheduled  during  the  36-mc:; 
campaign.  Preceding  the  world’s 
area  releases  was  a  series  of  expe.-. 
mental  newspaper-sponsored  coot 
schools  featuring  wine.  These  scr  ■ 
were  over  a  10- weeks  period  in  N-:; 
Jersey,  Pennsylvania.  Illinois  andC;. 
fornia,  with  newspaper  copy  ace.r. 
panying  the  activities. 

“Wine  in  Moderation”  will  be  ihe- 
of  the  campaign,  sponsored  by  , 
Wine  Advisory  Board  with  offices  : 
San  Francisco.  Releases  are  be.:; 
prepared  at  San  Francisco  offices  of, 
Walter  Thompson  Company.  7;, 
newspaper  copy  will  be  supplemer  s 
by  billboards  and  national  magaz;  - 
to  be  used  later. 

The  Wine  Advisory  Board’s  Cu: 
paign  fimds  are  obtained  through 
production  levy  per  gallon  on  L.- 
fomia  wines.  The  drive  is  sepa::: 
from  advertising  planned  by  the  Gr=;> 
Growers  of  California.  In  add;;; 
plans  have  been  made  for  a  Califor. 
Brandy  campaign.  The  Grape  Grows: 
known  as  Grape  Prorate  Zone  2,  'r.:- 
selected  J.  Walter  Thompson  to  hari: 
their  advertising.  Initial  releases  J* 
1  are  to  be  in  the  form  of  sub* 
posters.  No  agency  has  as  yet  cr 
selected  for  the  California  Br;: 
campaign,  which  will  expend  $200.1" 


SOMETHING'S  MISSING 
from  any  schedule  that 
doesn't  include  the  FORT 
WAYNE  market.  Why? 
Because  here  in  North¬ 
eastern  Indiana  is  a  com¬ 
pact,  prosperous,  easy- 
to-reach  audience  that 
has  the  means  to  buy 
your  product  or  service. 
TELL  them  and  SELL  them 
through  wise  use  of  space 
in  Fort  Wayne's  favorite 
newspaper. 


^he  NeiuS' Sentinel 

FORT  WAYNE.  IND. 


National  Rnprosontativos:  ALLEN-KLAPP-FRAZIER  CO. 
New  York  .  .  .  Chicago  .  .  .  Detroit 


-but  Out  may 

btMISSINO/ 

AM(JST  remarkable  Advertising  Diorama  has 
just  been  released  by  the  Bureau  of  Adver¬ 
tising  of  the  American  Newspaper  Publishers 
Association,  on  the  stupendous  stage  of  which  has 
been  visualized,  as  never  before,  the  uncontro¬ 
vertible  reasons  why  Newspaper  advertising  is  the 
root  and  the  branch  and  the  far-flung  foliage  of 
economicallv  sound  messages  to  a  receptive  public. 

It  does  everything  humanly  possible  to  con¬ 
vince  the  advertiser  himself  and  those  who  direct 
his  advertising  that  there  never  can  he — never 
has  been — never  WILL  be.  any  medium  to  com¬ 
pare  with  it.  In  battle  array,  across  this  stage 

march  FACTS,  not  theories.  It  is  perhaps  the  most  ambitious  and  thorough  presenta¬ 
tion  of  the  newspaper’s  story,  done  in  the  grand  manner.  Everyone  who  has  seen  it 
acclaims  it — KNOWS  that  the  arguments  are  invincible. 


The  presentation  has  been  named  “THE  KEYS  to  Everytown.’*  and  a  hunch  of  keys 
i>  featured,  to  symbolize  locks  that  can  he  opened  ONLY  in  this  practical  manner. 

BUT — it  is  NOT  the  purpose  of  this  hook,  made  possible  to  a  considerable  extent  by 
newspaper  publishers  themselves,  to  sell  INDIVIDUAL  newspapers,  their  territories  and 
their  sales  stories.  It  woidd  he  impossible,  as  a  matter  of  fact.  The  IDEA  of  newspa¬ 
per  a<lvertising  is  the  hook’s  purpose. 

No  key-ring  of  urgent  effort,  against  acknowledged  radio  ami  other  competition, 
would  he  complete  without  YOUR  KEY.  Fit  it  into  the  magic  ring.  Give  reason  why 
YOUR  newspaper  and  YOUR  territory  deserves  national  advertising.  That  is.  indeed, 
your  ADDED  obligation.  The  Bureau  sells  the  basic  idea  of  newspaper  advertising 
hut  it  is  YOUR  job.  to  sell  YOl  R  paper  and  YOUR  “reasons  why.” 

Editor  &  Publisher  offers  the  one  logical  outlet  for  putting  YOUR  key  into  the 
right  locks. 


EDITOR  & 


PUBLISHER 

New  York,  N.  Y. 


1700  Times  Building 


EDITOR 
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LOS  ANGELES  DISMISSALS 


THE  LOS  ANGELES  jmblisluTs  who  t(K>k  tjuiik 

action  in  reorganizing  their  s|K)rt.s  staffs  fol¬ 
lowing  testimony  by  a  wrestling  promoter  that  he 
had  paid  large  sums  of  money  to  s|M>rts  writers 
are  to  be  congratulated.  If  there  is  a  truism  in 
journalism  it  is  that  no  newspaper  ran  afford  to 
have  it  whisj>ered  abroad  that  its  writers  are 
for  sale. 

In  the  present  ea.se  the  promoter.  Jack  Daro, 
te.stified  before  a  legislative  eommittt'e.  tliaf  he 
had  paid  sums  ranging  from  $*2.5  to  811. "ill  a  year 
over  a  period  of  four  years  to  17  writers  for  Ia)s 
.\ngeles  newspa|)ers.  To  date  H  men  have  lieen 
dismis.sed  by  three  dailies. 

Newspapermen,  like  most  other  j)eople,  like  to 
augment  their  .salaries,  and  are  often  sorely 
tempted  by  tho.se  who  would  corrupt  them.  The 
question  of  legitimate  outside  employment  has 
perplexed  many  an  editor,  and  in  .some  ea.ses  i»er- 
mi.s.sion  to  do  publicity  work  for  IcKal  concerns 
has  Ix'cn  granted.  But  it  is  a  <langerous  bu.siness. 

Reporting  for  a  newspajrer  should  l>e  a  full¬ 
time  job,  decently  paid,  commanding  all  of  a 
man’s  energy  and  loyalty.  .\n  exception  might  be 
made  in  the  case  of  outside  writing  for  legitimate 
magazines,  but  all  other  hnaneial  activities  should 
Ik-  barred. 

New.spa|H*r.s  face  enough  criticism  without  meet¬ 
ing  the  charge  that  their  writers  can  Ije  latught. 
Fortunately,  revelations  such  as  those  made 
in  California  are  an  extreme  rarity  in  the 
business. 


ANOTHER  DIG 


PRESIDENT  ROOSEVELT  has  again  demon¬ 
strated  his  proclivity  for  taking  a  dig  at  news¬ 
papers,  this  time  in  a  radio  electrical  transcription 
sponsored  by  the  National  Emergency  Council 
and  designed  for  u.se  by  more  than  HS  stations. 

Starting  off  a  series  of  broadcasts  in  which  the 
entire  Cabinet  will  be  heard,  the  President  said, 
among  some  more  pleasant  things:  “It  should  be 
IM)ssible,  through  broadcasts,  to  correct  the  kind 
of  misinformation  that  is  sometimes  given  cur¬ 
rency  for  one  reason  or  another.  In  some  com¬ 
munities  it  is  the  unhappy  fact  that  only  through 
the  radio  is  it  possible  to  overtake  loudly  pro¬ 
claimed  untruths  or  greatly  exaggerated  half- 
truths.  While,  to  be  sure,  the  people  have  learned 
to  discriminate  pretty  well  between  sober  facts 
arivi  exciting  fiction,  they  have  a  right  to  expect 
their  Government  to  keep  them  supplied  with  the 
soIht  facts  in  every  possible  way.” 

The  l>est  answer,  w"e  think,  was  made  by  West¬ 
brook  Pegler,  who  said: 

“I  go  along  with  the  President  in  that,  but  in- 
si.st  that  he  himself  spoke  a  half-truth  there, 
beeau.sc  he  knows  that  no  single  paper  or  chain 
of  y>apers  ever  had  half  the  influence  in  this  coun¬ 
try  that  Charles  E.  Coughlin  possessed  when  he 
was  on  top  and  that  vicious  liars  who  deal  in 
untruth  and  innuendo  enjoy  a  degree  of  license 
on  the  air  which  is  unthinkable  in  the  papers  and 
ecpialled  only  in  the  halls  of  Congress,  w’here  every 
member  has  a  license  to  lie  and  slander.  .  .  . 


Al 


I  A  L  *  “ 

'y  >.  vfo 


.4iid  if  any  man  hear  niy  words,  and  believe  not,  I 
judge  him  not:  for  I  came  not  to  judge  the  world, 
hill  to  save  the  world.  St.  John,  XII :47, 


WIDER  HORIZONS 

MR.  JONATHAN  EDDY,  executive  vic-e-presi- 
dcnt  of  the  .American  New.spaper  Guild,  con¬ 
ducts  a  weekly  column  in  the  Guild  Reporter 
which  he  humorously  titles  “Building.” 

In  the  May  15  Reporter  Mr.  Eddy  is  purple 
with  indignation  over  the  recent  .ANP.A  conven¬ 
tion  in  New  A’ork.  Writes  Air.  Eddy: 

“The  .American  Newspaper  Publi.shers  .Asso¬ 
ciation  has  jii.st  held  its  conclave,  for  the  con¬ 
duct  of  secret  bu.sine.ss.  Behind  elo.sed  doors,  the 
most  pow’erful  publi.sher  representatives  of  the 
nation’s  biggest  financial  interests,  and  their 
stooges,  agitated  and  propagandized  the  smaller 
fry  against  many  things  that  the  bulk  of  their 
readers  favor.  .  .  . 

“.Although  the  operations  of  this  .society  of  dic¬ 
tators  against  labor  and  again.st  a  free  press  are 
mainly  of  a  conspiratorial  character,  its  fuehrers, 
like  Hitler  and  Mus.solini,  find  it  convenient  .it 
times  to  present  dressed-up  versions  to  the  public 
through  the  press  which  they  control  .  .  .  .,”  etc. 

We  are  not  here  concerned  with  Air.  Eddy’s 
fulminations  against  the  .ANP.A  or  its  policies. 
What  we  w  ish  to  make  particular  note  of  is  the 
fine  and  exuberant  quality  of  his  hate.  There  are 
only  some  1,900  daily  newspaper  publishers  in  the 
United  States  and  Canada,  and  it  is  a  pity  that 
such  a  brilliant  endowment  should  be  waslt'd 
upon  such  a  handful.  What  Air.  Eddy  needs  is 
.scope. 

We  suggest  that  if  the  newsjiayier  business  is 
what  he  paints  it,  be  should  s»"«>k  purer  fields. 


“Is  it  fair  to  ask  whether  Air.  Roosevelt  or  any 
of  bis  bureau  chiefs  would  publish,  on  the  air  or 
in  print,  any  material  prepared  by  any  of  the 
New  Deal  journalists  which  presented  ‘sober  facts’ 
in  an  uncomplimentary  way,  and  how  soon  that 
free  soul  would  be  canned  for  cause?” 

We  are  waiting  hopefully  for  the  day  when  the 
President  finds  it  possible  to  allude  to  the  press 
without  .seeking  to  belittle  it  in  the  mind  of 
the  public. 


“IT  BRINGS  COURAGE" 

GOOD  NEWSPAPER  verse  is  a  rarity,  like , 
jiearl  in  an  oyster,  and  we  are  always  please 
to  come  acro.ss  one  which  has  definite  mer- 
Some  years  ago  Editor  &  Publishkk  ran  a  serif, 
of  “Songs  of  the  Craft”  by  Henry  Edward  Warnf 
of  the  Baltimore  Sunpapers  which  received  wide 
prai.se.  Recently  Air.  Warner  contributed  thefcl- 
lowing  ver.se  which  we  think  admirably  eipre^. 
an  attitude  toward  the  newspaper: 


THE  (iREATER  HEADLINES 


Bv  Henry  Edward  Warner 


INVITATION  TO  DICTATORS 

LE.AV’E  IT  TO  Gene  Howe  to  inject  a  note  of 
humor  and  breezy  gooilwill  into  a  ten.se  .sit¬ 
uation. 

While  some  writers  are  busy  every  day  whet¬ 
ting  their  words  on  the  grindstone  of  indignation. 
Gene  printed  a  first  page  editorial  in  his  Amarillo 
(Tex.)  Globe  Alay  11  inviting  Hitler,  Alussolini. 
Cbamlierlain,  Daladier,  Beck  and  Stalin  to  spend 
a  restful  vacation  in  the  cow  country  and  “solve” 
the  problems  of  Europe. 

“Everything's  green  and  pretty  out  here,”  the 
editorial  read.  “The  .sun’s  bright  and  warm. 
The  nights  are  cool.  There’s  ju.st  enough  breeze 
to  bronze  your  brows  and  just  enough  dust  to  put 
the  propi'r  amount  of  grit  in  your  innards. 

“So  we’re  inviting  you  Ikivs  to  come  over  and 
sj>end  a  vacation  in  the  Texas  Panhandle.  ...  A 
few  days  here  and  you’ll  understand  .something 
alxnit  humanity,  mother  love,  romance  and  the 
home.  For  a  time  you  may  be  jealous  and  try 
to  figure  out  all  the  things  you  could  do  if  you 
had  our  land,  cattle,  oil.  wheat,  cotton  and  the 
like.  But  you’d  forget  that.  In'caust*,  lioys,  w'e’re 
always  in  a  swapping  mood  out  here.  Y’ou  can 
always  get  a  trade  and  you’ve  likely  got  lots  iif 
'tuff  you’d  like  to  swap  for  .some  of  the  things 
you  need. 

“P.  S.  There’s  no  need  for  Neville’s  umbrella. 
We  don’t  have  a  lot  of  rain  out  here — ju.st  a  high, 
dry  climate  that’s  giMnl  for  the  soul — and  when  it 
dixs  rain,  we’re  so  glad  we  don’t  give  a  darn 
whether  there’s  an  umbrella  in  a  thou.sand  miles.” 
And  P.  S.  We  think  it’s  a  swell  eilitorial. 


Give  me  the  .smell  of  ink.  and  let  me  hear 
The  roar  of  pres.ses  fit  to  burst  my  car. 

The  yelling  newsboys  .spilling  to  the  street 
Heralding  .someone’s  victory  or  defeat  .  . . 

.A  nation  fallen.  Power  off  its  throne. 

Alajestic  symbol  of  the  world's  .Monel  .  .  . 

•A  crash  that  .sends  the  market  in  a  huddle. 
Gates  .swung  to  jail  the  Goat  and  clear  theniiiddl' 
.\n  eagle  crippled  plunging  to  the  .si-a 
As  man-made  Triumph  drinks  its  Destiny! 

A  gas  that  kills  ...  a  mask  that  saves  .  . .  ata> 
For  Science:  a  new  gas  to  pierce  the  masks! . . 
Deluge  of  Death,  the  killers  working  fa.ster 
To  match  a  holiKaiist  with  new  disaster. 

•And  where  peace  prays,  to  let  its  jKiison  creep. 
Peopling  with  fear.some  ilreams  a  nation's  sleep 
Aladly  the  new.sies  .shout;  .  .  .  yet  there  are  they 
Who  read,  but  pass  the  horrors  of  the  day: 

.A  Alother  singing  to  her  child,  and  there 
•Another  teaching  one  its  bedtime  prayer; 

-A  father  seeing,  through  his  business  stress, 
His  evening’s  respite — Home  and  Ilapjiiness! 
The  greater  headlines  in  their  hearts  they  read 
Where  love  is  all-.sufficient  to  their  need, 

.And  though  the  Earth  be  cursed  with  hatw. 
blind. 

What  the  heart  .seeks,  forever  it  shall  find. 

So  give  me  the  smell  of  ink,  the  pressroom’s  rua: 
The  newsboys’  yelling,  headlines  red  with  \N  ar, 
.And  let  life’s  tragedies,  its  lust  and  greeil, 
Strengthen  the  purpose  of  my  simple  creed. 
Fetch  me  the  paper.  Boy,  fresh  from  the  press. 
For  it  brings  courage  to  my  humblene.ss. 


TIME  TO  PROMOTE 

FOR  THE  second  con.secutive  month,  newspap*’ 
advertising  as  measured  by  Aledia  Records  tt 
oi  cities  of  the  country  showed  a  gain  in  .April, 
increase  of  1.1%  over  .April,  19.38.  .All  depart 
ments  but  retail  and  department  store  lin>? 
.showed  a  gain,  with  automotive  .showing  a  sh*ri 
increa.se  of  39.3%. 

Business,  from  all  indications,  is  on  the  up-be* 
and  alert  newspajxr  management  will  recognir 
that  now  is  the  time  to  exert  the  fiille.st  pressure 
of  selling  promotion. 


THE  DIVINE  HUNGER 

Other  desires  become  the  occasion  of  ^ 
through  dearth  of  the  material  to  gratify 
but  not  the  desire  of  knowledge;  the  sum 
things  to  be  known  as  inexhaustible,  and  bo*®'^ 
long  we  read  we  shall  never  come  to  the  en 
our  story-book. 

A.  E  Housmam,  m 

“IntriMiuctorv  Lecture.”  University  CollegT' 

Londor 


19 


MAY 


19  3  9 


1  son,  will  be  presented  to  be  placed  in 

PERSONAL  Ihe  Hall  of  Fame  Walter  M.  Har-  FOLKS  WORTH 

*  ^  - -  rison,  managing  editor  of  the  Okla-  TriVT^TXrrKr^ 

mention  homan  and  Times  will  preside,  and  “NO  WlHO _ 

- - - - -  I  I  Norris  G.  Henthome,  editor,  Tulsa  u 

AMON  G.  carter,  publisher.  Fort  y^orld  will  give  a  brief  history  of  the  ®  UNUSUAL  when  a  ci  y 

Worth  Star-Telegram,  will  speak  at  efforts  of  the  Oklahoma  Will  Rogers  .  council  passes  resolutions  denounc- 


FOLKS  WORTH 
KNOWING 


council  passes  resolutions  denounc- 


the  Arkansas  Press  Associations  Memorial  Commission  to  suitably  a  critical  editor,  but  when 


Amon  <a.  Carter 


Starr,  Herald 
and  Express  film  columnist,  were 


nual  convention  honor  the  late  humorist. 

Brumby,  publisher,  Mari- 
Hot  Sjprmgs.  j  County  Times;  Albert 

Harry  Chand-  s  Hardy,  editor  and  publisher, 
1  e  r ,  publisher,  Gainesville  News  and  Cranston  Wil- 
Los  Angeles  lianis,  general  manager  of  ANPA  will 
Times;  David  he  initiated  as  associate  members  of 
Hearst  of  the  the  University  of  Georgia  chapter  of 
Los  Angeles  gigma  Delta  Chi  May  23  at  Athens, 
Herald  &  Ex- 

press,  Harry  Max  R.  Ward,  publisher,  Hunting- 
r  o  c  e  r ,  os  Park  (Cal.)  Bulletin,  has  been 

nge  es  xarn-  j^Qp^jj^ated  without  opposition  for  the 
iner  wlummst  governor  of  Lions 

and  Jimmy 


press;  Harry 
Crocker,  Los 


W.  L.  Straub 


adopts  a  resolu¬ 
tion  naming  a 
park  after  an 
editor  who  has 
frequently  dis¬ 
agreed  with  its 
policies,  that’s  a 
story  worth  tell¬ 
ing. 

W.  L.  Straub, 
veteran  editor  of 
the  S  t .  Peters¬ 
burg  (Fla.) 
Times,  had  that 
experience  re¬ 
cently.  Mr. 


George  Campbell,  publisher,  Owosso  Straub’s  40-year  fight  to  preserve  and 
(Mich.)  Argus-Press,  has  been  ap-  beautify  St.  Petersburg’s  waterfront 


1935  and  1936. 


to  erect 
there. 


bronze  bust  of  Straub 


among  the  first  passengers  to  fly  in  l"iicn.)  Argus-t'ress,  nas  oeen  ap-  oeaumy  ox.  rexersourgs  waxerironx 
the  Douglas  DC-4,  44-passenger  land  pointed  to  the  state  athletic  board  of  was  recognized  by  the  councilmen, 
plane,  following  the  issuance  of  air-  control  by  Gov.  Lurden  D  Dickinson,  who  dedicated  an  extensive  waterfront 
line  certificates  for  the  ship  by  Fed-  Mr.  Campbell  served  on  the  board  in  area  as  Straub  park  and  voted 
era!  inspectors  last  week.  1935  and  1936.  Iher^^  ”  '' 

Oliver  J.  Keller,  editor,  Pittsburgh  ■  _  ' .  ..  . 

Post-Gazette,  will  be  the  principal  ,  '  „ - i - - -  Beginning  his  journalistic  career  in 

speaker  at  the  commencement  exer-  In  The  BuSineSS  Office  ‘i'c  rugged  Dakota  territory  while 
ciL  of  Caniegie  Institute  of  Tech-  -  lus  teens  Straub  becanie  edi- 

nology,  Pittsburgh,  June  5.  VICTOR  BARNETT,  advertising  di-  SoT  u 

.  ,  ^  ™  ^  \  rr  -I  Rustler  in  1888.  In  1894-95  he  was 

Ixiuis  D.  Burrill.  publisher’ Syraciwe  rector  Tulsa  (Okla.)  Tribune. 

Y.)  Joumal-Amencan-  Karl  D.  spoke  May  18  at  a  dinner  by  (n.  D.)  Weekly  Republican,  and  from 
Thiesing.  executive  secretary.  New  the  Tulsa  Ad-  editor  of 

York  State  Publishers’  Assn.;  Rowan 
D.  Spraker,  publisher,  Cooperstown 
Freeman’s  Journal  and  mayor  of  that 
town;  Charles  L.  Ryder,  publisher, 

Coblcskill  Times;  Jesse  C.  Peck,  pub¬ 
lisher,  Cazenovia  Republican,  and 
W.  B.  Sanders,  publisher,  Nunda 
Sews,  were  initiated  as  professional 
members  of  the  Syracuse  University 
chapter  of  Sigma  Delta  Chi,  May  16. 

Carl  W.  Hanton,  publisher.  Fort 
Myers  (Fla.)  News-Press,  president 

of  Associated  Dailies  of  Florida  and  _ _  _  —  - 

the  Florida  Press  Assn.,  spoke  on  Victor  Barnett  dressed  the  an-  .shine  City  as  one  of  America’s  great 
“How  Much  Reader  Interest  Means  nual  meeting  of  resort  cities,  and  he  never  pulled  his 


-  Beginning  his  journalistic  career  in 

In  The  Business  Office  die  rugged  Dakota  territory  while 

_  still  in  his  ’teens,  Straub  became  edi- 

VICTOR  BARNETT,  advertising  di-  u 

*  -r  I  /Ai  1  \  1  Rustler  in  1888.  In  1894-95  he  was 

rec  o*"’  “  ^  j-  ”  une,  port  owner  of  the  Oakes 

spoke  May  18  at  a  dinner  by  (n.  D.)  Weekly  Republican,  and  from 

®  t:.  j"  1895  to  1898  he  was  associate  editor  of 

vertismg  F^-  Grand  Forks  (N.  D.)  Daily  Her- 
eration  for  the 

Arkansas  good'  „  , 

will  tourists  He  went  to  St.  Petersburg  m  1898 


R.  A.  Clymer,  publisher,  Ef  Dorado  Business  of  Retailing.” 
fKan.)  Times,  has  been  made  direc-  Andrew  C.  Keifer,  ge 
tor  of  the  newly  created  Kansas  In-  Terre  Haute  (Ind.) 
dustrial  Development  Commission.  from  a  cruise  around  th 


Service  officials  and  employes. 

Gus  N.  Steinmetz,  editor,  Harris- 
ourg  (Pa.)  Sunday  Courier  has  been 
appointed  public  relations  director  of 
the  Pennsylvania  Department  of  In¬ 
ternal  Affairs. 

Janies  H.  Skewes,.  editor  and  pub- 
^er.  Meridian  (Miss.)  Star,  Laurel 
Daily  Leader  and  other  papers,  was 
re-elected  a  director  of  the  Alabama 
Great  &uthem  Railroad  of  the  South- 
eni  Railway  System  recently. 

Capt.  A.  E.  Lathrop,  president, 
airbonfcs  (Alaska)  News  -  Miner 
plans  to  build  the  “fartherest  north” 
pommercial  radio  broadcasting  station 
*?.  dte  world  at  Fairbanks,  Alaska, 
tttis  summer. 

John  W.  Baker  of  Rochester,  N.  Y., 
WTOer  director  of  the  Empire  State 
of  Printing,  Ithaca,  and  Walter 
Baker,  editor,  Wellsville  (N.  Y.) 
araocrat  for  the  last  five  years,  have 
purchased  the  Skaneateles  (N.  Y.) 
I'ress,  weekly. 

Harrison,  associate  editor, 
Ittftotna  City  Oklahoman  and 
make  the  presentation 
^ch  June  6  in  the  rotunda  of  the 
of^n  Washington  when  a  statue 
1  *"  Rogers  executed  by  Jo  David - 


(Continued  on  next  page) 


for  St. 
library. 


Petersburg 


tJDMTOttS: 


The  new  comic  strip  by  Edgar  Bergen  is  nearly 
ready  for  release.  Samples  are  now  being  prepared 
and  a  complete  announcement  will  be  made  soon. 

Though  we  have  had  nothing  whatever  to  show 
as  a  prospectus,  many  of  the  largest  papers  from 
coast  to  coast  have  bought  this  feature  under  long 
contracts. 


MeXau^ht  Syndi<*at«%  Inc;. 

Greenwich,  Conn. 


V.  V.  McNlTT 
Chairman 


CHAS.  V.  McADAMS 
President 


A-OOK,  aunt  ABBIE) 
,r\IE  JUST  R6SERED) 
IT  OUT  FROM  THIS  ( 
LIST  OF  OUR  papers) 
SINCE  WE  STARTED] 
WE'VE  ADDED  < 

9  NEW  REAPERS 

(every  minute  * ) 

^AGOSHEN.'j 


will  tourists  He  went  to  St.  Petersburg  in  1898 
making  a  swing  J901  began  a  long  career  as 

across  Oklahoma  ^^‘tor  of  the  St.  Petersburg  Times— 
City  then  a  weekly  paper. 

Kenneth  Col-  Straub  has  waged  many  cru- 

linc  accictant  sades  for  Community  betterment  since 
S:  jS!ur(5c£  those  early  days  when  St.  Peters- 
Adler,  general  t>urg  was  little  more  than  a  fi.shing 
manager  of  New  village. 

_ _  _ _ _  York  Times  ad-  Always  he  had  a  vision  of  the  Sun- 

the  Florida  Press  Assn.,  spoke  on  Victor  Barnett  dressed  the  an-  .shine  City  as  one  of  America’s  great 
“How  Much  Reader  Interest  Means  nual  meeting  of  resort  cities,  and  he  never  pulled  his 

ta  the  Advertiser”  before  the  recent  Retail  Merchants  board.  Cleveland  editorial  punches  in  telling  others  of 

AFA  fourth  district  convention  in  Chamber  of  Commerce,  May  16  on  that  vision  and  what  should  be  done 

Florida.  "Bringing  Fresh  Enthusiasm  to  the  to  make  it  come  true. 


Business  of  Retailmg.  Besides  his  activity  in  behalf  of  the 

Andrew  C.  Keifer,  general  manager,  waterfront,  Mr.  Straub  has  been  iden- 
Terre  Haute  (Ind.)  Star  returned  tified  with  many  other  movements 
from  a  cruise  around  the  world  on  the  designed  to  make  a  greater  St.  Peters- 


S.  S.  Wallace,  Jr.,  publisher,  and  Empress  of  Britain  arriving  in  New  burg. 

Guy  Vaughan.  Jr.,  national  advertis-  York  May  14.  He  was  first  president  of  the 

ing  manager,  Spartanburg  (S.  C.)  Frank  G.  Mit^ell.  general  manager.  Rotary  club  and  also  of  the  board  of 
Herald- Journal,  have  been  named  on  Walla  Walla  (Wash.)  Union-Buletin,  trade. 

M  OTangements  committee  for  a  May  combined  business  and  pleasure  on  a  He  helped  organize  the  yacht 

25th  outing  for  several  hundred  Spar-  motor  trip  to  Los  Angeles  and  other  club,  and  worked  mightily  to  obtain 

t^burg  regional  Soil  Conservation  California  cities  last  week.  for  St.  Petersburg  its  Carnegie 


Carnegie 


Abbie 

an’ 

Slats 


Slats  is  right.  Counting  only  one 
reader  to  a  newspaper  copy,  the 
total  now  -  with  Raehurn  Van 
Bureu’s  comic  just  turned  21 
months — is  pushing  10  million. 

And  more  of  what’s  <ra  tried 
ABBIE  AN’  SLATS  so  far  so  fast 
is  just  around  the  corner. 

\V«^  mean  the  one-twt>  punch  of 
humor  and  exciting  tlrama. 

The  first  flashes  out  in  the  daily 
:  strip  May  29 — a  week  from  Mon- 
I  day — when  Slats  sends  Aunt  .4b- 
i  hie’s  name  to  a  matrimonial 


A  riotous  three  weeks  of  this, 
then  a  smashing,  tense'  setpience 
of  action. 

These  two  new  continuities  are 
opportunity  knocking  twice — in 
quick  succession.  Would  you  like 
to  see  the  proofs  that  prove  it? 
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continued  from  page  19 

P.  E.  Ritcha,  advertising  director, 
Alhambra  (Cal.)  Post- Advocate,  has 
returned  to  his  desk  following  a  three - 
month  illness. 

Reginald  Simpson  has  joined  the 
national  advertising  department  of 
the  Minneapolis  Star.  He  attended 
Rutgers  University. 

Robert  F.  Timm,  national  advertis¬ 
ing  manager  of  Sheboygan  (Wis.) 
Press  for  the  last  eight  years  resigned, 
effective  May  13.  Mr.  Timm  has  ac¬ 
quired  Litho-Arts,  Inc.,  Sheboygan, 
and  assumed  the  presidency  of  that 

I  EDITOR  &  PUBLISHER 


Includint: 

The  Journalist,  merged  1907;  Sruispa^dom,  merged 
1925;  The  Fourth  Estate,  merged  1927. 

Titles  Patented,  Registered  Contents  Copyrighted 
The  editor  &  PUBLISHER  CXIMPANY,  Inc. 
James  Weight  Brown,  President  and  Publisher 
James  Wright  Brown,  Jr.,  Vice-President 
Charles  B.  Groomes,  Treasurer 
Chas.  T.  Stuart,  feretory 
Arthur  T.  Robb,  Editor 

Warren  L.  Bassett,  Director _ 

General  Offices: 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  V'ork  City,  N.  Y. 
Telephones: 

BRyant  9-3052,  305,3,  3054,  3055  and  3056 
The  Oldest  Publishers’  and  Advertisers’ 

_ Journal  in  America _ 

.\rthur  T.  Robb,  Editor;  Warren  L.  Bassett, 
Managing  Editor;  Robert  U.  Brown,  Associate 
Editor;  Walter  E.  Schneider,  Sesvs  Editor;  John 
J.  Clougher,  Marlen  E.  Pew,  Jr.,  Stephen  J. 

Monchak. _ 

James  Wright  Brown,  Jr.,  Assistant  Publisher; 
Charles  B.  Groomes,  General  Manager;  Charles 
T.  Stuart,  Advertising  Director;  George  H.  Strate, 

Circulation  Manager. _ 

Washington,  D.  C.  Correspondent:  General  Press 
Association,  James  J.  Butler  and  George  H. 
Manning,  Jr.,  122.3  National  Press  Club  Bldg., 
Phone  Metropolitan  10.S0. 

Chicago  Correspondent:  George  A.  Brandenburg. 
921  London  Guarantee  and  Accident  Building,  360 

North  .Michigan  Ave.,  Tel-  EVarborn  6771. _ 

Pacific  Coast  Correspondents:  Campbell  Watson, 
2132  Derby  Street,  Berkeley.  Cal.,  Telephone:  Thorn- 
wall  5557;  Ken  Taylor,  1215  North  Hobart  BouL, 
IxM  Angeles,  Telephone,  Hempstead  5722.  Adver¬ 
tising  Representative:  Duncan  A.  Scorr  &  Co.,  Mills 
BuiUing,  San  Francisco;  Telephone  Sutter  1.393; 
Western  Pacific  Building,  Los  .Angeles,  Telephone 

Prospect  1975. _ 

London  Ofice:  Allan  Delafons,  Manager;  18 
Eccleston  Square  Mews,  London.  S.  W.  1,  England. 
Paris,  France  Correspondent:  Bernhard  Ragner,  25 
Rue  Rennequin,  Telephone  Etoile  07-70.  Paris, 
France,  Representative:  Sydney  R.  Clarre,  Inter¬ 
national  Service,  76  Rue  des  Petits-Champs,  Tele- 

phone  Opera  66-27. _ 

Far  Eastern  CorresponderUs:  Hans  R.  Johansen. 
c-o  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen, 
the  Centre  News  Agency.  Hung  Wu  Road,  Nanking, 
China. 

Display  Advertising  rates  effective  Dec  1.  1937: 
8^  per  agate  line  or  series  of  insertions  as  follows: 


Sizes 

Lines 

Agate 

Time 

6 

Times 

13 

Times 

26  52 

Times  Times 

672 

$275 

$234 

$220 

$206 

$182 

336 

154 

131 

123 

116 

103 

168 

85 

72» 

68* 

64* 

57 

>4  Page 

84 

55 

47* 

44* 

41* 

.37 

>/fe  Pajfe 

42 

Xi 

28* 

26* 

24* 

22 

The  single  column  forty-two  line  rate  marker  card  at 
a  cost  of  $22.  per  week  earns  as  low  a  rate  on  a  52 
time  basis  as  any  other  schedule  namely,  $182  per 
page;  $103  half  page;  $57  quarter  page.  •Quarter, 
eighth  and  sixteenth  pages  must  be  on  definite  copv 

schedule. _ _ _ 

Classified  rates:  90c  per  agate  line  one  time;  70c 

per  agate  line  four  times. _ 

Situations  wanted:  50c  per  agate  line  one  time; 
40c  per  agate  line  four  times  (count  six  words  to 
the  line). _ 

Subscription  rates;  By  mail  payable  in  advance 
United  States  and  Island  Possessions,  $1  per  year, 

Canada.  $1.50;  Foreign.  $5. _ 

Club  rates:  The  club  rates  are  applicable  to  all 
subscriptions  in  any  one  organization — whether  paid 
for  by  the  company  or  individuals.  Three  subscrip¬ 
tions  to  separate  addresses  for  one  year  eaeh  or  one 
subscription  for  three  vears,  $10;  five  subscriptions 
to  different  addresses  for  one  year  each  or  one  sub¬ 
scription  for  five  years,  $15;  ten  subscriptions  one  year 
each  or  one  for  ten  years,  $2.5.  Member  \%%a- 

ciated  Business  Papers, _ 

Charter  Member  of  the  .Audit  Bureau  of  Circulations 
with  an  average  certified  net  paid  “A.B.C.”  as 
follows: 


Six  Month'- 
Knded 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30,  1938  . 

12..160 

13,312 

“  1937 . 

11,482 

12,751 

“  1936 . 

10,778 

11,801 

“  19.3.'. . 

10,22.5 

11.3.13 

“  19;»4. 

9,:i39 

10,592 

“  19:13 . 

8.796 

10,320 

“  1932 . 

9.920 

10,987 

“  1931 . 

10,497 

11,569 

“  19;i0 . 

10,816 

12,216 

“  1929 . 

9,878 

11,195 

•  1928 . 

8,982 

10.223 

corporation  May  15.  No  successor 
has  been  named  to  date. 

Ray  D.  Peterson,  advertising  man¬ 
ager,  St.  Petersburg  (Fla.)  Evening 
Independent,  is  now  president  of  the 
Florida  Daily  Newspaper  and  Ad¬ 
vertising  Assn.  He  was  elected  dur¬ 
ing  a  recent  business  conference  at 
the  Pass-a-Grille  Beach  Hotel.  He 
suceeds  Joe  Ansley,  advertising  man¬ 
ager,  Ft.  Myers  News-Press. 

Jack  Holcomb  has  been  named 
business  and  national  advertising  man¬ 
ager  of  the  Watsonville  (Cal.)  Morn¬ 
ing  Sun.  it  is  announced  by  Sam  H. 
Hawkins,  publisher.  Mr.  Holcomb 
has  been  with  West-Holliday  Com¬ 
pany,  national  advertising  representa¬ 
tives.  for  two  years  and  for  12  years 
previous  was  in  the  Santa  Monica 
(Cal.)  Outlook  advertising  depart¬ 
ment. 

In  The  Editorial  Rooms 

CARROLL  BINDER,  Chicago  Daily 

News  foreign  editor  and  WBBM 
commentator  on  world  affairs,  is 
confined  to  the  Highland  Park  Hos¬ 
pital  after  an  emergency  operation 
for  appendicitis.  May  7.  Pinch-hitting 
for  Mr.  Binder  on  his  regular  Sunday 
night  radio  program  is  Dr.  Preston 
Bradley. 

James  Waldo  Fawcett,  stamp  editor, 
Washington  Star  since  1932,  was  re¬ 
elected  president  of  the  Washington 
Philatelic  Society  at  its  recent  annual 
business  meeting. 

Bill  Henry,  Los  Angeles  Times 
sports  editor,  was  speaker  at  the 
Santa  Ana  (Cal.)  Junior  College 
journalism  banquet  May  10  at  which 
awards  for  best  high  school  news  pub¬ 
lications  were  made.  Judges  were 
E.  F.  Elfstrom,  publisher  of  the  Ful¬ 
lerton  News-Tribune;  Mrs.  Clyde 
Simmons,  co-publisher  of  the  Tustin 
News;  Jack  Hannah  of  the  Santa  Ana 
Register. 

Click  Relander,  Visalia  (Cal.) 
Times-Delta,  following  completion  of 
his  solo  flight  last  week  was  given  a 
temporary  student  pilot  certificate  at 
the  local  airport. 

Bruce  A.  McKelvie  has  been  ap¬ 
pointed  special  editorial  representative 
for  the  Vancouver  (B.  C.)  Daily 
Province,  on  Vancouver  Island.  Mr. 
McKelvie  has  been  active  in  the 
British  Columbia  newspaper  field  for 
many  years  as  reporter,  desk  man 
and  managing  editor  of  some  of  the 
largest  papers  in  the  province. 

Charles  Werner,  cartoonist,  Okla¬ 
homa  City  Daily  Oklahoman  and 
j  Times  and  winner  of  the  1938  Pulitzer 
award  for  the  outstanding  cartoon, 
was  honored  May  12  at  a  forum  lunch¬ 
eon  of  the  Oklahoma  City  Chamber 
of  Commerce. 

John  Kent,  Boston  Globe,  won  the 
Boston  Newspapermen’s  Golf  Asso¬ 
ciation.  at  the  Pine  Brook  Valley 
’  Course  May  8  with  a  gross  of  75  and 
net  of  72.  Ed  Callahan,  Boston  Post, 
.  was  second  with  82-75.  Gene  Mo- 
riarty,  Boston  Herald,  won  the  Class 
i  B  honors  with  97-85,  while  John 

■  O’Connor  of  the  Herald  was  second 
:  with  107-87.  Fifty  competed. 

■  Ray  Trullinger,  rod  and  gun  editor, 
.  New  York  World-Telegram,  has  been 

at  Hatteras,  on  the  North  Carolina 
'  coast  for  several  days,  and  Ray  Camp, 
rod  and  gun  editor  of  New  York 
Times  has  made  reservations  there 
for  himself  and  companions. 

Eldward  B.  Field,  managing  editor 
of  Selma  (Ala.)  Times-  Journal  since 
1926  has  been  named  editor,  Mrs. 
F.  T.  Raiford,  publisher,  has  an¬ 
nounced. 

Orien  W.  Fifer,  Jr.,  of  the  Indianap¬ 
olis  News,  was  elected  president  of  the 
Indianapolis  professional  chapter  of 


Sigma  Delta  Chi,  at  the  annual 
Founders’  Day  banquet.  May  10. 
Other  officers  elected  were  Arthur  G 
Loftin  of  the  Indianapolis  Star,  vice- 
president;  Harold  C.  Feightner,  ex¬ 
ecutive  secretary  of  the  Indiana 
Brewers  Assn.,  secretary;  and  Mau¬ 
rice  Gronendyke,  formerly  of  the 
Associated  Press,  treasurer.  George 
A.  Brandenburg,  Chicago  correspon¬ 
dent  of  Editor  &  Publisher,  national 
president  of  the  fraternity  was  the 
principal  speaker. 

Stanley  Kupstas,  George  Williams 
and  Jerry  McCormick,  former  em¬ 
ployes  of  Wilkes-Barre  (Pa.)  Evening 
News,  have  established  a  bureau  of 
public  relations  in  Wilkes-Barre. 

John  Scanlon,  reporter,  Springfield 
(Mass.)  Republican,  has  joined  the 
Springfield  Daily  News  reportorial 
staff. 

Albert  Stern,  a  graduate  of  the 
Boston  University  School  of  Journal¬ 
ism,  Class  of  1938,  has  assumed  the 
editorship  of  the  Dartmouth  (Mass.) 
News. 

Witt  Hancock,  of  the  Associated 
Press  London  bureau,  will  sail  June 
7  from  England  for  a  six-week  vaca¬ 
tion  with  his  parents,  Mr.  and  Mrs. 
C.  B.  Hancock,  of  Bluefield,  W.  Va. 
He  received  his  early  training  on  the 
Bluefield  Daily  Telegraph  staff. 

Fulton  Lewis,  Jr.,  former  Washing¬ 
ton  newspaperman,  has  been  elected 
first  president  of  the  Radio  Corres¬ 
pondents’  Assn.,  comprising  broad¬ 
cast  reporters  recently  given  press 
gallery  privileges  by  action  of  Con¬ 
gress. 

Ted  Noun,  former  reporter  and  fea¬ 
ture  writer,  Rochester  (N.  Y.)  Evening 
News,  has  joined  the  Washington  bu¬ 
reau  of  Transradio  Press  Service. 
Noun  recently  returned  from  South 
America.  He  worked  on  the  Buenos 
Aires  Herald  in  Argentina. 


Wedding  Bells 

JAMES  J.  McMAHON,  treasurer. 

Union  City  (N.  J.)  Hudsoti  Dis¬ 
patch,  to  Miss  Dorothy  V.  Friend,  May 
10  at  Montclair,  N.  J. 

Thomas  G.  Walter,  of  B.  Walter  and 
Co.,  to  Miss  Yetive  Myers,  society 
editor,  Wabash  (Ind.)  Plain  Dealer 
and  Times-Star,  May  13  in  Wabash. 

Miss  Elizabeth  C.  Field,  daughter  of 
the  late  William  H.  Field,  former  pub¬ 
lisher,  Rutland  (Vt.)  Herald,  to  Miles 
V.  Hayes,  May  5  at  Sherburne,  Vt. 

Don  Wagner,  of  United  Press  bu¬ 
reau,  Minneapolis,  to  Miss  Marador 
G.  Cropper,  of  Omaha,  recently. 

Raymond  Charles  L’Amoreaux  of 
the  Elmira  (N.  Y.)  Star-Gazette,  to 
Miss  Ruth  Elizabeth  Bc.sley  of  Elmira, 
May  10. 

Miss  Rougean  Hoerz,  of  the  busi¬ 
ness  office,  Sheboygan  (Wis.)  Daily 
Press,  to  Carl  Schoenbom,  Jr.,  of 
Portage,  Wis.,  in  Sheboygan,  May  6. 


Special  Editions 

SACRAMENTO  BEE,  May  5,  Sacra¬ 
mento  Golden  Empire  Centennial 
Edition,  60  pages,  5  sections,  includ¬ 
ing  an  8-page  tabloid  section.  The 
first  page  of  each  section  had  color. 

Neujporf  News  (Va.)  Times-Herald, 
May  12.  and  Daily  Press,  May  14,  1939 
Forward  Peninsula  Edition,  136  pages. 

Jersey  City  (N.  J.)  Jersey  Joufnal. 
May  13,  World’s  Fair  Edition,  48 
tabloid  pages. 

Holland  (Mich.)  Sentinel,  May  13, 
Fourth  Annual  Tulip  Time  and  Resort 
Edition,  40  pages. 

Union  City  (N.  J.)  Hudson  Dispatch, 
May  16,  World’s  Fair  Edition,  com¬ 


memorating  Hudson  County  Day  ^ 
pages. 

Raleigh  (N.  C.)  News  &  Ob*erret 
May  15,  Educational  Section,  28  tabloid 
pages. 

Kansas  City  Journal,  May  15, 4.pjgj 
“birthday  edition’’  in  honor  of  the 
69th  birthday  anniversary  of  Heim 
L.  Doherty,  utilities  magnate  and  par, 
owner  of  the  newspaper. 

El  Reno  (Okla.)  Americon,  j 
weekly.  May  4,  Pioneer  Edition^  3( 
pages,  5  sections. 

To  End  Publication  of 
Photos  of  U.  S.  Badges 

Washington,  D.  C.,  May  17— Publi¬ 
cation  of  pictures  showing  badges  or 
other  insignia  of  federal  officers  would 
be  a  crime  under  a  bill  which  is  befor 
President  Roosevelt  for  signature. 

The  measure  is  designed  to  prohib;: 
reproduction  of  official  identification 
and  is  an  extension  of  the  long  exist¬ 
ing  prohibition  against  publishing  pic¬ 
tures  showing  United  States  money 
Alexander  Holtzoff,  Assistant  Unh^ 
States  Attorney  General,  said  the  ruk 
might  even  extend  to  reproduction  of 
official  seals  of  government  depar 
ments  such  as  are  sometimes  usd  to 
illustrate  stories  dealing  with  actin- 
ties  of  the  Government. 

It  was  pointed  out  that  a  publishec 
picture  of  one  person  handing  a  $li 
bill  to  another  person  violates  the  la« 
if  the  money  is  photographed  so  plain¬ 
ly  as  to  serve  as  a  model  for  counter¬ 
feiters.  In  the  same  manner,  unde: 
the  new  law,  the  picture  of  a  G-Ma: 
with  a  prisoner  would  be  a  violatior 
if  the  officer’s  badge  shows  plainl; 
enough  for  use  in  reproduction. 

SHOPPER  SUES  DAILY 

Charging  an  asserted  practice  of 
running  classified  ads  in  its  regu¬ 
lar  paper  and  in  its  shopping  new; 
for  the  same  price  is  a  violation  oi 
the  state  Unfair  Practices  act,  Thoma: 
D.  Watson,  publisher  of  the  Gleiuklf 
(Cal.)  Star,  free-distribution  pape: 
has  filed  suit  in  Los  Angeles  Superior 
Court  against  the  Glendale  Netts- 
Press  for  $100,000  damages  and  an  in¬ 
junction.  Watson,  acting  as  his  o»t 
attorney,  states  in  his  complaint  tha: 
since  November,  1938,  the  News-Pres: 
has  announced  that  advertising  car¬ 
ried  in  the  Saturday  issue  would  be 
picked  up  in  the  Monday  ’Thrift  Guide 
and  Tuesday’s  News-Press  advertis¬ 
ing  would  appear  in  the  Wednesday 
Shopping  News,  at  no  increase  i-r 
price.  This  offer  is  a  “loss  leader 
Watson  maintains,  and  has  resulted  ir 
damaging  his  own  business. 

GRAYSON  NAMED  C.  E. 

The  following  personnel  change- 
have  been  made  in  the  news  room  K 
the  Kansas  City  Journal.  Haro-y 
Grayson,  former  head  of  the  copy  d^” 
and  makeup,  has  been  named  city  edi¬ 
tor;  Jack  Moorehead  heads  the  cop 
desk  and  works  with  J.  W.  West,  ma-’ 
aging  editor,  on  makeup;  J- 
Wright,  former  state  editor,  becaCj 
assistant  city  editor;  Ed.  Meisbui^c- 
former  city  editor,  is  now  state  editor 
W.  G.  Secrist  had  moved  from  the  at- 
desk  to  the  copy  desk.  The  Joum^ 
also  has  re-employed  Allen  Quin^ 
Charles  Hogan,  Carl  Christensen  an- 
Harry  Ross. 

“SPECIALS"  BOOK 

Reynolds-Fitzgerald,  Inc..  New  Yw 
announced  this  week  that  the  36th  em- 
tion  of  their  Special  Eastern  Repress’; 
tative  booklet  of  daily  newspaper*  t 
ready  for  distribution. 

DROPS  SAT.  "edition 

Effective  May  20,  the 
(Wash.)  Olympian  will  drop  its 
urday  edition. 
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New  officers  of  Iowa  Mechanical  Conference.  Leff  fo  right:  C.  H.  Bleuer  of  the  Daven¬ 
port  Democrat,  vice-president;  G.  I.  Chappell,  Iowa  City  Press  Citizen,  president;  and 
P.  F.  Kamler,  Clinton  Herald,  secretary  and  treasurer. 


Iowa  Group 
Names  Chappell 
President 


More  Than  200  Mechanical 
Executives  from  Seven  States 
Attend  Des  Moines  Meeting 

Des  Moines,  la.,  May  16  —  G.  I. 
Chappell,  of  the  Iowa  City  Press  Citi¬ 
zen,  was  elected  president  of  the  Iowa 
Daily  Newspaper  Mechanical  Confer¬ 
ence  at  the  closing  session  of  the 
thirteenth  annual  meeting  held  at  the 
Hotel  Fort  Des  Moines,  May  14,  15  and 
16.  Approximately  200  attended  the 
convention. 

Sunday’s  program  included  only  in¬ 
formal  entertainment,  but  general 
sessions  opened  at  10  a.m.  Monday 
when  former  President  Ed  C.  Funk  of 
The  Waterloo  Courier  called  the  con¬ 
ference  to  order. 

The  sessions  brought  to  Des  Moines 
men  in  charge  of  the  composing  room, 
press,  stereotype  and  photo-engraving 
departments  of  the  state’s  daily  news¬ 
papers.  Mechanical  executives  from 
Iowa,  Illinois,  Wisconsin,  Minnesota, 
Wyoming,  North  Dakota,  South 
Dakota,  Nebraska,  Colorado,  Kansas 
and  Missouri  were  invited  to  the  con¬ 
ference.  Seven  states  were  repre¬ 
sented. 

Monday’s  program  included  ad¬ 
dresses  by  former  President  Funk; 
Gardner  Cowles,  Jr.,  executive  editor, 
and  George  Yates  of  the  Register  and 
Tribune  company,  and  John  Collins, 
chief  of  the  engineering  department  of 
the  American  Type  Founders  Co. 

Afternoon  group  meetings  were  in 


Two  vital  factors  of  jour¬ 
nalistic  skill  give  The  To- 
peka  Daily  Capital  a  dis¬ 
tinctive  individuality.  (1)  a 
slogan  painted  on  the  walls 
of  the  Editorial  Room  and 
fixed  in  the  minds  of  the 
Staff:  “GET  THE  FACTS.’ 
Reader  confidence  is  com¬ 
pounded  of  that  high  ideal, 
f'or,  news  MUST  be  accu¬ 
rate  .  -  .  MUbT  be  based 
on  reliable  information. 
(2)  This  news  is  written  in 
a  style  of  rugged  individ¬ 
uality  that  suits  Kansans. 

Chas.  H.  Sessions 

Managing  Editor 
The  highest  standards  of 
modern  journalism  are  in¬ 
spired  hy  Arthur  Capper 
and  faithfully  executed  un¬ 
der  the  experienced  direc¬ 
tion  of  Chas.  H.  St'ssioiis, 
M.iiiaging  Editor  for  17 
year:-.  One  of  the  ablest, 
i)e«t  informed  Kansans  on 
State  and  National  Policies, 
this  veteran  newsman  has 
served  as  Washington  Cor¬ 
respondent.  Secretary  of 
State,  S«-cretary  of  two  Gov¬ 
ernors,  and  as  Topeka  Post¬ 
master.  Mr.  Sessions’  wis- 


ANALYZE  THE  ABOVE  MAP 


It  depicts  a  sound,  prosperous  metropolitan 
market  of  154,459  city  population. 

Too  important  to  miss  isn’t  it?  On  that 
point  anyone  can  agree. 

This  is  an  UNUSUAL  market,  however, 
and  calls  for  a  few  moments  of  study  in  order 
to  make  intelligent  and  effective  lineage 
commitments. 

NOTE  THESE  FACTS 

Complete  coverage  of  this  entire 
market  requires  four  daily  newspa¬ 
pers  —  and  we  wholeheartedly 
recommend  complete  coverage. 

However,  if  the  budget  groans 
under  the  strain,  then,  by  all  means 
reach  that  part  (»f  the  market  which 
produces  the  largest  production, 
largest  payrolls,  largest  food,  car, 
drug,  etc.,  sales  —  Rock  Island- 
Molinc. 


THINGS  , 
ARE  i 

HUMMING  m 


•  $14,000,000  of  public 
and  industrial  expan¬ 
sion  projects  well 
under  way. 

•  President  signs  De¬ 
fense  Bills  —  major 
Increases  of  already 
mounting  Bock  Is¬ 
land  Arsenal  payrolls 
expected. 

•  River  barge  traffic  in 
full  swing — new  ton¬ 
nage  records  forecast. 

0  Residential  construc¬ 
tion  at  new  high  for 
season. 


The  ONLY  means  of  com¬ 
pletely  reaching  Rock  Island- 
Moline  is  through  the  9  out  of 
every  10  homes  ARGUS- 
DISPATCH  coverage  WITH¬ 
OUT  DUPLICATION. 


If  you  are  planning  sales  campaigns 
or  are  interested  in  these  territories 


READ 


"NEWSPAPER  NEWS" 

The  only  journal  giving  the  news 
of  advertisers,  advertising,  publish- 
•og*  printing  and  commercial  broad- 
ratting  in  Australia  and  New  Zea- 
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Sen.  O'Mahoney 
Defends  Role 
Of  Advertising 

Terms  It  an  Important 
Element  in  the  Private 
Enterprise  System 

Asserting  advertising  is  an  impor¬ 
tant  element  in  the  private  enterprise 
system.  Senator  Joseph  C.  O’Mahoney, 
Democrat  of  Wyoming,  spiritedly  de¬ 
fended  the  profession  when  he  char¬ 
acterized  the  testimony  of  a  witness 
on  May  11  in  Washington  during  a 
hearing  before  the  Temporary  Na¬ 
tional  Economic  Committee,  of  which 
he  is  chairman,  as  amounting  to  an 
attack  on  the  industry. 

During  an  argument  among  wit¬ 
nesses  and  committee  members,  the 
witness,  a  New  York  cosmetic  and 
tooth  paste  manufacturer,  insisted 
that  he  was  not  advocating  the  de¬ 
struction  of  advertising,  but  wanted 
the  advertising  of  such  products  as 
tooth  paste  to  be  on  the  merit  basis. 

Defends  Tooth  Paste  Ads 

“To  say  that  there  shall  be  no  ad¬ 
vertising  at  all.”  said  Chairman 
O'Mahoney,  “would  be  to  enter  a  very 
dangerous  field  from  the  viewpoint  of 
private  enterprise.” 

To  a  charge  by  the  witness  that 
tooth  paste  advertising  has  created  a 
monopoly  in  this  country.  Chairman 
O'Mahoney  interposed  that  he  could 
not  see  “how  destruction  of  this  na¬ 
tional  market  would  lower  prices  to 
the  consumer.”  It  would  rather  tend 
to  raise  prices,  he  said. 

Charging  that  the  witness  was  called 
to  the  stand  by  the  consumers  counsel 
of  the  Agricultural  Adjustment  Ad¬ 
ministration  “to  make  an  attack  on 
advertising,”  the  Wyoming  Senator 
declared: 

“It  strikes  me  that  there  are  enough 
illegitimate  practices  in  the  economic 
system  without  bothering  with  a  legi¬ 
timate  one.  There  never  has  been  any 
objection  to  puffing  a  product.  It  was 
recognized  in  common  law.  Of  course, 
everyone  is  opposed  to  false  adver¬ 
tising.” 

NAME  CHANGED 

Rodney  Boone,  general  manager  of 
the  Hearst  International  Advertising 
Service,  recently  changed  that  organi¬ 
zation’s  name  back  to  the  “Rodney 
Boone  Organization,”  by  which  it  was 
known  for  11  years  before  it  changed 
to  the  Hearst  International  Advertis¬ 
ing  Service  four  years  ago.  There  has 
been  no  change  in  personnel  or  rela¬ 
tion  of  the  service  to  the  Hearst  or¬ 
ganization. 


PERFORMANCE  Use 


COAST  DAILY  CITED 

The  National  Labor  Relations  Board 
last  week  ordered  the  Union-Tribune 
Publishing  Co.  of  San  Diego,  Cal.,  to 
reinstate  two  discharged  employes 
with  back  pay,  and  to  cease  dis¬ 
couraging  membership  in  the  Ameri¬ 
can  Newspaper  Guild.  The  two  re¬ 
instated  were  Shirley  Miller,  reporter, 
and  James  McMahon,  circulation  em¬ 
ploye.  The  board  dismissed  charges 
based  on  dismissals  of  six  other  em¬ 
ployes  on  groimds  of  insufficient  evi¬ 
dence.  The  San  Diego  guild  unit  did 
not  state  whether  or  not  it  would  ap¬ 
peal  the  decision. 

■ 

GIFT  HORSE  TO  FARLEY 

In  Amarillo,  Tex.,  to  dedicate  a  Fed¬ 
eral  building  on  May  17,  Postmaster 
General  James  A.  Farley  received  as 
a  gift  from  Gene  A.  Howe,  president 
and  publisher,  Amarillo  News-Globe, 
a  beautiful  white  Arabian  steed, 
which,  Mr.  Howe  told  the  Federal  of¬ 
ficial,  would  be  his  if  he  stays  on  the 
horse  long  enough  to  be  photographed. 
Uneasy  and  frankly  stating  that  he 
preferred  trains  to  horses,  Mr.  Farley 
moimted  the  steed,  stayed  on  for  a 
few  anxious  moments — then  got  off 
quickly.  The  horse  will  go  to  Mr. 
Farley’s  10-year-old  son. 

CALLVERT  HONORED 

Portland,  Ore.,  May  18 — The  Ameri¬ 
can  ideal  of  freedom  of  the  press  re¬ 
ceived  a  tribute  from  national  and 
local  industry  here  tonight  when 
Ronald  G.  Callvert,  associate  editor 
of  the  Portland  Oregonian,  was  guest 
of  honor  at  a  dinner  sponsored  jointly 
by  the  Columbia  Empire  Industries 
and  the  National  Association  of  Manu¬ 
facturers.  Mr.  Callvert  is  author  of 
the  1938  Pulitzer  prize-winning  edi¬ 
torial,  “My  Country  'Tis  of  Thee.” 

■ 

WIEDEMANN  ELECTED 

G.  A.  Wiedemann,  for  more  than 
40  years  with  the  publisher’s  office  of 
the  Philadelphia  Evening  Bulletin, 
was  elected  president  of  the  Poor 
Richard  Club,  Philadelphia  adver¬ 
tising  organization.  May  15. 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


IVrite  or  wire — 


AI..aysl>>£:  AUniform  THE  PERSONNEL  BUREAU 


Skott  'Te.kei 


THE  FOLLOWING  stickful  in  the 
April  24  issue  of  the  Boston  Herald 
proves  there  is  nothing  in  a  name; 

“The  Reading  (Mass.)  Baptist 
Church  has  issued  a  imanimous  call 
to  the  Rev.  Leslie  W.  Kelley,  pastor 
of  the  Warren  Avenue  Baptist  Church 
in  Campello,  it  was  annoimced  today. 
He  will  succeed  the  Rev.  William  H. 
Murphy,  who  was  called  to  the  Blast 
Baptist  Church,  Lynn,  Feb.  1.  The 
present  substitute  pastor  is  the  Rev. 
Francis  W.  O’Brien. 

■ 

POLICE  REPORTERS  of  the  two  rival 
Indianapolis  afternoon  pax>ers  are  a’ 
feudin’  again — this  time  over  a  fire. 

Seems  a  blaze  was  reported  on  the 
outskirts  of  town.  It  caught  one  of 
the  papers’  reporters  tied  up  and  he 
decided  to  check  the  story  by  phone. 

After  some  difficulty,  he  reached  a 
man  in  a  building  nearby  the  fire 
who  seemed  to  have  some  grasp  of 
the  situation.  “Nothing  much  to  it,” 
said  the  inform^mt.  “About  a  $30 
blaze  and  it’s  already  out.” 

The  reporter  forgot  about  the  yam 
and  settled  back. 

A  bit  later,  bundles  of  the  opposi¬ 
tion  paper  thumped  into  the  press 
room  with  a  page  1  story  on  the 
blaze. 

Yeah — that  “man  on  the  phone” 
was  the  opposition  reporter,  just  set 
to  call  his  office  when  the  query  came. 
That’s  what  they’re  a’  feudin’  about. 

■ 

COMPLETE  commercial  candor  ex¬ 
pressed  by  the  owners  of  the 
Jenuine  Shoe  Store  in  their  ad  in 
Greenup  (Ill.)  Press: 


“DON’T  FAIL  TO  MISS  THIS 
TWO-DAY  EVENT’ 

■ 

AND  FURTHER  candor  in  a  Montreal 
Star  ad  May  16: 

61 A  Royal  Visit 

Accomodation 

HERE’S  A  DARE! 

SEE  OUR  STANDS  AND 
BUY  ELSEWHERE 
And  you  pay  no  more. 

■ 

“DOUBLE-TALK”  reaches  the  tr(^ 
ics.  An  item  in  Havana  Post: 
Pilsudski  Cruise 

Pilsudski  is  another  of  the  cruise 
imits  to  be  received  by  Lionel  Ca¬ 
brera,  in  this  instance  to  act  as  rep¬ 
resentative  for  the  Gdynia  American 
Line,  in  word  by  wire  of  arrival  to¬ 
morrow  at  the  noon  hour,  to  have  a 
total  of  some  350  passengers. 

■ 

N-N-NEWS  from  D-d-denmark  as 
reported  in  the  home  edition  of  the 
Easton  (Pa.)  Express: 

DENMARK  SUMMONS 

8000  MEN  TO  COLORS 
Copenhagen,  April  25  (INS)— Ei^t 
thousand  Danish  troops  who  would 
normally  be  summoned  to  summoned 
to  duty  in  the  Fall,  were  duty  in  the 
Fall,  were  unexpectedly  called  to  die 
colors  today. 

■ 

PERSONAL  FROM  columns  of  Vol- 
dosta  (Ga.)  Times: 

“Friends  of  Mr.  T.  A.  Baker  will  re¬ 
gret  to  know  that  he  is  somewhat  im¬ 
proved  from  a  recent  attack  and  was 
able  to  sit  up  some  today.” 


Editoi  &  Publisher  will  pay  $2  for  eacb 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


WOOD  FLON6  CORP. 

Hoosick  Falls  •  New  York 

Famous  Since  29JS 


James  C.  Kiper,  Director 

35  E.  Wockcr  Drive,  Chicago,  III. 

A  nation  wide  non-profit  service  sup¬ 
ported  by  Sigma  Delta  Chi,  Profeaaioa- 
al  Journalistic  Fraternity. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

E«ch  week  an  adverfising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  canters 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  117.  Skating  Rinks 


(N'E  thing  the  depression  has  done, 
j  It  has  levelled  off  the  top  social 
roup  of  this  country  and,  while  there 
ire  many  families  that  maintain  the 
lame  aloofness  toward  our  great  so- 
tailed  “middle  class,”  the  hard  and 
bt  social  lines  have  been  broken 
ioMTi  in  every  social  center  in  the 
L'  S.  This  applies  to  New  York  City 
b  well  as  the  modest  city  with  10,000 
^■pulation. 

Most  of  us  can  recall  the  miniature 
I  If  craze  that  swept  the  U.  S.  some 
Ij  years  ago.  Golf  is  a  rather  expen- 
ive  game  so  when  miniature  golf 
t  arses  were  developed  and  the  of- 
5ce  boy,  the  maid  in  our  homes,  or 
fce  truck  driver  found  that  they  could 
kr  2Sc,  pick  up  a  putter  or  a  No.  7 
bn  and  chip  and  putt  their  way 
round  an  18-hole  golf  course,  they 
id  so  to  the  tune  of  millions  of  dol- 
trs  Sociological  experts  and  psy- 
r  logists  tell  us  that  those  with  small 
t  comes  like  to  engage  in  the  sports, 
i.ersions  and  entertainment  of  those 
»hn  have  large  incomes. 

The  miniature  golf  craza  came  and 
lent  Following  it  came  driving 
tjorses  where  for  25c  the  “would-be” 
!  ifer  could  stand  on  a  clay  tee  and 
live  25  or  50  balls  out  into  an  open 
!':d  Thousands  of  these  driving 
t  arses  are  in  operation  today. 

lise  and  Fall  of  Skating  Rinks 

During  the  last  50  years,  public  skat¬ 
ing  rinks  have  come  and  gone.  To- 
liv  this  healthful  and  noisy  style  of 
t  axation  is  again  moving  into  popu- 
ir  favor.  Roller  skating  experts  may 
^  seen  in  night  clubs,  on  carnival 
latforms,  and  in  some  coimnunities 
*5u  will  see  hundreds  of  housewives 
is'tng  to  market. 

Once  the  roller  skating  “bug”  hits 
r  individual,  he  is  never  satisfied  to 
fjoy  it  by  himself.  He  attempts  to 
b  all  of  his  friends  and  neighbors 
joys  of  roller  skating. 

^0  form  of  advertising  has  ever  yet 
ten  developed  that  can  successfully 
onpete  with  a  satisfied  customer  who 
mts  to  tell  his  friends  about  a  prod- 
f'.  a  sport  or  service  that  he  has  dis- 
^  average  skating 
waited  until  its  customers  filled 
•e  nnk  they  might  find  themselves 
of  rent  money  and  the  neces- 
fo  keep  the  rink  in  oper- 

^lewspapers,  when  used  correctly, 
■'  do  this  job  economically  and  in 
'“  -er  short  space  of  time.  The  fol- 
r  from  the  Steubenville 

Herald-Star  shows  how  one 

T  HEifl)ERsoN  COMPANY.  INC. 

«■  nttk  Avu.,  N.W  York 
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paper  sold  a  good  contract  and  the 
results  of  the  advertising  for  a  local 
skating  rink. 

Here  Is  the  Letter 

“DEAR  Mr.  Fehlman:  Mr.  Keys  re¬ 
ports  a  40%  increase  in  his  business 
as  a  result  of  the  regular  advertising 
we  have  been  carrying  for  him.” 

Yours  truly 

Steubenville  Herald-Star, 

W.  E.  Cox,  advertising  manager. 

Instead  of  nmning  conventional 
skating  rink  copy  telling  about  the 
size  of  the  hall,  the  price  of  renting 
the  skates,  the  fine  music,  refresh¬ 
ment  bar,  etc.,  this  skating  rink  de¬ 
cided  to  talk  about  the  benefits  of 
roller  skating.  On  each  Monday  they 
ran  advertisements  telling  about  the 
health  advantages  of  roller  skating. 
“It  isn’t  a  strenuous  sport,”  said  the 
advertiser.  “Anyone  can  learn  to 
roller  skate.  The  temperature  of  the 
rink,  its  ventilation  and  its  physical 
comforts  make  it  a  delightful  place 
to  spend  two  hours.” 

On  Wednesdays,  special  copy  was 
written  using  the  theme  “meet  new 
friends.” 

Few  people  can  be  stiff-necked  and 
formal  in  a  skating  rink.  Everybody 
is  laughing — everybody  is  having  a 
good  time.  It  is  a  contagious  atmos¬ 
phere.  Hundreds  of  office  people, 
salesmen,  mothers  who  are  engrossed 
with  their  families,  were  invited  to 
come  to  the  rink,  have  expert  instruc¬ 
tors  teach  them  the  simple  fundamen¬ 
tals.  Partners  could  be  selected  from 
their  friends  and  before  the  beginner 
knew  it,  two  hours  would  pass  and  he 
would  have  made  new  friends  and  ac-| 
quaintances.  j 

Friday  the  copy  was  an  expansion  | 
of  the  Wednesday  copy — have  a  good  I 
time,  have  fun,  call  up  a  group  ofj 
friends — have  them  meet  you  at  the, 
rink  and  have  your  own  private' 
party.  i 

It  is  interesting  to  note  that  this; 
copy  produced  an  increase  of  40% ; 
in  the  attendance  at  the  skating  rinkj 
in  less  than  90  days.  This  again  proves  j 
that  newspapers  get  action — produce! 
results  more  quickly  than  any  other 


medium  if  the  copy  is  done  cor¬ 
rectly. 

Build  Up  Amusement  Ads 

TODAY  there  are  over  1,000  dance 

bands  touring  the  U.  S.  They  are 
booked  the  same  as  one-night-stand 
shows  were  booked  years  ago,  before 
we  accepted  moving  pictures  as  our 
almost  daily  diet.  Newspapers  in 
dozens  of  towns  and  cities  have  built 
dance  classifications  that  run  into  tens 
of  thousands  of  lines  of  advertising 
each  year.  All  that  are  needed  are 
a  good  dance  hall,  a  local  promoter, 
and  a  good  dance  band.  In  most 
cases,  these  dance  bands  appear  on 
the  road  frequently  and  the  good 
ones  are  known  as  “name”  bands. 
This  simply  means  that  most  young 
people,  and  others  who  enjoy  dancing, 
know  the  type  of  music  that  the  band 
features. 

Most  of  us  have  suffered  countless 
business  headaches  since  our  famous 
depression  started  in  1930.  We  have 
seen  classifications  disappear  or 
shrivel  to  a  few  thousand  lines  a  year. 
More  people  now  eat  outside  of  their 
homes  than  did  in  1929.  More  people 
skate  today  than  skated  in  1929— both 
ice  and  roller  skating.  More  people 
dance — more  people  fish — more  peo¬ 
ple  play  golf — more  people  play  tennis 
and  more  people  attend  ball  games 
than  ever  before  in  our  history. 

Start  Now  for  Next  Winter 

LOCAL  MANAGERS  who  decide  to 

increase  local  amusement  advertis¬ 
ing  should  immediately  make  a  list 
of  all  prospects  that  might  be  sold 
campaigns  for  next  fall  and  next  win¬ 
ter.  This  is  particularly  true  of  bowl¬ 
ing  alleys,  skating  rinks,  tennis  courts, 
indoor  tennis,  indoor  baseball  courts, 
and  basketball  courts. 

Most  skating  rinks  operate  the  year 


round  so  that  this  classification  can 
be  solicited  immediately.  A  word  of 
caution.  The  Keys  Roller  Rink  fea¬ 
ture  in  all  of  their  ads  “No  Sunday 
skating.”  This,  in  itself,  would  seem 
to  indicate  that  this  skating  rink  has 
been  built  and  made  successful  by 
catering  to  the  best  class  of  people  in 
the  town.  We  see  no  reason  why  skat¬ 
ing  rinks  should  not  operate  on  Sun¬ 
days  but  local  conditions  can  decide 
this.  Thousands  of  young  men  and 
yoimg  women  in  the  U.  S.  are  today, 
as  never  before,  seeking  inexpensive, 
collective  amusement.  They  read 
your  paper  daily — they  will  respond 
quickly  to  bowling  alley,  skating  rink, 
indoor  baseball,  tennis,  dancing,  etc. 
advertising  if  they  are  given  an  op¬ 
portunity. 

CY  SHERMAN  ILL 

Lincoln,  Neb.,  May  15 — Cy  Sher¬ 
man,  one  of  the  best  known  sports 
editors  in  the  midwest  and  for  more 
than  20  years  on  the  Lincoln  Star, 
collapsed  at  his  desk  just  after  put¬ 
ting  the  early  morning  edition  to  bed 
May  13.  He  was  taken  home  and  is 
in  serious  condition.  Sherman  has 
been  one  of  the  oldest  active  newspa¬ 
per  sports  men  in  this  area  for  years. 

CORRECTION 

The  following  annual  linage  figures 
of  the  Virginia  (Minn.)  Enterprise 
should  be  substituted  for  those  pub¬ 
lished  February  25, 1939,  in  the  Annual 
Newspaper  Linage  Supplement.  The 
previous  figures  submitted  by  the 
paper  were  for  six  mouths  only. 

Classi- 

Total  National  Local  tied  Legal 
1.892,965  273,129  1,393,900  38,112  188,524 

CHANGES  TITLE 

The  Bangor  (Pa.)  Post  has  changed 
its  title  to  the  News. 


(U.E) 
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ATaouc,  Naw  York  OF  ACCURACY,  SPEED 
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Travel  experts  and  independence  in 

OnlM.,  TO.,,  by  8t.«n.r.  WORLD  WIDE  NEWS 

Indayeadant 

Cbam  for  Some.  COVERAGE 

^^i^WAL  SmvnK__7e  ma  daa 

UNITED  PRESS 


SALES  curves  shoot  uphill  for 
alert  executives  who  consist¬ 
ently  sing  an  advertising  duet 
with  local  advertisers  in  Illinois  and 
Iowa  dailies.  Acceptance  of  your 
product  may  keep  yoim  salesmen 
traveling,  but  it  is  demand  that 
keeps  them  busy  writing  orders. 

Cost  worries  are  something  you 
file  away  permanently  by  taking 
advantage  of  I  &  I  Frequency 


Discounts.  You  save  as  much  as 
10%  in  each  I  &  I  paper  used  by 
complying  with  the  liberal  I  &  I 
Frequency  Discoimt  Schedule. 

Don’t  let  your  product  become 
an  afterthought  with  Illinois  and 
Iowa  consumers.  Try  this  simple, 
easy  way  to  sales  and  savings. 
Hundreds  are  piling  up  proof  that 
it  pays. 


r  gmVlCI— 76  mo  do. 

FUaSS  I»A»SFdBT  TRATEL 

I  lowbon. 

^  W, 


One  letter  to  either  state  asHociation  brings  you  a  copy 
of  the  Frequency  Discount  Schedule.  Free  up-to-date 
market  reports  available  from  all  81  I  A  1  dailies.  Write 
today. 

Daily  Newspaper  League  of  Illinois 

401-02-03  Leland  Bldg.,  Springfield,  III. 

Iowa  Daily  Press  Association 

405  Shops  Bldg.,  Des  Moines,  Iowa 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVlN 


Score  for  Arizona  A1 

BOYS,  shake  hands  again  with  Ari¬ 
zona  Al.  You’ve  met  him  before 
and  you  know  he’s  an  hombre  well 
worth  knowing,  a  small  town  cowboy 
w’ith  big  town  ideas — and  a  big  town 
way  of  putting  them  across.  His  cur¬ 
rent  stunt,  and  one  that  gets  a  big 
hand  from  us,  is  a  statistical  compila¬ 
tion  of  important  market  facts  about 
the  200  leading  cities  of  the  United 
States.  Phoenix,  where  Al  runs  the 
Republic  and  Gazette,  is  away  down 
the  list  in  population,  198th.  But  it’s 
away  up  at  the  top  in  per  capita  retail 


romance  and  the  drama  in  their  mak¬ 
ing,  their  promotion  will  begin  to 
show  it,  and  to  be  the  better  for  it. 

Kennel  Stuff 

AN  UNUSUAL  promotion  that  should 
more  than  pay  its  own  way  is  the 
New  York  Journal- American’s  1939 
Kennel  Almanac,  a  handbook  for  ken¬ 
nel  and  dog  owners.  Contained  in  it  are 
a  listing  by  breed  of  3,200  principal 
kennels  or  owners;  standards  of  38  most 
popular  breeds  clubs  governing  38 
breeds;  schedule  of  American  Kennel 
Club  shows  for  1939;  and  results  of  338 


EDITOR  &  PUBLISH  Ei 

-  Insurance  Men  Urge 

More  Advertising 

Appeals  for  more  insurance  advet. 
tising  in  newspapers,  particukriv 
from  the  angle  of  selling  the  agent  i 
the  public,  were  made  by  the  natiot  j 
leading  insiurance  executives  on  vI' 
16,  before  the  life  group  session  of 
spring  meeting  of  the  Insurance  .a;. 
vertising  Conference  at  the  H; 
Pennsylvania,  New  York. 

Undertaking  the  study  of  the  ^ 
developments  in  the  advertising  of 
insurance  and  discussing  new  p!  ^ 
delegates  heard  Arthur  A.  Fisk.adw- 
tising  manager.  Prudential  Insuri  j 
Co.,  express  the  opinion  that  “h 
within  the  power  of  the  leading  ne?: 
papers  of  the  nation  to  demonstrate 
life  insurance  companies  the  opp®. 
tunities  offered  for  worthwhile  adver 
tising.” 

Those  companies  which  have  ir 


sales.  2nd.  And  that’s  what  really  sanctioned  shows  in  1938.  L.  M.  ^  tuted  newspaper  campaigns  h  ■ 

matters  for  advertising  folk.  Walsh,  the  Journal-American's  classi-  found  them  successful,  he  pointed  .. 

“The  value  of  this  compilation,”  promotion  manager,  tells  us  this  adding:  ‘‘the  advertising  of  We  : 

writes  Robert  C.  Hall,  the  Republic  probably  the  first  time  complete  in-  surance  is  being  more  thorou::.; 

and  Gazette  national  advertising  man-  formation  of  this  kind  has  been  pub-  read  by  the  public  than  at  any  pr;:- 

ager,  “is  that  while  the  information  is  hshed  in  one  book.  More  than  1,200  Proud  of  its  accomplishment,  the  New  York  ous  time.”  A  display  advertiser " 

available  from  other  sources,  nobody  orders  were  in  before  the  book  came  Times  makes  a  window  display  of  the  EDI-  run  occasionally  should  produce  e; 

has  taken  the  trouble  to  arrange  it  press.  It  sells  for  15c  and  car-  TOR  &  PUBLISHER  Cup  and  Plaque  it  won  ter  results  than  smaller  adver  t 

according  to  the  importance  of  the  ^ies  quite  a  litUe  advertising.  I«t  month  for  the  best  all-around  news-  ^ents  run  frequently,  he  said. 


matters  for  advertising  folk. 

“The  value  of  this  compilation,' 


Walsh,  the  Journal-American’s  classi¬ 
fied  promotion  manager,  tells  us  this 


writes  Robert  C.  Hall,  the  Republic  probably  the  first  time  complete  in- 
and  Gazette  national  advertising  man-  formation  of  this  kind  has  been  pub- 


cities  involved.  We  find  on  submit-  ^  ^ 

ting  this  to  advertising  agencies  and  The  Man  You  Know 

advertisers  that  they  are  very  much  A  THOROUGH-GOING  promotional 


TOR  &  PUBLISHER  Cup  and  Plaque  it  won  ter  results  than  smaller  adver 
last  month  for  the  best  all-around  nows-  nrients  run  frequently,  he  said, 
paper  promotion  for  the  year  1938.  E.  M.  Hunt,  manaeer  of  the  nub; 


Hot  from  Frisco 


E.  M.  Hunt,  manager  of  the  pubL- 
and  field  service.  Mutual  Life  lusc 
ance  Company  of  New  York,  asKrr: 


impressed  and  like  to  keep  it  as  a  mat-  campaign  to  sell  consumers  the  ad-  IMPRESSIVE  is  a  mailing  from  the  there  is  “increasing  evidence  that: 
ter  of  knowing  definitely  where  to  vantages  of  buying  nationally  adver-  Francisco  Call-Bulletin  which  insimance  national  advertising  by  j 

advertise  according  to  the  importance  tised  merchandise  is  currently  under  stimulates  a  Western  Union  telegram  companies  themselves  is  beginiuB|. 
of  the  market  rather  than  the  false  way  in  Kansas  City,  sponsored  by  the  carries  the  message  that  for  the  command  a  greater  respect  and 

population  rating.”  Kansas  City  Kansan.  Theme  of  the  ^^^t  four  months  of  the  year  the  Call-  operation  from  the  field  force.” 


population  rating.”  Kansas  City  Kansan.  Theme  of  the  ^^^t  four  months  of  the  year  the  Call-  operation  from  the  field  force.” 

Certainly  for  the  Republic  and  campaign,  trademarked  and  copy-  Bulletin  is  first  in  San  Francisco  in  ■ 

Gazette  this  compilation  tells  an  im-  righted  by  Knowlton  Parker  adver-  S’ SET  HEADLINERS' DATE 

pressive  story.  It  is  arranged  so  that  Using  manager,^  The  Man  You  gSuy  enough  instead  of  pu«^^^  ATLANTicCiTY,Mayl5-The.V- 

the  pe  can  easily  follow  Phoenix  up  Know  Sells  the  Brands  You  Know  ^Sge  o^  a  \‘Smbo-siL  tS  tic  City  Press  Club  announced  - 
the  ladder— 198th  in  population,  153rd  Teaser  ads  in  the  Kansan  aroused  ®  ^  size  telegram  ^  8  and  9  : 

in  food  sales,  110th  in  electrical  con-  consumer  interest  in  “The  Man  You  blanl^  the  Call-Bulletin  makp  up  its  annual  National  '  Hcid' 

nections,  98th  in  telephones,  97th  in  Know.”  These  were  followed  by  own  blank,  ]ust  enough  like  the  regu-  the  annual  National  Head., 

retail  sales  and  income  tax  returns,  larger  ads  showing  a  picture  of  one  of  Western  Union  blank  to  make  old 
90th  in  bank  deposits,  77th  in  whole-  these  men — a  representative  local  mer-  telegram-receivers  recognize  it. 
sale  sales,  74th  in  drug  sales,  60th  in  chant — and  giving  a  brief  biographi- 
automotive  sales,  and  2nd  in  per  capita  cal  sketch  of  him.  Sorry,  Sentinel 

retail  sales.  Copy  develops  the  idea  that  this  OUR  sincere  anolosies  to  the  Milwau- 


the  annual 
Frolic. 


telegram-receivers  recognize  it. 


retail  sales. 


Here  is  a  simple,  well  thought  out  merchant  is  a  neighbor  and  a  friend,  a 
piece  that  ought  to  do  a  marvelous  merchant  whose  goods  you  can  trust 
job.  Arizona  Al,  our  sombrero  is  off  trup  him.  Surrounding 


to  you!  showing  the  nationally  excellent  interpretation  of  recent  Gov- 

advertised  products  this  merchant  car-  ernment  studies  of  family  income  and 
How  It*S  Done  Brands  expenditure  to  the  Milwaukee  Jour- 

iTAcr’TNATTNr'  You  Know  are  advertised  in  the  Kan-  The  study.  Promotion  Manager 

sas  City  ^nsan.  Promotion  includes  Sumner  Collins  tells  us,  is  entirely 
window  displays,  radio  broadcasts  and  the  Sentinel’s;  the  Journal  has  done 


Sorry,  Sentinel 

OUR  sincere  apologies  to  the  Milwau¬ 
kee  News-Sentinel  for  the  unin¬ 
tentional  injustice  done  them  in  this 
column  last  week  in  crediting  their 
excellent  interpretation  of  recent  Gov¬ 
ernment  studies  of  family  income  and 
expenditure  to  the  Milwaukee  Jour¬ 
nal.  The  study.  Promotion  Manager 


of  how  a  newspaper  is  made.  It  is  a  window  displays,  radio  broadcasts  and 
story  drenched  with  romance  and  teaser  cards  which  hide  a  picture  of  a 
drama,  a  story  that  never  grows  old.  local  merchant  under  a  cover  carry- 
even  to  those  who  have  spent  their  i^g  a  question  mark,  inviting  the  curi- 
lives  playing  various  roles  in  it.  One  ous  to  lift  it  and  see  who  is  “The  Man 
of  our  complaints,  a  complaint  voiced  You  Know.”  Promotion  to  national 
several  times  by  various  participants  advertisers  sells  “The  Man  You  Know” 
in  the  recent  conventions  in  New  York,  as  the  essential  link  between  the 
is  that  newspapers  don’t  make  enough  manufacturer  and  the  housewife.  A 


of  that  story.  neat  campaign  all  around,  it  should 

That’s  why  we’re  glad  to  see  the  produce  good  results 
New  York  World-Telegram’s  new 
booklet,  “How  Is  a  Newspaper  Made?” 

Intended  for  visitors  to  the  World-  ^ 

Telegram’s  plant,  this  neat  little  42- 
page  affair,  just  big  enough  to  slip 
conveniently  into  your  pocket,  tells 
the  story  ably,  both  in  text  and  pic- 
tures.  It  gives  the  historical  back- 
ground  of  the  paper,  and  then  fum- 
ishes  in  adequate  detail  the  story  of 

how  the  news  is  gathered  and  put  to-  Kverybod^ 

gether  into  the  finished  newspaper 

the  reader  carries  home.  That’s  wrong,  isn 

Here,  anyhow,  is  a  start.  Here  is  gallops  for  them 
the  raw  material  from  which  gripping,  H  m‘*g“anop  Wm,  to 
dramatic  promotion  can  be  witten.  »  3  for  you. 

Much  simpler  is  a  16-page  booklet  the 
New  York  Times  has  just  issued  for 
the  same  purpose,  “A  Trip  Through 
the  New  York  Times.”  This  tells  its 
story  mainly  through  the  medium  of 
pictures,  touching  only  the  highlights 
of  the  complicated  story  of  getting  and 
publishing  the  news.  But  it,  too,  is  a 
step  in  the  right  direction.  Once 
newspapers  get  to  thinking  about  the 


nothing  along  this  line.  It  is  a  splen¬ 
did  statistical  job  and  we  hope  this 
serves  to  put  the  credit  right 
back  where  it  belongs,  with  the 
Sentinel. 

■ 

NEW  TORONTO  OFTTCE 

The  Great  Lakes  Paper  Co.,  Ltd.,  is 
now  located  at  55  York  Street,  Toronto. 


ADVERTISING  AGENCY  SERVICE 
FOR  NEWSPAPERS 


Everybody  rides  your  borse  but  you  .  .  .  •  i 

That’s  wrong,  isn’t  it?  You  ought  to  ride  him  too,  shouldn’t  you?  If  he 
gallops  for  them,  if  he  gives  them  pink  cheeks,  and  an  appetite,  if  he  | 
reduces  their  blood  pressure,  and  makes  their  eyes  shine  .  .  .  you  ought 
to  gallop  him,  too.  He’s  your  horse,  your  newspaper.  USE  him!  We’ve i 
a  saddle  for  you,  sir. 


OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 
CHICAGO 


BOSS:  Why  the  big  broad 
today,  Ed? 

ED:  Was  just  looking  at  tbo« 
centered  lines.  As 
as  if  I  had  counted  ev**! 
quad,  right  and  left. 

BOSS:  I  used  to  see  you  shifti^ 
quads  by  hand.  It  sure  di 
kill  a  lot  of  time. 

ED:  You  did  us  both  a  big 
when  you  ordered  this 
I  type  with  Self-Quadder. 


Linoiype  Self-Quadoei 

AUTOMATICALLY 

- ►  CENTERS  - - - 

QUADS  - - 

- ►QUADS 
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Bill  to  Regulate 
’"''Toast  Carrier 
poys  Defeated 

Circulators'  Campaign  of 
Education  Produces 
Results 

By  GEORGE  A.  BRANDENBURG 

The  whirlwind  campaign  initiated 
V  the  California  Circulation  Man- 
.sers  Association  against  a  group  of 
i’l5  proposed  in  the  state  legislature 
j  regulate  carrier  boys  produced  re- 
Isults  last  week  when  the  assembly 
turned  down  “AB  1269”  by  a  vote  of 
54  to  15,  according  to  word  received 
from  Ken  Taylor,  our  Los  Angeles 
correspondent. 

The  defeated  bill,  which  had  pre¬ 
viously  been  given  a  “do  pass”  recom¬ 
mendation,  would  have  eliminated 
[{boys  under  14  from  carrying  papers  in 
cities  of  50,000  or  more  (affecting  26 
papers  in  11  cities) ,  while  in  cities  un¬ 
der  50,000,  boys  of  12  would  be  per¬ 
mitted  to  serve  routes  in  residential 
districts  only. 

Armed  with  Statistics 

Armed  with  statistics  supplied  by 
:iewspapers  throughout  the  state  as  to 
numi^r,  ages,  average  earnings  and 
average  working  time  of  newsboys 
and  carriers,  circulation  managers  and 
publishers  contacted  most  of  the  as¬ 
semblymen  in  person  and  by  letter 
prior  to  the  vote.  A  last-minute  at¬ 
tempt  to  shelf  the  bill  was  defeated, 

a  and  the  question  was  forced  to  the 
floor.  A  great  many  assemblymen 
wished  to  speak  against  the  bill.  Sen¬ 
timent  of  a  number  of  the  speak¬ 
ers  was  they  themselves  had  sold  pa¬ 
pers  as  boys  and  found  it  a  fine  and 
'••aluable  experience.  The  floor  fight 
t  the  bill  was  led  by  Assembly- 
n  Allen  Thurman,  publisher  of 
Colfax  (Cal.)  Record. 

Leading  the  campaign  of  education 
was  the  circulation  managers’  asso¬ 
ciation.  Statistical  information  was 
compiled  by  H.  P.  Yehling,  Los  An- 
peles  Times,  secretary  of  the  associa¬ 
tion.  Questionnaires  were  sent  to 
every  paper  in  the  state.  A  60%  re¬ 
turn  was  reported.  The  educational 
campaign  was  directed  not  only  to 
members  of  the  state  assembly,  but  to 
parents  of  carrier  boys,  teachers, 
scoutmasters  and  others  interested  in 
boy  welfare. 


circulation  manager  of  the  Des  Moines 
Register  &  Tribune.  “In  viewing  the 
promotion  material  sent  to  us  during 
the  past  few  weeks  we  were  impressed 
with  the  great  amount  of  work  the 
Des  Moines  newspapers  are  doing 
along  this  line,”  stated  Paul  G.  Law- 
son,  Clarksburg  (W.  Va.)  Exponent- 
Telegram,  vice-chairman  of  the  com¬ 
mittee.  “It  seems  to  us  that  their 
programs  of  welfare  work  is  well 
rounded  all  along  the  line  and  that 
their  award  of  scholarships  to  out¬ 
standing  carriers  is  of  special  merit, 
not  only  to  the  scope  of  their  work, 
but  they  deserve  much  praise  in  the 
manner  in  which  it  is  presented  to  the 
public.” 

Successful  Meetings 

RECALLING  the  advice  given  Central 

States  circulators  in  conducting 
carrier  meetings,  namely,  “open 
snappy,  keep  moving  and  close  happy,” 
we  present  this  week  the  views  of 
Richard  R.  Simmons,  Cleveland  Press, 
on  successful  carrier  meetings.  Speak¬ 
ing  before  Ohio  circulators,  Mr.  Sim¬ 
mons  stated: 

“The  best  time  for  a  meeting  is  Satiird.iy 
morning.  Then  the  carriers  are  rested,  alert 
and  free  from  school  routine.  If  it  is  to  be 
held  in  a  school,  try  and  get  a  room  with  in¬ 
dividual  fixed  chairs  and  desks;  if  possible,  a 
room  just  large  enough  to  accommo<late  your 
group.  Avoid  big  auditoriums  and  gymna¬ 
siums.  Sufficient  .advance  notice  to  carriers 
should  be  given  to  assure  a  100%  attendance. 
Before  meeting  starts  rearrange  seating,  small 
boys  in  front,  larger  ones  in  the  rear.  Put 
carriers  at  ease  by  having  them  remove  hats 
and  coats.  Don’t  let  the  speaker  start  until 
he  has  every  boy’s  attention. 

B«  Prepored 

“Select  a  speaker  who  is  capable  of  putting 
across  his  thoughts  in  a  simple  manner  that  is 
interesting  from  a  boy’s  viewpoint.  Don’t  ask 
auyotte  to  speak  unless  you  know  beforehand 
what  he  is  going  to  say  and  how  he  will  say  it. 

“If  you  have  more  than  one  speaker  at  a 
meeting,  be  sure  and  allow  a  dehnite  length 
of  time  for  each.  Meetings,  under  no  circum* 
stance,  should  last  longer  than  an  hour. 

“Don*t  encourage  inrlividual  comments  or 
questions  from  your  carriers  during  the  meet¬ 
ing.  AnsTver  all  inquiries  at  the  end  of  the 
The  speaker  must  be  sincere. 

Illustrate  Impartant  Points 

“Important  points  should  be  illustrated  by 
movies,  pictures,  charts,  blackboards,  gestures, 
etc.  If  the  meeting  is  one  of  a  series  in  a 
training  course,  at  the  close  of  the  meeting 
distribute  a  typewritten  synopsis  of  the  talk 
to  be  taken  home  and  studied.  A  written  test 
at  the  close  of  the  talk  will  point  out  to  you 
the  lM>ys  who  did  not  understand  completely. 

**Dignity  on  the  part  of  the  speaker  and 
avoidance  of  familiarity  with  the  carriers  be¬ 
fore  and  after  the  meeting  will  leave  the  boy 
with  the  thoughts  of  the  meeting  fresh  in  his 
mind.*’ 


>1 


fICMA  Award  to  R  &  T 

ICMA  Boy  Welfare  Committee 
announced  as  winner  of  the  fifth 
onthly  award  for  outstanding  boy 
■'tliare  promotion,  W.  A.  Cordingley, 
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‘Volunteer  Newsboys' 

THE  Binghamton  (N.  Y.)  Press  with¬ 
drew  all  of  its  regular  newsboys 
from  Binghamton’s  streets  on  the  af¬ 
ternoon  of  May  8  as  result  of  an  agree- 
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ment  with  Binghamton  Monarchs. 
Members  of  the  Organization,  their 
wives  and  members  of  the  Binghamton 
Girls’  Club  sold  papers  on  the  street. 
The  Press  donated  the  papers  as  well 
as  reimbursing  each  regular  newsboy 
his  usual  income  for  sales.  The 
amount  realized  by  the  volunteer 
“newsboys”  went  towards  paying  off 
the  mortgage  on  the  home  of  the 
Binghamton  Girls  Club. 

Customers  Aid  Carrier 

WHEN  Lawrence  Skoien,  14-year-old 
Stoughton  carrier  boy  for  the  Madi¬ 
son  Wisconsin  State  Journal,  recently 
lost  his  pocketbook,  containing  $8.75 
in  collections,  his  mother  went  out  and 
collected  the  amount  from  practically 
all  of  the  subscribers.  As  a  result, 
young  Skoien  was  able  to  buy  a  new 
suit  for  confirmation  from  his  news¬ 
paper  earnings  and  is  smiling  again. 

Award  Scholarship  Medals 

FOUR  La-Porte(  Ind.)  county  high 
school  seniors  received  the  third  an¬ 
nual  LaPorte  Herald-Argus  scholar¬ 
ship  medals  in  recognition  of  their 
outstanding  scholastic  achievement. 


Omaha  D<3ily  Offers 
$4,000  in  Prizes 

The  Omaha  (Neb.)  World-Herald 
last  week  launched  a  contest  calling 
for  suggestions  for  state  and  city  im¬ 
provements  with  $4,000  to  go  to  the 
winning  ideas. 

Conceived  by  Henry  Doorly,  pub¬ 
lisher,  the  contest  calls  for  suggestions 
to  the  theme  “What  can  we  do  to 
make  Nebraska  and  Omaha  a  more 
prosperous,  a  happier,  a  better  place 
in  which  to  live?”  Two  top  prizes  of 
$1,000  will  be  paid  to  the  authors  of 
each  of  the  best  Omaha  and  Nebraska 
suggestions.  In  addition  there  will  be 
seven  other  prizes. 

ASKS  LAW  CHANGE 

The  American  Press  Society  has 
voted  to  press  for  an  amendment  to 
the  National  Labor  Relations  Act 
which  would  forbid  publishers  to  re¬ 
quire  or  agree  to  require  an  editorial 
employe  to  join  a  labor  organization 
as  a  condition  of  employment.  In  a 
national  referendum  of  the  Society  a 
resolution  favoring  such  an  amend¬ 
ment  was  adopted  by  a  majority  of 
86.1%  to  13.9%. 


It’s  a  fascinating  sight  —  the  inside 
of  a  telephone  central  oEce  where  your 
telephone  may  be  connected  with  the 
whole  Bell  System. 

Would  you  like  to  know  more  about 
the  telephone  and  what  happens  when 
you  make  a  call? 

Your  Bell  Telephone  Company  will 
be  glad  to  show  you.  Visitors  are  wel¬ 
come  and  we  believe  you  will  have  a 
most  interesting  time.  Why  not  call 
the  Business  OEce  and  arrange  a  visit? 


BELL  TELEPHONE  SYSTEM 

You  are  cordially  invited  to  visit  the  Bell  System 
exhibit  at  Golden  Gate  International  Exposition. 
San  Francisco 
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Photog  Designs  Own 
Developing  Tank 

By  JACK  PRICE 


tioned  getting  together  for  an  informal 
discussion? 

In  reference  to  the  New  York  or¬ 
ganization,  this  department  was  ad¬ 
vised  by  several  members  of  the  board 
of  trustees,  that  it  has  been  consider¬ 
ing  an  action  as  described  herein  and 
members  lean  towards  the  idea. 


100  Photographers  at 
Medill-Inland  Course 

Evanston,  Ill.,  May  18 — Nearly  ik| 
newspaper  photographs 


PHOTOGRAPHERS  are  never  satis¬ 
fied  with  accepting  all  accessories 
manufactured  for  them.  It  is  most 
gratifying  to  a  cameraman  to  design  a 
piece  of  apparatus  which  serves  his 
specific  need.  He  often  improves  an 
article  which  could  be  purchased  in 
the  market.  This  system  peculiar  to 
newspaper  cameramen  is  again  demon¬ 
strated  by  the  inventive  genius  of 
Charles  Nerpel,  chief  photographer  of 


out  pictures  and  saves  money  for 
chemicals.” 

Each  of  the  individual  tanks  cost 
$14.50.  The  jacket  cost  $20. 

‘‘The  cost  is  nearly  twice  as  much  as 
the  standard  equipment  but  the  econo¬ 
mies  and  speed  make  up  for  it,”  Ner¬ 
pel  says. 

The  tanks  got  their  baptism  during 
Nerpel’s  recent  trip  to  Florida  to 
cover  the  Cincinnati  Reds’  training 
camp.  In  10  days  he  turned  out  350 
negatives,  using  a  bathtub  for  a 
‘‘water  jacket.” 


Charles 


developing 


the  Cincinnati  Post.  His  latest  inno¬ 
vation  is  a  simplified  tank  for  increas¬ 
ing  capacity  and  maintaining  a  con¬ 
stant  temperature  for  developing  and 
fixing  solutions  when  in  use. 

Built  to  Nerpel’s  specifications,  three 
individual  tanks  in  the  unit  are  made 
of  welded  stainless  steel,  each  10 
inches  wide  and  14  inches  long  and 
equipped  for  No.  4  film  hangers. 

The  water  jacket  surrounding  the 
tanks  is  made  of  water  proof  plywood, 
assembled  with  brass  screws  and  lined 
with  copper.  The  jacket  is  19Vi  inches 
wide,  34  inches  long,  12  inches  deep. 

It  contains  a  mixing  chamber  for 
controlling  water  temperature.  Two 
water  intakes  on  one  end  bring  either 
ice  water  or  hot  water  into  the  jacket. 

A  slot  at  the  side  near  an  overflow 
pipe  houses  a  thermometer. 

Lids  over  the  individual  tanks  pro¬ 
tect  chemicals  and  enable  the  devel¬ 
oper  to  cover  the  tanks  and  turn  the 
lights  on  if  necessary.  Each  tank  has 
a  capacity  of  36  films. 

‘‘We  find  it  better  than  either  the 
makeshift  tanks  or  the  standard  tanks 
you  buy,”  Nerpel  says.  “The  tanks 
enable  us  to  use  enough  working  de¬ 
veloper  so  that  the  carry  off  makes 
little  change  in  the  balance.  It  cuts 
down  on  the  time  necessary  to  turn 


A  Letter  from  L.  A. 

A  RECENT  LETTER  from  the  Press 

Photographers  Association  of  Los 
Angeles  shows  that  newspaper  camera¬ 
men  are  desirous  of  combining  for 
professional  reasons.  To  achieve  the 
highest  standard  of  ethics  and  produc¬ 
tion  it  is  natural  for  the  photographers 
to  meet  and  exchange  ideas.  The  fol¬ 
lowing  paragraph  from  this  letter  ex¬ 
plains  the  reason  for  the  request  by 
this  group  that  all  press  photogra¬ 
phers’  associations  contact  Secretary 
Art  Carter,  Los  Angeles  Press  Pho¬ 
tographers  Association. 

“At  a  recent  meeting  of  our  group, 
it  was  the  consensus  among  the  mem¬ 
bers  that  it  would  be  a  good  idea  if  our 
group  kept  in  closer  touch  with  other 
groups  scattered  here  and  there  about 
the  good  old  U.  S.  A.  .  .  .  the  idea  be¬ 
ing  that  perhaps  by  exchanging  ideas 
and  problems,  we  could  all  do  a  little 
bit  more  towards  achieving  the 
highest  all  the  way  around  in  our  pro¬ 
fession.” 

This  department  has  been  asked  be¬ 
fore  to  offer  its  good  offices  in  help¬ 
ing  to  form  a  sort  of  combined  council 
and  not  take  piolitical  issue  but  rather 
to  inspire  en^usiasm,  help  all  mem¬ 
bers  of  the  profession  to  keep  pace 
with  the  rapidly  developing  science 
of  the  profession,  and  provide  a  bet¬ 
ter  understanding  among  the  mem¬ 
bers. 

Our  answer  is  that  we  accept  the 
nomination,  but  in  so  doing  it  must  be 
thoroughly  understood  that  the  move¬ 
ment  must  have  no  political  objective. 
In  the  meantime,  how  about  the  idea 
of  the  Philadelphia  &  Camden  Press 
photographers,  the  Boston  outfit,  the 
Carolina  crowd,  the  Southwest  News 
Photographers,  the  Mid-Western  News 
Photographers,  the  Detroit  unit,  the 
New  York  Association  and  any  other 
organization  which  we  have  not  men- 


What  Price  Safety? 

AN  ANONYMOUS  letter  from  Buf¬ 
falo  states  that  a  certain  photo¬ 
graphic  magazine  published  an  article 
bordering  on  editorial  lunacy.  The 
article  in  question  is  one  which 
shows  how  people  could  endanger 
their  friends  and  themselves  by  play¬ 
ing  Badminton  with  used  flash-bulbs. 
Last  week  we  explained  how  the  news¬ 
papers  are  guarding  against  a  possible 
one-in-a-thousand  chance  of  harm  by 
explosion,  and  now  we  read  how 
simple  it  is  to  create  a  harmful  situa¬ 
tion  by  tossing  about  spent  bulbs.  And 
again  we  repeat.  What  price  Safety? 


APPOINTS  SPECIAL 

John  B.  Woodward.  Inc.,  was  ap¬ 
pointed  this  week  to  represent  the 
Philadelphia  Bulletin  on  the  Pacific 
Coast  effective  immediately. 


Midwest 

were  in  attendance  at  the  first  nwi 
photo  short  course,  sponsored  joiniv 
by  Medill  School  of  Journalism  atd 
Inland  Daily  Press  Association,  her. 
today.  The  “brass  tack”  progrsx 
covering  latest  developments  in  tie 
field,  will  continue  through  Sati 
day. 

Included  among  the  registrants  Ltl 
two  U.  S.  army  photographers  fro- 
Randolph  Field,  Texas,  and  one  dele¬ 
gate  from  Florida.  Six  midwester.l 
states  are  represented.  Jack  Price  [ 
news  photography  columnist  for  Ei:.| 
TOR  &  Publisher,  opened  the  confe:. 
ence  as  presiding  chairman.  Lec-| 
tures,  symposiums  and  demonstr<- 
tions  will  be  under  direction  of  ei  l 
perienced  news  photographers,  tedr.-l 
cians  and  representatives  of  equipme:: 
firms. 

H.  H.  Hibischman,  gneral  couKt. 
for  Esquire  Publications,  will  speak  c| 
“Press  Photogra{ffiers  and  the  La» 
at  tonight’s  dinner  meeting.  Asicil 
from  the  many  experts  scheduled 
participate  in  the  program. 
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specifically  for  synchronized 
flash  shots  with  curtain  shutter  cameras 
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"  Five  OifiCG  NIerrS  GgL  vice-presidents  at  the  forthcoming  of  Williams,  Lawrence  &  Cresmer, 

fnlondGIS  Sgg  « _ _  annual  meeting  of  the  company,  are  under  which  name  it  has  been  oper- 

__  Stock  in  SpGClCll  riGp.  Charles  V.  Lehmann,  New  York,  ex-  ated  since  that  date,  representing 

LinagG  Upturn  Chicago,  May  15 _ William  T.  Cres-  ^utive  vice-president  and  secretary;  west  and  Pacific  coast  newspapers. 

continued  from  page  5  mer,  president  of  Williams.  Lawrence  M.  Grassick,  Chicago;  Thomas  O.  __  1X0 art 

_ _ _  &  Cresmer  Company,  one  of  the  old-  Eichelberger,  Detroit;  R.  A.  Claypool,  NEW  CLASSIFIED  HEAD 

<aid  that  while  mechanically  est  special  representatives’  organiza-  Francisco;  and  M.  W.  Heaton,  Washington,  D.  C.,  May  17 — Pres- 

1  has  “arrived,”  he  doubted  tions  in  U.  S.  in  point  of  continuous  Los  Angeles.  ton  W.  Perkinson,  formerly  classified 

h  ther  it  would  be  ’  commercially  service,  announced  here  today  par-  The  Williams,  Lawrence  &  Cresmer  advertising  manager  with  the  Neio 
*  Stable  for  sometime  to  come.  He  ticipation  by  the  firm's  five  office  organization  was  established  in  1888  York  Journal  and  American,  has  been 

nt^ned  the  paradox  of  television  managers  in  a  stock  interest  in  the  by  the  late  S.  C.  Williams,  who  was  appointed  director  of  the  classified  ad- 

"^moters  now  referring  to  lasting  company.  joined  eight  years  later  by  W.  H.  vertising  department  of  the  Washing- 

^*^rcssions  gained  through  the  eye  as  The  men  who  have  been  admitted  Lawrence  under  the  firm  name  of  ton  Times-Herald,  succeeding  Loyal 

ntrasted  with  those  through  the  ear,  and  whose  services  have  thus  been  Williams  and  Lawrence.  In  1911,  the  Phillips.  Mr.  Phillips  will  engage  in 

^ting  that  it  is  claimed  only  207c  of  recognized  and  who  will  be  elected  firm  was  incorporated  under  the  name  business  here. _ _ 

sudi  impressions  can  be  credited  to 

the  ear.  .  j 

This,  he  said,  is  an  argument  in  | 
favor  of  newspaper  advertising. 

There  is  less  talk  about  facsimile 
as  a  home  medium  becoming  a  pos¬ 
sible  competitor  of  newspapers,  ac-  ! 
cording  to  Mr.  Gray.  In  this  connec-  , 
tion,  Wanders  were  treated  to  a  visual 
demonstration  of  facsimile  trans¬ 
mission  by  RCA  Manufacturing 
Company. 

Harold  C.  Vance  of  RCA  briefly  i 
discussed  facsimile,  describing  it  as  | 
a  “valuable  adjunct”  to  news¬ 
papers. 

Dykstra  Speaks 

Speaking  on  the  subject  of  “It  Has  , 

Not  Happened  Yet,”  President  Clar-  I 
ence  A.  Dykstra  of  the  University  of  i 
Wisconsin  addressed  the  Tue^ay 
hffldieon  session.  He  contrasted 
America’s  free  press  with  the  con-  ; 
trolled  public  opinion  in  other  coun- 
i  tries,  declaring  parliamentary  govern¬ 
ment  has  fail^  to  meet  the  test 
abroad.  Such  a  situation  has  not  hap-  j 
pened  in  this  country,  he  said,  be-  ' 
cause  United  States  has  a  long  his-  | 
tory  of  self-government;  is  isolated 
and  protected;  has  great  resources  j 
and  has  followed  a  policy  of  “ap-  i 
peasement”  in  the  past.  I 

President  Dykstra  declared  editors 
must  be  awakened  to  the  realization  , 
that  democracy  is  not  automatic  or  ■ 
self-perpetuating  and  must  implant  | 
this  idea  in  the  minds  of  the  public  ' 
through  continuous  education.  Dic¬ 
tators,  he  said,  have  made  no  such  I 
mistake  and  control  all  avenues  of  | 
education  and  opinion.  1 

Prank  Thayer,  associate  professor  | 
of  journalism  at  the  University  of 
Wi^nsin,  discussed  the  libel  hazard 
facing  newspapers,  advocating  libel  I 
bws  be  modernized.  He  cit^  the ! 
recent  Georgia  libel  law  as  a  sensible  I 
^P  in  this  direction,  pointing  out  the 
law  provides  that  if  a  newspaper 
®akes  a  full  and  fair  retraction,  the  | 
plaintiff  can  only  obtain  reasonable  i 
•ctual  damages. 


"Art"  PreRietioR 

(I'l-.)  FOR  MINIATURE  CAMERAS G-E  No.  30 

rantograph,  told  of  his  newspaper  s  ,  j  „  _ 

®^>^ence  in  sponsoring  an  art  ex-  FOR  ALL  FOCAL- PLANE  SHUTTER  CAMERAS  Speed  Grapiic  ^  G-E  No.  31 

pOBtion.  No  lamps  available  until  June  Jet,  t9S9 

More  than  40,000  oeoDle  vi6W0d  mm  ^ 

^  exhibit  he  said,*^ terming  the  SEE  WHY  THEY  FIT  YOUR  NEEDS 

J^^osition  a  new  form  of  newspaper  •Radically  widerflash  peak  created  #  Safety-jacketed  bulbs  ...  that 

Fred  W  So  by  new  wire...  an  extra  long  act  like  shatter-proof  glass  to  give 

jtD  .  flash  designed  purposely  for  synchro-  you  and  subjects  maximum  protec- 

hlghhghted  the  In-  J.  .  r - u  .IK  K,o,k,.,o  im. 


annual  cost  comparisons,  stat- 
®8  the  report  for  1938  covered  136  cameras 
l*'  the  Southern  Newspaper  •Unifo 
l^lishers  Association  and  the  Cali- 

Newspaper  Publishers  Asso-  eUnext 


SEE  WHY  THEY  FIT  YOUR  NEEDS 

ally  widerflash  peak  created  e  Safety-Jacketed  bulbs  ...  that 

luminum •wire... an  extra  long  act  like  "shatter-proof”  glass  to  give 
iigned  purposely  for  synchro-  you  and  subjects  maximum  protec- 
nized  flash  shots  with  curtain  shutter  tion  from  bulb  breakage.  (An  im¬ 
portant  feature  in  shooting  candid 
rm  af  nesrativas.  close-ups.) 


•  Uniform  density  of  negatives. 


I 


Newspaper  Publishers  Asso-  •  Unexcelled  uniformity  of  timing 
mmrt'’  Inland.  The  . .  as  indicated  by  laboratory  measure- 

fhat  editorial  costs  in-  ments  and  by  hundreds  of  test  pic- 

^  increasp^'  ^  over  1937.  Likewise,  jujes  shot  on  commonly  used  films, 
s  revenue  from  circulation 

not  been  accompanied  by  added  ■ 

of  maintenance,  thus  giving 
generally,  a  greater  net 
“nie  from  circulation. 

afternoon  session  con- 

:  fpm.i-  ®  demon.stration  of  In-  A 
i  nhnf  *°’'al  News  Service  Sound- 
ji^  under  the  direction  of  Peter 

SrtS*”'  lor  INSi 


•  Small  bulb  size  . . .  especially  with 
the  new  No.  30. 

•  Quick-break  filaments ..  .which 
assure  flashing  even  on  weakened  cells. 


A  G-E  Mazda  Photoflasb 
lamp  for  synchronized  shots 
with  ovory  typo  camera 

For  "focal-plan*”  camoras,  the  new 

"extra  loos  flash"G-E  No.  30  and  No.  31. 

For  "front- shuttor"  camoras,  G-E 

Synchro -Press  No.  16  and  No.  7  with 
lonK  flash  created  by  aluminum  wire. 

For  oxtra  covarinc  powor.  G-E 

Synchro- Press  No.  21  and  No.  11  with 
an  extra  "punch”  of  liaht  from 
"treated  aluminum  foil”.  Also  pood 
for  contact  flashina. 

.  .  .  filled  with  aluminum 

FOR  BRIGHTER,  WHITER  LIGHT 


GENERAL  ELECTRIC  COMPANY.  NELA  PARK.  CLEVELAND.  OHIO 


GENERAL  ELECTRIC 
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NEA’S  “Alley  Oop”  Is 
Success  In  New  Setting 


By  MARLEN  E.  PEW.  Jr. 


Machine”  failed  to  bring  to  the  twen¬ 
tieth  century.  Others  suggested  mod¬ 
ern-day  adventures  for  Alley  Oop. 

Meanwhile,  Hamlin  is  studying  the 
“pros”  and  “cons,”  but  is  having  so 
much  fun  with  his  prehistoric  hero  in 
a  new  setting  that  he  plans  to  keep 
him  there  “at  least  for  a  while.” 


Feature  Service  released  to  member 
papers  a  series  of  six  200-word  arti- 
cles,  each  one  illustrated,  in  which 
Sarazen  gives  golf  lessons  via  the 
sports  page.  The  series  is  headed 
“Your  Golf.” 


TO  Nea  Service  artist  V.  T.  Hamlin 
goes  our  accolade  for  his  initiative 
in  changing  his  strip  “Alley  Oop” 
from  a  good 


comic  to  a  better 
one.  Probably  no 
more  drastic  al¬ 
teration  of  con¬ 
tinuity  and  locale 
of  a  popular 
feature  has  ever 
been  attempted. 

When  Hamlin 
undertook  the 
modernization  of 
this  strip  April  7 
he  bared  his 
V.  T.  Hamlin  creation  to  two 
possible  results. 
It  would  either  die  an  imnatural  death 
in  a  new  setting,  or  the  opportunities 
for  humorous  burlesque  would  be 
greatly  increased.  But  success  in  any 
measure  depended  primarily  upon  the 
following  Hamlin  had  built  around  his 
main  character  Alley  Oop. 

Operation  Was  a  Success 
It  can  now  be  safely  said  that  the 
operation  was  a  success.  In  the  six 
years  that  Hamlin  has  been  parading 
his  characters  through  the  ancient 
land  of  Moo,  he  did,  more  than  any¬ 
thing  else,  establish  among  his  readers 
a  particular  interest  in  Alley.  The 
majority  of  readers  have  shown,  in 
letters  and  telegrams,  approval  of  the 
change  and  are  willing  to  follow  the 


antics  of  Alley  Oop  and  Oola,  his  girl 
friend,  who  is  the  only  surviving 
lesser  character.  A  few  asked  that 
the  whole  Moo  tribe  be  brought  into 
the  new  setting. 

More  than  100  papers  wrote  to  NEA 
for  mats  of  the  promotion  ads  which 
accompanied  the  announcement  to  the 
newspapers.  Several  of  these  repre¬ 
sented  new  papers  for  the  comic.  The 
editors  favored  the  1939  locale  in 
greater  proportion  than  the  readers 
and  many  took  advantage  of  the  new 
continuity  to  promote  the  strip. 

The  Astoria  (Ore.)  Astorian-Budget, 
for  instance,  carried  a  lead  editorial 
comparing  modern  “civilized”  methods 
of  warfare  with  the  hand-to-hand 
combat  that  Alley  Oop  enjoyed  in 
the  Land  of  Moo,  and  concluded  that 
the  comic  strip  hero  would  probably 
decide,  “I  want  peace  and  quiet 
and  safety.  I  don’t  wanna  be  civil¬ 
ized.” 


Contracts  Renewed 

MURAT  “Chic”  Young,  creator  of 
“Blondie,”  and  Feg  Murray,  who 
conducts  the  cartoon  “Seein’  Stars,” 
have  renewed  their  contracts  with 
King  Features  Syndicate. 

King  also  reports  that  Dr.  Alan 
Roy  Dafoe  will  write  a  600-word 
story  on  the  appearance  of  the  Quints 
before  the  English  royalty  on  May 
22. 


More  Goli 

NEA  Service  this  week  began  distri¬ 
bution  of  a  36-part  art  series  on 
golf  drawn  by  Art  Krenz,  staff  sports 
cartoonist. 

“The  Truth  About  Psychiatry"  is 
the  title  of  a  new  series  by  Dr.  Morris 
Fishbein  which  will  be  released  be¬ 
ginning  next  week. 


Personals 


Houses  to  Golf 


Hamlin  Psycho-Analyzed 

The  reaction  of  the  readers  varied  in 
form  from  the  shortest  telegram,  “I 
can’t  stand  it  much  longer.  For 
gosh  sakes  get  Alley  Oop  back  to  Moo,” 
to  a  two-page  letter  from  a  prominent 
New  York  doctor  who  psycho- 
analzed  Hamlin  and  “discovered”  a 
dissatisfied  complex  that  had  caused 
Hamlin  to  make  the  change. 

A  few  readers  asked  when  Alley  Oop 
will  be  rejoined  by  King  Guz  and 
other  characters  that  the  “Time 


A  NEW  WEEKLY  feature  on  “grow 

houses,”  so  called  because  they  are 
designed  to  grow  with  the  family,  is 
being  distributed  by  AP  Feature 
Service.  Each  basic  house  costs  about 
$2,000,  “based  on  an  average,  mid- 
western  community,”  exclusive  of  lot 
and  architect’s  service.  Plans  for  the 
first  house  in  the  series  show  two  bed¬ 
rooms,  a  living  room  and  a  kitchen. 
As  the  family  grows,  the  article  states, 
a  dining  room  and  a  third  bedroom 
can  be  added  for  about  $690.  Readers 
are  advised  to  get  in  touch  with  local 
architects  for  plans  that  will  fit  in¬ 
dividual  needs. 

Gene  Sarazen,  the  former  British 
and  American  Open  champion,  re¬ 
cently  told  Dillon  Graham,  AP  Fea¬ 
ture  Service  sports  writer,  that  most 
golf  duffers  could  cut  10  strokes  off 
their  scores  by  following  a  few  funda¬ 
mentals.  Graham  asked  Sarazen  to 
put  it  in  writing.  This  week  the  AP 


ROBERT  RIPLEY,  conductor  of  the 

oddity  cartoon  “Believe  It  Or  Not" 
for  King  Features  Syndicate,  will  re¬ 
ceive  a  Doctor  of  Letters  degree  from 
Missouri  Valley  College,  May  29.  He 
will  make  the  Commencement  Day 
address  there.  He  will  go  from  there 
to  Fort  Worth,  Tex.,  where  he  will  be 
the  guest  of  Elliott  Roosevelt.  lEs 
final  stop  of  the  trip  which  will  run 
over  into  June  will  be  at  Carlsbad 
N.  M.,  where  he  will  attend  the  of¬ 
ficial  opening  of  the  “Robert  Ripley 
Believe  It  or  Not  Caverns.” 

Robert  S.  Allen,  co-author  with 
Drew  Pearson  of  United  Featoi 
Syndicate’s  “Washington  Merry-CJo- 
Round,”  spoke  at  the  University  of 
North  Carolina  recently. 

Irene  Davidson  Minton,  wife  of  Roy 
Q.  Minton,  King  Features’  South¬ 
western  representative,  is  author  of  a 
Mothers’  Day  booklet  “Mother  Puts 
On  Her  Hat.”  Mrs.  Minton,  before 
her  marriage,  served  on  the  editorial 
staffs  of  several  Texas  dailies  and 
did  feature  writing  in  New  York  and 
Europe. 
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Herbert  Porter 
Succumbs 
In  New  York 

Atlanta  Publisher  Was 
Stricken  During 
ANPA  Convention 

Herbert  Porter,  49,  publisher  of  the 
Hearst  Atlanta  (Ga.)  Georgian  and 
Sunday  American  who  was  regarded 
as  one  of  the 
best  -  known 
newspaper  ex¬ 
ecutives  in  the 
south,  died  in 
Doctor’s  H  o  s  - 
pital.  New  York, 
May  11  after  an 
illness  of  more 
than  two  weeks. 

Stricken  three 
weeks  ago  while 
attending  the  an¬ 
nual  meeting  of 
Herbert  Porter  the  American 
Newspaper  Pub¬ 
lishers  Association,  Mr.  Porter  was 
admitted  to  the  hospital  May  4  when 
the  seriousness  of  his  illness  became 
apparent.  Two  days  later  he  was  op¬ 
erated  on  for  intestinal  ulcer.  On 
May  9  he  was  reported  to  be  in  “sat¬ 
isfactory”  condition  but  he  suffered  a 
relapse  the  following  day  from  which 
he  was  unable  to  rally. 

Served  on  SNPA  Committee 
Mr.  Porter  has  worked  on  several 
newspapers  in  the  southeast  as  well 
as  serving  in  numerous  civic  capaci¬ 
ties.  However,  an  endeavor  for  which 
he  was  probably  best  known  to  other 
newspapermen  was  his  lengthy  duty 
on  the  advertising  committee  of  the 
Southern  Newspaper  Publishers  As¬ 
sociation. 

Bom  in  Omaha,  Neb.,  he  went  south 
in  1918  to  become  automobile  adveidis- 
ing  manager  of  the  Birmingham  (Ala.) 
Netos.  In  those  days  automotive  ad¬ 
vertising,  was  a  comparatively  new 
dassification  and  he  was  qualified  in 
the  line,  having  acted  as  an  automo¬ 
bile  salesman.  After  a  year  with  the 
News  he  transferred  to  the  Georgian 
and  American  as  advertising  man¬ 
ager.  Because  of  his  success  in  his 
new  field,  he  was  made  chairman  of 
the  advertising  committee  of  the 
SNPA  that  year. 

Seven  years  later  Mr.  Porter  left 
the  Georgian  and  American  to  be¬ 
come  advertising  manager  of  the  At- 
knto  Constitution.  Within  five  years 
he  was  recalled  to  the  Georgian  and 
American  to  serve  as  vice-president 
and  general  manager.  He  became 
publisher  in  1935. 


IT'S  SPEED 


When  Mr.  Porter  first  went  South  world  over:  ‘When  is  an  official  denial 
he  joined  the  Civitan  Club  and,  after  in  reality  a  confirmation?’  Or: 


Detmold  of  New  York. 


‘‘There  is,  for  instance,  a  daily  con¬ 
ference  for  the  representatives  of  the 
big  American,  European  and  Asiatic 
news  agencies,  over  which  Prof.  Boe- 


moving  to  Atlanta,  became  its  dis-  “  ‘When  is  an  alleged  item  of  in-  big  American,  European  and  A^atic 

trict  governor  and  later  State  presi-  formation  in  reality  a  plant?  ’  news  agencies,  oyer  which  Prof.  Hw- 

dent.  He  later  refused  the  interna-  He  said  that  during  the  German  mer  usually  presides,  but  to  which  Dr. 

tional  presidency.  He  was  a  member  republican  regime,  it  was  a  more  sim-  Dietrich  comes  from  time  to  hme.  if 

of  the  Atlanta  Advertising  Club,  the  pie  matter  to  check  on  government  neither  is  available,  an  understudy 

Piedmont  Driving  Club,  the  Capital  information.  Because  of  the  exis-  ansvvers  questions. 

City  Club  and  the  Masonic  Club.  tence  of  different  parties,  and  their  ‘These  conferences  now  constitute 

He  is  survived  by  his  widow;  his  consequent  disagreement,  it  was  al-  what  may  be  termed  the  closest  ap- 
father,  Joseph  D.  Porter  of  New  Ro-  ways  possible  to  find  someone  willing  proach  to  the  off  the  record  con- 

chelle,  N.  Y.,  and  a  sister,  Mrs.  Mabel  to  tell  the  facts.  He  added  to  this  ferences  by  American  men  of  af- 

Detmold  of  New  York.  that  friendship  with  German  news-  fairs. 

g  papermen  made  possible  acquaintance  “Even  negative  information  em- 

•  T  1  with  their  contacts.  anating  from  these  conferences  is  often 


fairs. 

“Even  negative  information  em¬ 
anating  from  these  conferences  is  often 


y  •  T  1  wiin  ineir  coniacis.  . . . — - - — 

Louis  LOCnnGr  Mr.  Lochner  stated  that  today  the  valuable.  It  all  depends  upon  the 

strictest  silence  must  be  exercised  by  keenness  of  the  correspondent  to  ^ead 
TaIIq  Cf  corresnondents  to  keep  their  infor-  between  the  lines  and  to  interpret 

mants'  out  of  concentration  camps,  the  motions  of  the  ‘spokesman. 

T  n ir  “The  Nazi  laws  of  treason  are  ex-  ■ 

111  V^GrrHQliy  tremely  severe.  Reveal  your  source  BENJAMIN  THURSTON 

and  it  may  be  just  too  bad  for  your 

Pulitzer  Prize  Winner  informant.  .  .  .  Members  of  the  gov-  Benjamin  Franklin  Thurston,  80, 

Emphasizes  Value  of  ernment  are  sworn  to  secrecy  and  former  managing  editor  of  the  New- 

‘leaks’  are  next  to  impossible.  In-  port  (R.  I.)  Daily  News,  who  was 
(.contacts  terviews  with  top  leaders  are  rare,  with  that  paper  intermittently  from 

In  a  soecial  storv  on  the  work  of  a  They’re  solemn  occasions  at  which  1872  until  poor  health  compeUed  him 

in  eve4  word  is  weighed  meticu-  four  years  ago  to  continue  in  an  ad- 


tremely  severe.  Reveal  your  source  BENJAMIN  THURSTON 

and  it  may  be  just  too  bad  for  your 

informant.  .  .  .  Members  of  the  gov-  Benjamin  Franklin  Thurston,  80, 
ernment  are  sworn  to  secrecy  and  former  managing  editor  of  the  New- 


‘leaks’  are  next  to  impossible.  In¬ 
terviews  with  top  leaders  are  rare. 


port  (R.  I.)  Daily  News,  who  was 
with  that  paper  intermittently  from 


reporter  in  Germany,  Louis  P. 
Lochner,  Associated  Press  corres- 
pondent  and 


lously.” 


visory  capacity,  died  May  9  in  New- 


.j  j  port  Hospital.  He  was  named  man- 

He  said  that  the  correspondents 


winner  of  the  work  has  become  the  two-fold  one  of  ®  ® 

Pulitzer  award  determining,  with  every  item  released 

for  1938  for  for  publication,  what  is  straight  fact  J,  L,  STURTEV ANT 

the  best  work  of  and  what  is  propaganda;  and  of  build-  j  ^  Sturtevant,  74,  editor  and  pub- 

a  correspondent  mg  up  of  connections  until  more 

wrote  this  week  time  is  spent  outside  of  his  editorial  „  ,,  . .  qo 

,  ,1  An  -Cl  au  •  -j  Herald  since  its  founding  nearly  Jz 

for  the  AP  Fea-  office  than  inside.  ,  ,  ,  u  it  *  •  *u 

A  au  a  .irnu  f  A  au  A  au  /-^  years  ago  and  for  a  half  century  in  the 

ture  service  that  The  fact  that  the  German  press  is-'  ,.  j-jav,-  u 


reporting  has  strictly  regimented  has,  paradoxically. 


AATHVAAAAAAg  AAQO  i,AA.A.A.J,  A  ATSA-AAV. . .  A>.  AA  AACO,  ^aaaa  „vaaa.^av.aaaaj  ,  Wa  1 1 1 1  MsV  17 

changed  radic-  its  decided  advantages  for  the  foreign  ^ 

ally  during  the  correspondent,”  he  wrote.  “One  is  ' 

15  years  that  he  that  events  for  which  the  German  J^ELgON  C.  METCALF 
has  been  as-  public  must  be  prepared  have  a  way 


Herald  since  its  founding  nearly  32 
years  ago  and  for  a  half  century  in  the 
newspaper  business  died  at  his  home 


- ' - has  been  as-  public  must  be  prepared  have  a  way 

Louis  P.  Lochner  signed  to  the  of  casting  their  shadows  before  them.”  Nelson  Case  Metcalf,  67,  former  city 

Berlin  bureau.  He  pointed  to  stories  of  harsh  treat-  editor  of  Boston  Transcript,  who  re- 

“Covering  events  in  Germany  for  ment  of  Nazis  in  Austria  and  Suden-  tired  in  1932  after  nearly  30  years, 

America,”  he  wrote,  “is  now  as  dif-  tenland  before  these  countries  were  died  May  9  at  Baker  Memorial  Hos- 


ferent  from  ‘orthodox’  reporting  as  a  added  to  the  Reich. 


pital  after  a  short  illness. 


scoop  is  from  a  governmental  hand¬ 
out. 

Fundamental  Rules 

“But  precisely  because  it  is  dif- 


Relations  Have  Improved 

“On  the  personal  side,  relations 
between  the  foreign  correspondents 
and  administration  spokesmen  have 


ferent — and  difficult — it  has  all  the  improved  enormously  since  Dr.  Otto 
fascination  of  big  game  hunting.  Cer-  Dietrich,  Der  Feuhrer’s  personal  pub- 
tain  fundamental  rules,  of  course,  have  licity  man  and  the  Nazi  party’s  of- 
remained  applicable  throughout.  In  ficial  press  chief,  became  secretary  of 
Germany,  the  cautious  newspaperman  state  in  the  Propaganda  Ministry,  in 
must  ask  himself,  as  he  does  the  charge  of  press  relations. 


Art 

Features 


News 

Photos 


CARTOONS.  BRESSLER  EDITORIAL  CAR¬ 
TOONS — Tho  Chelsea.  Mass.,  Eve.  Record 
reports:  "Although  we’ve  used  your  car¬ 
toons  only  a  short  time,  we  get  numerous 
favorable  comments,  both  as  to  quality  of 
work  and  the  point  emphasized  by  the  pic¬ 
ture." — H.  D.  Hancock.  Gen’l  M^r.  Address, 
Times  Building.  New  York^ _ 

NEWS 

CABLE.  Backcround  of  cable  news  by  au- 


BOXINO — "Those  Were  The  Daye" — 

A  unique  column.  D.  Or  W. 
THOMPSON  Serrire 
818  Oak  Street,  Cincinnati,  Ohio 

INFORMATIVE.  TELEFACT  tells  facts  In 
pictures.  Readers  who  foreret  words  and 
fiftures  appreciate  this  modern  method  of 
masterintr  important  facts.  Fascinating 
TELEFACT  stands  out  on  editorial,  feature, 
picture,  financial  and  general  news  paires. 


thorilative  writers  from  all  corners  of  the  For  more  information  write  or  wire  Science 
world.  Send  for  samples.  World-Wide  News  Service,  8101  Constitution  Ave.,  Washington, 


Service,  Newton,  Mass. 

COVERAGE^  GENERAL  OR  SPOT  COVER- 
AGE  anywhere.  Interviews,  photos,  follow¬ 
ups,  features.  Cse  Indnstrial  News  Service, 
400  Market  St.,  St.  Lonis. 


INFORMATION  SERVICE.  Complete  service 
for  your  readers.  Newspapers  have  for  years 
found  our  service  of  invaluable  assistance  to 


IIARRISBFRd - TpX)  mRRESPONDTOT  circulation  ^  and  reader  interest  For  detmls 


He44A 


HOE 

improved 

FLAT 

SPEED  MOULD 

Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

East  River),  New  Yorx,  N.  Y. 


offers  news  service  for  trade  journals,  busi¬ 
ness  papers  .and  newspaiK-rs.  Photo  service. 

Reports.  Keystone  News  Bureau,  Bov  788, 

Harrisburg,  Pa. 

M EX ICAN  NEWS:  "CAVALCADE  OP  MEX- 
ICO”  by  “Bill"  Wells  a  weekly  dispatch  from 
MEXICO  CITY.  Two  dollars  monthly.  Write 
Wells  Features.  Box  802ft,  Hollywood,  Cal.  KELIGIorS.  THE  WEEK  IN  RELIGION, 

XKW  vnRK  FXPT  TTotvir  TVFwq  of  iViAiir  authoritative  review  of  imjiortant  events 

NEW  YORK.  EXCLUSIVE  NEWS  of  New  week-end  church  page.  Religions 

York  u  well  aa  features,  interviews.  Photos  servlee,  .100  Fourth  Avenue,  N.  Y.  C. 

freneral,  technical;  write  AnslopreM»  872 _ 

Lorimer,  Brooklyn,  N.  Y. _  RELIGIGl'S.  Catholics  as  well  as  Protes- 

8WEDEN.  What  is  happening  in  Sweden?  tants  are  “fans”  of  unique  Ellis  Lesson. 
Daily  or  Weekly  Syndicate.  Lively — au-  Non-sectarian,  vital  Religion  applied  to  our 
thoritative  —  up-to-date.  Also,  special  times.  Ellis  Service,  Swarthmore,  Pa. 

articles  on  order.  Ask  for  terms.  The - - 

American  Swedish  News  Exchange,  Inc.,  630  PSYCHOLOGY.  Dr.  Crane’s  "Case  Records.” 
Fifth  Ave.,  New  York,  N.  T.  Dally,  illustrated,  "6-in-l”  feature,  covering 

- -u-.  r  ~  marriage  problems,  children,  per- 

rHOTOS  Bonality  improvement,  business  peychology, 

LOCAL.  Let  us  picTure  your  local  folks  ar-  mental  hypene.  every  w(»k.  plus  maU 
riving  by  airplane  to  visit  NYC  and  the  l‘®®-.  Hepkins  S^dlcate,  Inc..  Chieago.  BeU 

Worlds’  Pair.  Publicize  transcontinental  pas-  Syndicate,  Inc.,  New  York. _ 

seiner  travel^ash  in  on  air  Wansport  ad-  yoUR  FEATURE.  If  your  feature  is  worth 
vertising.  Ralph  Morgan  Nowspletnres,  writing,  it’s  worth  advertising.  Ask  na  for 
Newark  Airport,  N.  i.  rates  in  SYNDICATE:. 


write  or  wire  The  llaskin  Service,  .116  Eye 
St.,  N.E..  Washington.  D.  C. 

“Features  with  .a  Future" 
qi'EEN  FEAT!  RF.S,  INC. 

12  So.  12th  Street 
Philadelphia,  Pa. 


"SET  AN  EXAMPLE 
OF  SAFE  DRIVING." 

— was  the  publisher’s  firm  in¬ 
junction  to  the  circulation 
manager.  But  he  did  not  stop 
there.  His  next  step  was  a 
searching  inquiry  into  factors 
that  had  forced  drivers  to  make 
up  minutes  in  the  street  lost 
in  press  time  delays.  Now  Cer¬ 
tified  speed  has  taken  the  place 
of  hazardous  speed  in  busy 
traffic  thoroughfares.. 

For  depenJabU  staraotyping,  raly  om 
Cartiflad  Mats,  mada  in  tha  U.  5.  A. 

CERTIFIED  DRY  MAT  CORPORAIIOR 

9  Rockefeller  Plaza,  Dept  P 
_  New  York,  N.  Y. 


EDITOR 


PUBLISHED 


April  Linage  In  Leading  Cities 


TimesPress  . (e) 

Beacon  Journal  . (el 

Times-Press  . (SI 

Beacon  Journal . (S) 


AKRON,  OHIO 

1939 


1938  Gain  or  Loss 
512,303  . 


Total  Daily  .  1.053,048  1,456,557 

Total  Sunday  .  250,779  195,099 

Grand  Total  .  1.303,827  1,651,656 


403.509  L 
55,680  G 
347,829  L 


Times-Press  (e&S)  suspended  publication  Aug.  28,  1938. 

ALBANY,  N.  Y. 

Knickerbocker  News  ..(el  760,747  789,603  28,856  L 

Times-Dnion  . (ml  503,140  606,351  103,211  L 

•Times-Union  . (SI  270,240  225,487  44,753  G 

Total  Daily  .  1.263.887  1.395,954  132,067  L 

Total  Sund.ay  .  270.240  225,487  44,753  G 

Grand  Total  .  1.534.127  1,621,441  87,314  L 

ALBUQUERQUE,  N.  M. 

Journal  . (ml  372,895  371.517  1.378  G 


Journal  . 

. . .  (m) 

372,895 

Tribune  . 

....(e) 

397.882 

Journal  . 

...(S) 

93.026 

Total  Daily  . . . 

770.777 

Total  Soudav 

93.026 

Grand  Total  . . 

863.803 

760.631  10,146  G 

63,830  29.196  G 

824,461  39,342  G 


ATLANTA,  GA. 


Georgian  . 

. (e) 

436.308 

449,042 

Tournal  . 

716.968 

609.015 

Constitution 

488.402 

502.397 

•.American  . 

. (SI 

218.796 

155.150 

yournal  . 

. (S) 

250.571 

153.842 

Constitution 

. (SI 

273.981 

187,494 

Total  Daily  .  1.641.678  1.560.454  81.224  G 

Total  Sunday  .  743.348  496,486  246.862  G 

Gr.and  Total' .  2.385.026  2.056,940  328,086  G 

ATLANTIC  CITY,  N.  J. 

Press-l’nion  . (ml  387.005  377.193  9.812  G 

Press-Union  . (S)  85,065  63,793  21.272  G 

Gr.and  Total  .  472.070  440.986  31.084  G 

Press-Union  sobi  morning  .and  evening.  Linage  of  morning 
eslition  given. 

BALTIMORE,  MD. 


Xews-l*ost  . 

,..(e) 

788.271 

916.363 

128.092  1. 

Sun  . 

. (e) 

1,128.953 

1.255.667 

126.714  L 

Sun  . 

. (m) 

569,865 

546,437 

23.428  G 

•American  . 

. (Si 

291.874 

276.677 

15,197  G 

tfsdn  . 

. (S) 

540.651 

4.37,822 

102.829  G 

Total  Dailv  .  . 

2.4»7.n89 

2.718.467 

231.378  1. 

Total  Sunday 

832.525 

714.499 

118.026  G 

Grand  Total 

3.319.614 

3,432,966 

113,352  L 

BIRMINGHAM,  ALA. 

Age-Herald 

435.320 

405,821 

29.499  G 

News  . 

. (el 

594.117 

631,640 

37,523  L 

Post  . 

. (e) 

353.627 

533,649 

180,022  L 

■(News  &  Age-Herald .  (S I 

350.598 

263,433 

87,165  G 

Total  Dailv  . . 

1.383.0h4 

1.571,110 

188,046  L 

Total  Sunday 

350.598 

263,433 

87.165  G 

Grand  Total 

1,733,662 

1,834,543 

100.881  L 

BOSTON,  MASS. 


Record  . 

. .  .(m) 

342.303 

286,047 

56.256 

G 

American  . 

. . . . (e) 

308,980 

295,608 

13,372 

G 

Globe  . 

. .  .(me) 

555,927 

588,592 

32,665 

I, 

TIerald-Traveler  . 

. . .  (me) 

897.173 

919,190 

22.017 

I. 

Post  . . 

. . .  .(m) 

478,851 

457,933 

20,918 

G 

Transcript  . 

- (e) 

226,068 

256,084 

30,016 

I, 

•Advertiser  . 

....(S) 

212,669 

168,009 

44.660 

G 

Globe  . 

....(S) 

388,939 

338,381 

50.558 

G 

■/Herald  . 

....(S) 

462,719 

378.785 

83.934 

G 

Post  . 

....(S) 

106,226 

100,711 

5,515 

G 

Total  Daily  .  2,809.302  2,803,454  5.848  G 

Total  Sunday  .  1.170.553  985.886  184.667  G 

Grand  Total  . 3.979,855  3.789,340  190,515  G 

Globe  (m&e)  sold  in  combination  only.  Herald  linage 
shown. 

Traveler  sold  in  combination  with  Sunday  Herald. 

The  Record  (m)  is  sold  in  coinbin.ation  with  the  .-Xnieri- 
can  (el. 


BUFFALO,  N.  Y. 


Courier  Express  . (m)  529.088  531.570 

News  . (e)  1,067,536  1.081,242 

Times  . (el  432.155  573,855 

“Courier-Express  ..(.SI  363.489  291,320 

■(Times  . (S)  118.355  108,999 

Total  Daily  .  2.028.779  2,186,667 

Total  Sunday  .  481,844  400,319 

Grand  Total  .  2,510.623  2,586,986 

CAMDEN,  N.  J. 

Courier  . (e)  568,520  588,713 

Courier  (e)  and  Post  (ni)  sold  in  combination, 
evening  edition  shown. 

CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  499.469  480,126 

Gazette  . (SI  142.933  131,141 


(Compiled  by  Media  Records,  Inc.) 
CHATTANOOGA,  TENN. 


CHARLOTTE,  N.  C. 

News  . (e)  434,375  480,486 

Observer  . (ml  483,149  530,024 

News  . (S)  131.723  1.36.451 

Observer  . (SI  268.421  214,905 

Total  Daily  .  917.524  1,010,510 

Total  Sunday  .  400.144  351,356 

(.rand  Total  .  1,317.668  1.361,866 


1939 

1938  ' 

. .  .(m) 

337.346 

342,266 

,...(e) 

463.258 

351,250 

. . . . (e) 

453,632 

427,332 

...(S) 

205,337 

111,417 

Free  Press  . 

...(S) 

232,825 

186.212 

Total  Daily  . . . . 

1,254,236 

1,120.848 

Total  Sunday  . . 

438,162 

297,629 

Grand  Total  . . . 

1,692.398 

1,418,477 

CHICAGO,  ILL. 

Tribune  . (m)  1,175,123  1,075,337 

Herald  &  Examiner. .  (ml  165,338  798.919 

tDailv  News  . (e)  1,127.431  1,142.570 

.Vmerican  (e)  635,024  880.018 

eTimes  . (e)  570,493  634,801 

Tribune  . (S)  958,727  722.176 

•Herald  &  Examiner..  (S)  305.290  272.275 

Times  . (S)  107,852  52.245 

Total  Daily  .  3.673.409  4,531,645 

Total  Sunday  .  1.371.869  1.046,696 

Gr.and  Total'  . .  5.045.278  5.578.341 

*  Times  published  daily  except  Saturday. 

CINCINNATI,  OHIO 

Enouirer  (ml  419,126  388.799 


Enquirer  . 

419.126 

Post  . 

. (e) 

616.382 

Times-Star  . . . . 

. (e) 

823.759 

•Enquirer  .... 

. (S) 

586,030 

133.3.88  G 
140.533  G 
273,921  G 


99.786  G 
633,581  L 
15.139  L 
244.994  I, 
64,308  L 
236.551  G 
33.015  G 
55.607  G 

858.236  L 
325.173  G 
533,063  L 


30.327  G 
51.395  I. 
80,959  L 
131,139  G 


Total  Daily  .  1.859.267  1,961,294  102.027  I, 

Total  Sun'dav  .  586.030  454.891  131,139  G 

Grand  Tot.al' .  2,445,297  2,416,185  29,112  G 

CLEVELAND,  OHIO 

Plain  Dealer  . (m>  619.982  581,829  .38.153  G 

News  . (e>  511.796  601.779  89,983  1. 

Press  . (e)  923.008  978,676  55.668  I, 

••tPlain  Dealer  ....(S)  568.702  450.492  118,210  G 

Total  Daily  .  2,054,786  2.162,284  107.498  L 

Total  Sunday  .  568.702  450.492  118,210  G 

Grand  Total  .  2,623,488  2,612.776  10.712  G 

COLUMBUS.  OHIO 

Dispatch  . (e)  894.791  952.526  57.735  1. 

Citizen  . (e)  517.245  557.619  40.374  L 

Ohio  State  Journal.. (ml  257.802  249.234  8..S68  G 

Dispatch  . (S)  284,727  247.139  37.588  G 

Citizen  . (S)  118.044  . 

Ohio  State  Journal. ..  (S)  97,437  .  . 

St.ar  . (S)  56,.309  53.290  3.019  G 

Total  D.ailv  .  1.669.8.38  1.759.379  89.541  I, 

Total  Sund.ay  .  556.517  300.429  256.088  G 

Gr,and  Total  .  2.226.355  2.059.808  166.547  G 

Citizen.  Sunday,  and  Ohio  .State  Journal.  .Sundiy.  first  pub¬ 
lication  Nov.  6,  19.38. 

DALLAS,  TEXAS 

News  . (ml  738.219  72.3.148  15.071  G 

Times-Herald  . (el  963.744  940.86.3  22.881  G 


1.669.8.38  1.759.379 
556.517  300.429 


89.541  I, 
256.088  G 
166.547  G 


News  . 

Times-Herald 
Dispatch  Journal 

. . .  (m) 
...(e) 
...(e) 
...(c) 

738.219 

963.744 

518.181 

. . . (e) 

tNews  . 

...(S) 

35,1.590 

Times  Herald  . . 

...(S) 

331. .129 

Dispatch  . 

. . .  (.S) 

Total  Daily  .  2.220.144  2.429..345 

Total  Sunday  .  684.919  599.343 

Grand  Total  .  .  . 


209.201  1. 
85,576  G 


1938.  Paper  now 

known  as  Journal-l  listtatch. 

DAYTON,  OHIO 

Tournal  . 

. . . .  (m) 

337.217  315.287 

21.930  G 

Herald  . 

. .. .(e) 

667.586  649,058 

18.528  G 

News  . 

. . . .  (e) 

851.363  868.026 

16.66.1  L 

Journal  . 

....(S) 

1.16.640  90.372 

46.268  G 

News  . 

....(S) 

163.964  104.741 

59.223  G 

Total  Daily  .  1.856,166  1.832.371 

Total  Sunday  .  300,604  195.11.3 

Grand  Total  .  2.156.770  2.027.484 

DENVER,  COLO. 


Rocky 

Mt. 

News . . . 

, . .  (m) 

285.067 

299.558 

Post  . 

...(e) 

759,.125 

791.917 

Rockv 

-lit. 

News. . 

...(S) 

148.117 

56.147 

Post 

...(S) 

277.562 

207.683 

Total  Daily  .  1.044.392  1.091.475 

Total  Sunday  .  425,679  263,830 

Grand  Tot.al  .  1,470.071  1.355.305 


2.482  L 
13.706  I. 
141.700  L 
72.169  G 
9.356  G 

157.888  L 
81.525  G 
76,363  L 


20,193  L 
Linage  of 


Rejfister  . 

. . .  (m) 

349.193 

341.974 

Tribune  . 

....(e) 

519.008 

518.452 

Register  . 

...(S) 

284.556 

200,795 

Total  Daily  . . . . 

868.201 

860.426 

1  otal  Sunday  . . 

284.556 

200.795 

Grand  Total  .  . . 

1.152.757 

1.061.221 

DETROIT,  MICH. 


ERIE,  PA. 

1939  1938  Gain  or  Loti 

Dispatch  Herald  ....(e)  4  5  2,88  7  4  89,106  36,2191 

Times  . (e)  486,431  639.821  153.390L 

Dispatch  Herald  ....(S)  294,965  200,761  94,2WG 


23.795  G 
105.491  r, 
129.286  G 


47,083  L 
161.849  (i 
114.766  G 


Times  . 

. (e) 

689,926 

624.063 

bree  Press  .... 

597.396 

555,905 

News  . 

. (e) 

1,1.1.1.9.18 

1.180.099 

•Times  . 

. (S) 

.176.325 

269.26.1 

h  ree  Press  . . . . 

. (S) 

252,823 

168.28.1 

tNews  . 

. (S) 

582,956 

413,659 

Tot.al  Daily  .  2.421.260  2..360.067 

Total  Sunday  .  1.212,104  851,205 

Grand  Tot.al  .  3.633.364  3.211,272 

DURHAM,  N.  C. 

Herald  . (m)  283.990  349.091 

. (e)  443,779  453.541 

Herald-Sun  . (S)  110,697  115.142 

Total  Daily  .  727,769  802.632 

Total  Sunday  .  110.697  115,142 

Gtaand  Total  .  838.466  917.774 

EL  PASO,  TEXAS 

. ('”)  356,417  370,286 

Herald  Post  . (e)  397.011  426.457 

'•ntes  . (S)  187.507  118.689 


Total  Daily 
Total  Sunday 
Grand  Total  . 


753.428  796.743 

187.507  118.689 

940.935  915.4.32 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


939,318  1,128,927  189609L 

294,965  200,761  94  2040 

1.234,283  1,329,688  95,405L 


EVANSVILLE,  IND. 


Courier  . 

, . .  (m) 

454,752 

529,892 

Press  . 

...(e) 

620,900 

691,096 

Courier  &•  Press  . 

...(S) 

279,837 

142,10.1 

Press  . 

...(S) 

200,361 

Total  Daily  .  1,075,652  1,220,988  145.3361 

Total  Sunday  .  279.837  342,464  62,6271 

Grand  Total' .  1,355,489  1,563,452  207,963L 

Courier  merged  with  Press,  Sunday,  January  2nd,  1935 

FALL  RIVER,  MASS. 


Herald-News  . . . . 

....(e) 

410,477 

441,396 

FLINT, 

MICH. 

Tournal  . 

....(e) 

804,306 

703,456 

Journal  . 

....(S) 

198,318 

128,933 

Grand  Total  . . 

.  1,002,624 

832,389 

FORT  WAYNE,  IND. 

Tournal  Gazette  . (m)  302.276  415.053 

News-Sentinel  . (e)  804,888  937,578 

Journal  Gazette  . (S)  245,848  197,633 

Total  Daily  .  1,107,164  1,352.631 

Total  Sunday  .  245,848  197,633 

Grand  Total  .  1,353,012  1.550,264 

FORT  WORTH,  TEXAS 


Star*Telegram 

- (m) 

265,466 

261.824 

3.642  G 

.Star-Telegram  . . 

. (e) 

629,458 

636,452 

6,994 1 

Press  . 

. (e) 

429,782 

393.848 

35,934 C 

Star-Telegram  . . 

. (.S) 

217,521 

157,892 

59,629 G 

Total  Daily  , . 

1,324,706 

1,292.124 

32,582 G 

Total  Sunday 

217,521 

157.892 

59,629G 

Grand  Total  . 

1,542,227 

1,450,016 

92,211 G 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  Si  Star  « 

. (e) 

411,799 

391,301 

20,498 G 

FRESNO,  CALIF. 

Bee  . . 

. (e) 

455,207 

467,282 

12,0751 

Bee  . 

. (.S) 

141,613 

110,908 

30,705 G 

Grand  Total  . 

596,820 

578.190 

18.630 G 

GLENS  FALLS.  N 

.  Y. 

Post  Star  . 

523,833 

442.809 

81. 024 G 

Post  Star  (m)  and  Times  (e)  sold  in  combination.  Limp 
of  Post  Star  given. 

HARRISBURG,  PA. 

Patriot  . (m>  528,134  561.716  33.582L 

Telegraph  . (e)  388,703  483,081  94.378L 

Grand  Total  . .  916.837  1,044.797  127.9601 

The  News  (e)  carries  the  same  amount  of  advertisinj  a! 
the  Patriot  (m). 

HARTFORD,  CONN. 

Cour.ant  . (e)  331,425  336,453  5.028L 

Times  . (e)  1.001.965  1,077,625  75,6601 

Courant  . (S)  419,250  288,385  130,8650 

Total  Daily  .  1,333.390  1,414.078  80,688_ 

Total  Sunday  .  419.250  288.385  130,8650 

Grand  Total  .  1,752,640  1,702,463  50,1770 

HOUSTON,  TEXAS 

Chronicle  . (e)  886,902  855,587  31,3150 

Post  . (m)  566.709  532.824  33,8850 

Press  . (m)  535,577  530,452  5,1250 

Chronicle  . (S)  304,769  237.083  67,6860 

••Post  . (S)  348,103  275,731  72,3720 

Total  Daily  .  1,989,188  1,918,863  70,3250 

Total  .‘lundav  .  652,872  512.814  140,0580 

Grand  Total  .  2,642,060  2,431,677  210,3830 

HUNTINGTON,  W.  VA. 

.\dvertiser  . (e)  410,651  437.235  26,5841 

Herald  Dispatch  _ (m)  390.925  422.494  31.569 L 

Herald  Advertiser  ..(S)  192,077  143,101  48,9760 


65.863  G 
41.491  G 
46.161  L 
107,062  C, 
84.540  G 
169,297  0 

61,193  G 
360,899  G 
422,092  G 


Total 

Dailv  . 

801.576 

859.729 

'Fotal 

Sundav  . 

192.077 

143.101 

Grand 

Total  . 

993,653 

1,002,830 

INDIANAPOLIS,  IND. 

News  . 

906,530 

937.702 

Star  . . 

597,470 

612.149 

Times 

. (e) 

582.882 

487,452 

(Star  . 

. (S) 

456,862 

369.294 

Total  Daily  .  2.086,882  2,037,303  4»,5”S 

Total  Sunday  .  456,862  369.294  87,5mO 

Grand  Total  .  2,543,744  2,406,597  137,14/0 

^  JACKSONVILLE,  FLA. 

Times-Union  . (m)  558.831  608.492  r 

Journal  . (e)  509,394  554.945  4S,55U 

Times-Union  . (S)  324.945  214.476  ll0.46»o 

Total  Daily  .  1,068,22  5  1,163,43  7  95,2121 

Total  Sunday  .  324.945  214.476  H0.«’0 

Grand  Total  .  1,393,170  1,377,913  15.2570 

JAMESTOWN,  N.  Y. 

Journal  . (e)  321,554  367.900  46.3«o 

Port  . . (m)  3  30.65  7  3  78.80  2  48.14H 

Grand  ToUl  .  652,211  746.702  94.49U 

^  ^  JOHNSTOWN,  PA. 

Tribune  . (e)  596,823  660,203  W.3W0 

Tribune  (e)  sold  in  combination  with  Democrat  (mb 
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KANSAS  CITY,  MO. 


1939 

368,512 

1938 

329,701 

725,254 

816,371 

683,074 

699,636 

. (S) 

111,423 

96,564 

Star  . 

. (S) 

509,682 

392,936 

Gain  or  Loss 
38,811  G 
91,117  L 
16,562  L 
14,859  G 
116,746  G 


tod  tSuI  .  2.397,945  2,335,208 


1,845,708 

489,500 


Tournal  . . 

Sws-Sentinel  . (e> 

joumJ  . 

News-Sentinel  . 


Total  Daily 
Total  Sunday 


KNOXVILLE,  TENN. 


409,356 

476,136 

164.864 

201,973 

885,492 

366.8,37 


Grand  Total  .  1,252,329 


398,896 

474,872 

119,256 

195,288 

873,768 

314,544 

1,188,312 


LOS  ANGELES.  CALIF. 


68,868  L 
131,605  G 
62,737  G 


10,460  G 
1,264.G 
45,608  G 
6,685  G 

11,724  G 
52,293  G 
64,017  G 


52,615  G 
15,466  L 
43.183  G 
61,757  L 
21,475  G 
128,453  G 
79,233  G 

40,050  G 
207,686  G 
247,736  G 


LOUISVILLE.  KY. 

Courier-Journal  . (m)  809.128  859,553  50,425  L 

Times  . . (e)  796,676  849,914  53,238  L 

Courier-Journal  . (S)  430,727  355,889  74,838  G 

Total  Dailv  .  1,605,804  1,709.467  103,663  L 

Total  Sunday  .  430,727  355,889  74,838  G 

Grand  Total  .  2,036,531  2,065,356  28,825  L 

MANCHESTER,  N.  H. 

Union  Le.ider  . (e)  472.230  452,581  _  19,649  G 

Union  (m)  and  Leader  (e)  sold  in  combination  only. 
Linage  of  Union  (m)  only  is  shown. 


Examiner  . 

Daily  News  . (m) 

Times  . 

Herald  Express  . (e) 

Vws  . tel 

iExarainer  . (S) 

tTimes  . (S) 

Total  Daily  .  3,169,727  3,129,677 

Total  Sunday  .  1,019,928  812,242 

Grand  Total  .  4,189,655  3,941,919 


696,058 

364.805 

994.415 

756,512 

357,937 

526.707 

493,221 


643,443 

380,271 

951.232 

818,269 

336,462 

398,254 

413,988 


MEMPHIS.  TENN. 


Commercial  Appeal  . 

.(m) 

686,974 

Press  Scimitar  . . .  . , 

..(e) 

418,081 

‘Commercial  Appeal. 

.(S) 

422,006 

Total  Daily  . 

1,105.055 

Total  Sunday  _ 

422,006 

Grand  Total  . 

1,527.061 

MIAMI.  FLA. 

Htrald  . 

.(m) 

746.295 

N'tw,  . 

..(e) 

555.256 

Herald  . 

.(S) 

329.050 

News . 

.(S) 

183.978 

Total  Daily  . 

1,301,551 

Total  Sunday  . . . 

513.028 

Grand  Total  _ 

1,814,579 

702,481 

444,941 

365,399 


365,399 


817,605 

618,394 

257,443 

139,768 

1,435,999 

397.211 


15,507  L 
26,860  L 
56,607  G 


42,367  L 
56,607  G 
14,240  G 


71,310  L 
63,138  L 
71,607  G 
44,210  G 


134,448  L 
115.817  G 
18,631  L 


MILWAUKEE,  WIS. 


Sentinel  . 

. .  .(m) 

399.278 

420,580 

21,302  L 

Journal  . 

...(e) 

1,156,253 

1.022,619 

133.634  G 

Post  . 

...(e) 

171.237 

147,913 

23,324  G 

‘Sentinel  . 

...(S) 

264,803 

171,536 

93,267  G 

•Journal  . 

...(S) 

506,343 

356,727 

149,616  G 

Total  Daily  _ 

1,726,768 

1,591,112 

135.656  G 

Total  Sunday  . , 

771,146 

528,263 

242,883  G 

Grand  Total  . . . 

2,497,914 

2,119,375 

378.539  G 

Lurnal  . 
Tribune 
‘tar  .... 
'Journal 


MINNEAPOLIS,  MINN. 


. (e) 

677,724 

690,229 

12,505  L 

529,204 

648,374 

119,170  L 

537,004 

425,263 

111,741  G 

. (S) 

203,109 

222,079 

18,910  1. 

418.088 

337.507 

81,181  G 

Bee 


ToU  Dadv  .  1.743.932  1,763,866 

ToUl  Sunday  .  621,857  559,586 

Grand  Total  .  2,365,789  2,323,452 

MODESTO.  CALIF. 

. (e)  320,099  330,608 

MONTREAL,  CANADA 

(e)  1,209,688  1,301,455 

457,232  472,345 

1.005,212  1.081.806 
126.561  127.297 

240,243  211,043 

121,066  81,203 


Star  . 

. (m) 

rressc  . (e) 

La  Patrie  .  (p) 

j>«ald  . (e) 

La  Patrie  . '.'.  (S) 


19,934  L 
62,271  G 
42,337  G 


10,509  L 


91,767  L 
15,113  L 
76.594  L 
736  t. 
29,200  G 
39,863  G 


,  Sunday  ’  1 2 1  ’.066 

■rand  Total  .  3.160,002 


81,203 

3,275,149 


Press 
Star  , 
Star 


MUNCIE,  IND. 

..(e)  422,273 

.  (m)  421,808 
.  .(S)  132,042 


422,245 

388,664 

95,122 


155,010  L 
39,863  G 
115,147  L 


28  G 
33,144  G 
36,920  G 


A— •  ounn.ay  ....  i  lo 

Grand  Total  . ] ; . ;  975; 


844,081 

810,909 

33,172  G 

132,042 

95.122 

36,920  G 

976,123 

906,031 

70,092  G 

ILLE,  TENN. 

504,778 

537,336 

32,558  L 

403,409 

467,020 

3,611  1. 

294,893 

225,483 

69,410  G 

. 

Tm^  968,187  1,004,356 

Grand  294,893  225,483 

®  1,263,080  1,229.839 

Ledg„  NEWARK.  N.  J. 

.  /m\  001  aio-^ 


NWs'  . . 

aKG.iv-.v.v,v.v.'',S 

-iiii'' . II! 


221,482 

1,280,921 

457,216 

283,473 

110,132 


228,755 

1,310,148 

490,138 

201,725 

100,772 


Tou!  .  1,959,619  2,029,041 

&  .  302,497 

.  2.353,227  2,331,538 


36,169  L 
69,410  G 
33,241  G 


7.273  L 
29,227  L 
32,922  L 
81,751  G 
9,360  G 


69,422  L 
91,111  G 
21,689  G 


NEW  HAVEN.  CONN. 


1939 

1938  Gain  or  Loss 

Journ.al  Courier  . . 

.  .(m) 

291,009 

305,428 

14,419  L 

...(e) 

655,816 

712,488 

56,672  L 

Register  . 

...(S) 

190,453 

179,428 

11,025  G 

Total  Daily  . . . . 

946,825 

1,017,916 

71,091  L 

Total  Sunday  . . 

190,453 

179,428 

11,025  G 

Grand  Total  . . . 

1,137,278 

1,197,344 

60,066  L 

NEW  ORLEANS,  LA. 

Times-Picayune 

...(m) 

880,619 

872.625 

7,994  G 

.  ..(m) 

256,013 

277.582 

21,569  L 

....(e) 

512,413 

554.317 

41,904  L 

States  . 

. . . . (e) 

463,849 

451,246 

12,603  G 

Times-Picayune  & 

St.ates  . 

...(S) 

433.547 

315,765 

117,782  G 

tItem-Tribune  ... 

...(S) 

299,993 

237,946 

62,047  G 

Total  Daily  . . . . 

2.112,894 

2.155,770 

42.876  L 

Total  Sunday  . 

733,540 

553,711 

179.829  G 

(Jrand  Total  . . . 

2,846,434 

2,709,481 

136,953  G 

NEW  YORK,  N. 

Y. 

Times  . 

. .  (m) 

981.813 

943,759 

38,054  G 

Herald  Tribune  .. 

. .  (m) 

683,576 

653,425 

30.151  G 

News  . 

. .  (m) 

1.139,041 

1,190,848 

51.807  L 

Mirror  . 

.  .(m) 

315,986 

314.964 

1.022  G 

Journal-Americ.an 

. . .  (e) 

605,930 

667,195 

61,265  L 

Sun  . 

. . . (e) 

965.629 

1,043.655 

78.026  L 

World-TeIep:ram 

. . . (e) 

895,606 

944.460 

48.854  L 

Post  . 

...(e) 

528,931 

601,149 

72,218  L 

*Tournal*Amcrican 

. .  (S) 

429,258 

273,362 

155,896  G 

Times  . 

...(S) 

1,029.194 

762,554 

266,640  G 

Mirror . 

...(S) 

228,042 

136.871 

91,171  G 

News  . 

. . . (S) 

625,610 

496.592 

129,018  G 

tllerald  Tribune 

...(S) 

726,927 

527,903 

199,024  G 

Total  Dailv  ... 

6.116.512 

6.359.455 

242,943  L 

Total  Sunday  . 

3.039,031 

2,197.282 

841.749  G 

(trand  Total 

9,155.543 

8.556.737 

598,806  G 

BROOKLYN,  N. 

Y. 

Eagle  . 

. (e) 

529.181 

608,117 

78.936  L 

Home  Talk  Section . 

49,251 

93.057 

43,806  L 

Island  News  Section . 

23,149 

114.481 

91,332  L 

Eagle  . 

....(S) 

178,492 

149,934 

28,558  G 

Tot.al  Dailv  . . . 

601,581 

815.655 

214,074  L 

Total  Sunday  . 

178.492 

149,934 

28.558  G 

(irand  Total  .. 

780.073 

965.589 

185,516  L 

NIAGARA  FALLS, 

N.  Y. 

Gazette  . 

. (e) 

603,852 

660,896 

57.044  L 

OAKLAND,  CALIF. 

Post-Knqiiirer 

. (e) 

395,515 

447,791 

52.276  L 

Tribune  . 

. (e) 

693,939 

756.555 

62,616  L 

Tribune  . 

. (.S) 

207.939 

173,075 

34,864  G 

Total  D.ailv  . . , 

1,089.454 

1,204,346 

114,892  L 

Total  Suniiay 

207,939 

173.075 

34,864  G 

Grand  Tot.il  . , 

1,297,393 

1,377,421 

80,028  L 

PROVIDENCE,  R.  I. 


1939 

1938  Gain  or  Loss 

...(e) 

1,099,820  : 

1,090,008 

9,812  G 

Journal  . 

..(m) 

342.318 

338,180 

4,138  G 

85,617 

Journal  . 

, . . (S) 

279,764 

208,992 

70,772  G 

Total  Daily  - 

1,442,138 

1,513,805 

71,667  L 

Total  Sunday  . . 

279,764 

208,992 

70,772  G 

Grand  Total  . . . 

1.721.902 

1,722.902 

895  L 

Tribune  discontinued  April  30,  1938. 

READING,  PA. 

Eagle  . 

...(e) 

636.963 

636,415 

548  G 

Times  . 

...(m) 

576,614 

573,880 

2,734  G 

Eagle  . 

...(S) 

41,625 

44,982 

3,357  L 

Total  Daily  .... 

1,213,577 

1,210,295 

3,282  G 

Total  Sunday  . . 

41,6-25 

44,982 

3,357  L 

Grand  Total  . . . 

1,255,202 

1,255,277 

75  L 

RICHMOND.  VA. 

News  Leader  . 

,  ...(e) 

966,772 

973,180 

6,408  L 

Times-Disp.itch 

. . .  (m) 

528,109 

554,284 

26,175  L 

Times-Dispatch  . . . 

...(S) 

326,402 

239,817 

86,585  G 

Total  Daily  . . , . 

1,494.881 

1,527,464 

32,583  L 

Total  Sunday  . . 

326,402 

239,817 

86.585  G 

Grand  Total  . .  . 

1,821,283 

1,767,281 

54.002  G 

ROANOKE,  VA 

Times  . 

. .  .  (m) 

241,812 

275,888 

34,075  L 

World-News  . 

....(e) 

457.960 

480.374 

22.414  1, 

Times  . 

...(S) 

239,398 

161,157 

78,241  G 

Total  Daily  ... 

699,773 

756.262 

56.489  I, 

Total  Sunday  . , 

239,398 

161,157 

78,241  G 

Grand  Total  . . , 

939,171 

917,419 

21,752  G 

ROCHESTER,  N. 

Y. 

Times-Union  . . . . 

. . . . (e) 

866,173 

891,434 

25,261  L 

Democrat  &  Chronicle  (m> 

714.304 

819.862 

105.558  L 

Kvenine  News  .. 

....(e) 

100.236 

Democrat  &  Chronicle  (SI 

434.994 

269,414 

165.580  G 

Total  Daily  ... 

1,680.713 

1,711.296 

30,583  L 

Total  Sunday  . 

434,994 

269,414 

165,580  G 

Grand  Total 

2,115,707 

1.980,710 

134,997  G 

News  new  paper 

Aug.  1 

.  1938. 

ROCKFORD,  ILL. 

Register-Republic 

....(e) 

545,227 

566,844 

21,617  L 

Star  . 

. . . .  (m) 

419,108 

472.396 

53,288  L 

Star  . 

.  ...(S) 

133,244 

96,264 

36,980  G 

Total  D.-iilv  ... 

964,335 

1.039.240 

74.905  L 

Total  Sunday 

1.13.244 

96.264 

36.980  G 

Grand  Total  . . 

1,097,579 

1,135,504 

37,925  L 

Star  (m)  published  daily  except  Monday. 

SACRAMENTO,  CALIF. 

Union  . 

. . .  .  (m) 

230,783 

225,430 

5,353  G 

Bee  . 

. . . . (e) 

817.550 

811.677 

5,873  G 

Union  . 

.  .  .  .  (S) 

156.519 

123,471 

33,048  G 

OKLAHOMA  CITY.  OKLA. 


Oklahoman  . 

.  (m) 

405,883 

385.013 

20,870  G 

Times  . 

..(e) 

565,882 

577.766 

11,884  L 

Oklahoma  News  .. 

..(e) 

333,684 

Oklahnm.an  . 

,.(S) 

517,513 

234.520 

282,993  G 

•Oklahoma  News  . . . 

.(S) 

118,725 

Total  Daily  . 

971.765 

1,296,463 

324,698  L 

Total  Sund,ay  ... 

517,513 

353,245 

164,268  G 

Grand  Total  .... 

1.489.278 

1.649,708 

160.430  L 

•Discontinued  February 

24,  1939. 

OMAHA,  NEB. 

World-Herald  . 

..(r) 

704.640 

689.867 

14,773  G 

tWorld-Herald  .... 

..(S) 

293,507 

248.842 

44,665  G 

Grand  Total  .... 

998,147 

938,709 

59,438  G 

World-Herald  sold 

in  morninR-evenin^  combinat 

ion.  LinaRf 

of  one  e<Iition  shown. 


T(>t.-il  D.-»ily  .  1,048.333  1,037,107  11.226  1. 

Total  Sund.-iy  .  156,519  123.471  33.048  G 

Grand  Total  .  1.204.852  1,160.578  44,274  G 

ST.  LOUIS.  MO. 

Globe-Democrat  . (m)  550,078  518,728  31,350  G 

I’ost-I  lispatch  . (e)  856,258  884,631  28.373  L 

St.ar-Times  . (e)  587,519  679,803  92,284  L 

nilobe-Democrat  _ (S)  317,913  275,681  42,232  G 

Post-Dispatch  . (S)  473.082  349,604  123,478  G 


Total  Daily  .  1,993,855  2,083,162  89,307  L 

Total  Sunday  .  790,995  625,282  165.710  G 

Grand  Total  .  2,784,850  2,708,447  76,403  G 

ST.  PAUL.  MINN. 

Pioneer  Press  . (m)  631,193  572,363  58,830  G 

Dispatch  . (e)  806,612  766,543  40,069  G 

News  . (e)  .  485,538  . 

Pioneer  Press  . (S)  309,120  175,222  133,898  G 


PEORIA.  ILL. 

Jourmal-Transcript  ...(d)  659,400  601.838  57,562  G 

Star  . (e)  579.455  619.756  40  3011. 

.Journal-Transcript  ..(S)  209.611  149,430  60,181  G 

.St,ir  . (S)  176,937  144.272  32,665  G 


Total  r>aily  .  1,238,855  1,221,594  17,261  G 

Total  Sunday  .  386,548  293,702  92.846  G 

Grand  Total  .  1,625.403  1,515,296  110,107  G 

PHILADELPHIA.  PA. 

Evening  Bulletin  _ (e)  993,399  939.599  53,800  G 

Inquirer  . (m)  692.452  696,277  3,825  L 

News  . (e)  226,501  285.705  59.204  L 

Evening  Public  Ledgcr(e)  874.157  808,281  65,876  G 

Record  . (m)  448,684  528,807  80,123  L 

Inquirer  . (S)  647,918  465.295  182,623  G 

tRecord  . (S)  364,818  295,071  69,747  G 


Total  Daily  .  3,235,193  3,258,669  23,476  L 

Tot.al  Sunday  .  1.012.736  760.366  252,370  G 

Grand  Total  .  4,247,929  4,019,035  228,894  G 

PHOENIX.  ARIZ. 

Republic  . (m)  426,791  464,670  37.879  L 

Gazette  . (e)  517,278  553.000  35,722  L 

Republic  . (S)  177,253  146,971  30,282  G 


Total  Dailv  .  944.069  1,017,670  73,601  L 

Total  Sunday  .  177,253  146,971  30,282  G 

Grand  Total  .  1.121,322  1,164,641  43,319  L 

PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  716.101  796..303  80,202  1. 

Post-G.azetle  . (in)  545,118  534,713  10,405  G 

Press  . (e)  1,061.313  1,235.270  173,957  L 

*.Sun  Telegraph  . (S)  426,070  344.057  82,013  G 

tPress  . (S)  462.674  362,950  99,724  G 


Total  Dailv  .  2,322,532  2,566.286  243.754  L 

Total  Sund.ay  .  888,744  707,007  181,737  G 

Grand  Total  .  3.211,276  3.273.293  62,017  1. 

PORTLAND.  ORE. 

Oregonian  . (m)  494,460  486.506  7,954  G 

Jourmal  . (e)  809,746  790,749  18.997  G 

News-Telegram  . (e)  333,840  308,921  24,919  G 

••Oregonian  . (S)  406,637  262,347  144,290  G 

IJournal  . (S)  186,876  145,259  41,617  G 


Total  Daily  .  1,638.046  1,586,176  51,870  G 

Total  Sunday  .  593,513  407,606  185,907  G 

Grand  Total  .  2,231.559  1.993,782  237,777  G 


Total  Daily  . . 

1,437.805 

1,824,444 

386,639  L 

Total  Sunday 

309,120 

175.222 

133,898  G 

Grand  Total  . 

1,746,925 

1,999,666 

252,741  L 

News  (e)  discontinued  April  30,  1938. 

SAN  ANTONIO.  TEXAS 

Light  . 

. (e) 

473,336 

512,189 

38,853  L 

Express  . 

. (m) 

405,000 

349,800 

55,200  G 

News  . 

. (e) 

652,236 

668,043 

15,807  L 

•Light  . 

. (S) 

354,345 

298,798 

55,547  G 

Express  . 

. (S) 

320,113 

197,117 

122,996  G 

Total  Daily  . . 

1,530,572 

1,530,032 

540  G 

Total  Sunday 

674.458 

495,915 

168.543  G 

Grand  Total 

. .  2.205,030  2,025,947 

SAN  DIEGO.  CALIF. 

179,083  G 

Union  . 

. (m) 

453,160 

423,589 

29,571  G 

Sun  . 

. (e) 

407,017 

394,197 

12,820  G 

Tribune  . 

. (e) 

664,066 

652,076 

11,990  G 

Union  . . 

. (S) 

250,653 

220,749 

29,904  G 

Sun  . 

. (S) 

77,913 

85,303 

7,390  L 

Total  Dailv  . 

1,524.243 

1,469,862 

54,381  G 

Total  Sunday 

328.566 

306,052 

22,514  G 

Grand  Total 

1.852,809 

1,775,914 

76,895  G 

SAN  FRANCISCO.  CALIF. 

Chronicle  . 

. (m) 

454,211 

496,908 

42,697  L 

Kxaminer  . 

698,377 

627,541 

70,836  G 

Call-Bulletin 

. (e) 

537.433 

523,441 

13,992  G 

News  . 

581,738 

697,644 

115,906  L 

Chronicle  . 

. (.S) 

239,802 

206,085 

33,717  G 

•Examiner 

. (S) 

534,375 

364,355 

170,020  G 

Total  Dailv  . 

2,271.759 

2,345,534 

73.775  L 

Total  Sunday 

774.177 

570.440 

203,737  G 

Grand  Total 

.  3,045,936  2,915.974 

SCHENECTADY.  N.  Y. 

129,962  G 

(lazette  . . 

. (m) 

705,846 

765.768 

59,922  L 

Union  Star  . . . 

. (e) 

599,022 

679,725 

80,703  L 

Grand  Total 

.  1.304.868  1,445,493 

SCRANTON.  PA. 

140.625  L 

Tribune  . 

480.241 

490,721 

10,480  L 

Times  . 

. (e) 

775,174 

849.731 

74.557  L 

Scrantonian 

. (S) 

215,155 

196,388 

18,767  G 

Total  Daily  . 

1.255,415 

1,340,452 

85,037  L 

1  otal  Sunday 

215,155 

196,388 

18,767  G 

(.rand  Total 

1,470,570 

1,536,840 

66,270  L 
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April  Linage  in  Leading  Cities 
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SEATTLE.  WASH. 


TORONTO.  ONT,  CANADA 


Total  Sunday 


19.39 

1938 

. .  (ml 

421,378 

408.747 

...(c) 

335.727 

260.008 

...(el 

738..381 

718,970 

..(S) 

.321.570 

229.101 

...(S) 

288..342 

214.785 

1.495.486 

1.387.725 

609.912 

443.886 

2,105.398 

1,831.611 

&  Mail  . (m) 

TcloRram  . (e) 

Star  . (el 

Star  . (w) 


1939  193S  Gain  nr  Loss 

594.698  550,896  43.802  G 

1.022.150  1.155.847  133.697  L 

1.117.813  1,341.333  223.520  1, 

113,562  123,150  9,588  L 

2.848.223  3,171.226  323,003  L 


107.761  G 
166,026  G 


TRENTON,  N.  J. 


SIOUX  CITY,  IOWA 


Times  . (e) 

TimesAdvertiser  ....(S) 


121.355  G 
35,471  G 


Journal  . 

,...(d) 

310.341 

Tribune  . 

.  ...(e> 

291.803 

Journal  . 

...(S) 

119.344 

Total  Dailv  ... 

602.144 

Total  Stindav 

119.344 

(Irand  Total  . . . 

721.488 

310.341  331.112  20,771  L 

291.803  306.123  14..320  1, 

119.344  96,630  22,714  G 


SOUTH  BEND,  IND. 


News-Times  . (el 

Tribune  . (el 

News-Times  . (SI 

Tribune  . (S) 


Tot.a1  Daily  .  630.320  1,019,185 

Total  Sunday  .  138.010  138,541 

Grand  Total'  . 768.330  1.157,726 

News-Times  discontinued  Dec.  27,  1938. 


(  ■.r.and  Total  .  823,-325  666.499  156,826  G 

Trenton  Times  (e)  &  State  Gazette  (ml  sold  in  combina¬ 
tion.  Linage  of  one  etiition  given.  Times  (e).  Both  of  these 
editions  are  published  five  days  each  week. 

TROY,  N.  Y. 

Record  . (ml  624.373  668.016  43.646  1, 

Record  (ml  sold  in  combination  with  Times  (e). 


TULSA,  OKLA. 


388,865  L 
531  L 
389,396  1, 


T ribune  . (e) 

World  . (ml 

Tribune  . (SI 

World  . (SI 


470.795  505.041  34.246  L 

501,770  446.471  55,299  G 

164,836  117.037  47,799  G 

207,757  187.613  20.144  G 


SPOKANE,  WASH. 


Total  D.aily  .  972,565  951.512  21,053  G 

Total  Sunday  .  .372.593  .304.650  67,94.3  G 

Grand  Total  .  1,345,158  1.256,162  88.996  G 

WASHINGTON,  D.  C. 


Spokesman-Review  . . .  (ml 

Chronicle  . (el 

Press  . . . (el 

tSpokesman-Review  ..(SI 


Total  Dailv  .  851,908  1,092.341 

Total  Snnd.iy  .  271.691  225.945 

Grand  Total  .  1,123.599  1,318.286 

Press  discontinued  publication  March  19,  1939, 


299.774 

552.134 

271.691 

333,660 

576.174 

182.507 

225.945 

33,886 

24.040 

182.507 

45,746 

I, 

L 

L 

G 

Times  Herald  ... 

Post  . 

News  . 

Star  . 

. . . . (d) 

. . . .  (m) 

. . . . (e) 

.. ..(e) 

793,244 

615.525 

464.476 

1.425.743 

Times . 

....(e) 

851,908 

1,092,341 

240,433 

L 

•Timesller.ibl 

. .  .  (S) 

408.912 

271.691 

225.945 

45.746 

G 

. . ..(SI 

568.778 

1.123.599 

1,318.286 

194,687 

1. 

Post  . 

.... (S) 

336,486 

SYRACUSE,  N.  Y. 


Journal  . 

....(e) 

600.326 

665.528 

65.202 

T. 

Herald  . 

....(e) 

697.749 

649,315 

48.434 

G 

Post  Standard  . . , 

. . . .  (ml 

546.065 

526..344 

19,721 

G 

•American  . 

....(S) 

216.594 

181,855 

34,739 

G 

Her.ald  . 

. . . .  (S) 

110,189 

91.568 

18.621 

G 

Post  Standard  . . 

....(S) 

100.977 

75,568 

25,409 

G 

Total  Dailv  .  1.844.140  1,841,187  2,953  G 

Total  Sunday  .  427,760  348,991  78.769  G 

Grand  Total  .  2.271.900  2,190,178  81,722  G 


TACOMA,  WASH. 


News-Tribune  . . . 

-.-.(e) 

494.674 

463,810 

30.864  G 

Times  . 

- (e) 

335,072 

358,666 

23,594  L 

News-Tribune 

....(S) 

200,437 

141.684 

58,753  G 

Total  Daily  . . . 

829,746 

822,476 

7,270  G 

Total  Sunday  . 

200,437 

141,684 

58,753  G 

Grand  Total  . . 

1.030.183 

964.160 

66.023  G 

TOLEDO.  OHIO 

Times  . 

. . . .  (m) 

142.896 

102.175 

40,721  (; 

Blade  . 

. (e) 

908,347 

764,415 

143,932  G 

386y861 

Times  . 

....(S) 

358,199 

240,291 

117,908  G 

T()t.il  Daily  .  3,298.988  3,324,851  25,863  L 

Total  Sunday  .  1,314.176  1.006,772  .307.404  G 

Gr.and  Total' .  4,613.164  4,331,623  281.541  G 

.\s  the  m.ijority  of  the  Morning  Herald  linage  (451.506) 
for  April,  19.38.  ran  in  combination  with  the  Times,  that  lin¬ 
age  is  not  incluiled  in  the  city  tot.al.  Times-Herald  first 
iml)lic.ation  I'eb.  1,  1939. 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times...  (e>  204.697  194.708  9,989  G 

Mt.  Vernon  .\rgns...(e)  450,989  475,459  24,470  L 

New  Rochelle  Standard 

Star  . . (e)  497.605  474,618  22,987  G 

Ossining  Citizen 

Register  . (e)  221.54.3  219,715  1.828  G 

Port  Chester  Item _ (e)  .329.560  348,230  18,670  L 

Tarrs-town  News  _ (e)  201.098  207.418  6,320  L 

Yonkers  Herald 

.St.atesman  . (e)  389.106  356,392  32,714  G 

White  Plains  Dispatch .  (e)  355.509  .  . 

Peekskill  Star  . (e)  240.035  259.4.38  19.403  L 

Group  Total  .  2.890.142  2,5.35.978  354,164  G 

Wliite  Plains  Dispatch  first  publication  Mar.  1,  1939. 

WICHITA,  KAN. 


Beacon  . (c) 

K.agle  . ( m ) 

Kagle  . (el 

Beacon  . (S) 

Kagle  . (SI 


Total  Daily  .  1,051,243  1,253,451  202.208  L 

Total  Sunday  .  358,199  240,291  117.908  G 

Grand  Total  .  1,409,442  1,493,742  84.300  L 


WINSTON-SALEM.  N.  C. 


Total  Daily  .. 
Total  Suntlay 
Grand  Total 


507.464  531.094  23.6.30  L 

311.616  .328.663  17,047  L 

419,391  414.969  4,422  G 

231,903  265,6.39  33,736  L 

210.481  166.437  44,044  G 


1939  1938  Gain  or  Los 

Twin  City  Sentinel ...  (el  369.752  349,983  19,769G 

Journal  . (ml  299,459  297,628  1,83ig 

Journal  St  Sentinel _ (S)  160,69  7  1  86,24  0  25.5431, 

Total  Daily  .  669,211  647.611  21,6000 

Total  Suntlay  .  160,697  186,240  25,5431 

Grand  Total  .  829.908  833.851  3|943l 

WORCESTER,  MASS. 

Telegram  . (m)  584,153  570.460  13,6930 

Gazette  &  Post  . (e)  653,361  600.914  52,4470 

Post  . (el  .  341.314 

Telegram  . (S)  247,649  174.880  72.7690 

Total  Daily  .  1,237,514  1,512,688  ~27LmL 

Tot.ai  Siinrlay  .  247,649  174,880  72,7690 

Grand  Tot.al  .  1,485.163  1.687..S68  202,4051 

Post  discontinued  Oct.  1,  1938.  Changed  to  Gazette  i 
Post  on  that  day. 

YOUNGSTOWN,  OHIO 

Vindicator  & 

Telegram  . (e)  698.910  759,645  60,7351, 

Vindicator  & 

Telegram  . (S)  259,075  176,090  82,9850 


698.910  759,645  60,7351, 


957,985  935,735 


FIGURES  SUPPLIED  BY  PUBLISHERS 
BRONX  (NEW  YORK  CITY) 

Home  News  . (e)  214,412  240.247  25,8351 

Home  News  . (SI  97,393  84,749  52,6440 


KANSAS  CITY,  KAN. 

Kansan  . (el  241.479  275,079  33,60(1 

Kans.an  . (S)  128.569  93,037  35.533C 


370,048  368,116 


NEW  BEDFORD,  MASS. 


St.indard-Times  . . 

....(e) 

389,830 

390,236 

Mercury  . 

. . .  (m) 

410,242 

412,230 

Standard-Times 

...(S) 

64,484 

34,076 

Total  Daily 

800,072 

802.466 

Total  Sunday  . . 

64,484 

34,076 

Cirand  Total  . , , 

864,556 

836.542 

T<,tal  Daily  .  1.238.471  1.274.726  36,255  L 

Total  .Sunday  .  442.384  432,076  10,308  G 

Grand  Tot.al  .  1.680,855  1,706,802  25,947  L 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— APRIL,  1939 

—AMERICAN  WEEKLY”  Linage  —  69,753  lines  ati 
"’CCIMK^  W'EEKLY”  Linage — 14,868  lines  is  includeti  z 
the  Sunday  figures  of  the  following  papers:  Albany  Titne 
Imion,  Atlanta  American,  Baltimore  American,  Boston  M 
vertiscr,  Chicago  Herald-Examiner,  Detroit  Times.  Mil»a: 
kee  Sentinel.  New  York  Journal  American,  Pittsborp 
Sun-Telegraph,  San  Antonio  Light,  Syracuse  America: 
Washington  Times-Herald. 

•“AMERICAN  WEEKLY”  Linage-81,392  lines;  COMIC 
WEEKLY  Linage — 16,772  lines  in  the  Los  Angeles  Exic 
iner,  San  Francisco  Examiner  and  Seattle  Post-Intelligencrt 
••“AMERICAN  WEEKLY”  Linage— 69,753  lines  in  tk 
BiilTaln  Courier  Express,  Cleveland  Plain  I>ealer,  Hou«« 
Post.  Minneapolis  Journal  and  Nashville  Tennessean;  81.39. 
lines  in  the  Portland  Oregonian. 

fTIIIS  WEEK”  Linage— 29,163  lines  is  included  in  tk 
.Sunday  figures  of  the  following  papers:  Atlanta  Jouma. 
Baltimore  Sun.  Birmingh.nm  News  &  Age  Herald,  Bosto: 
Herald,  Buffalo  Times.  Cincinnati  Enquirer,  Cleveland 
Ilealer,  Dallas  News,  Detroit  News,  Indianapolis  Star,  Mre 
lihis  Commercial  .Appeal.  Milwaukee  Journal,  Minnapo.- 
Tribune,  New  Orleans  Item  Tribune,  New  York  HctI'- 
Tribune.  Omaha  World-Herald,  Philacielphia  Record. 
burgh  Press,  Washington  Star;  29,075  lines  in 
Daily  News  (evening);  22.905  lines  in  the  St.  l/)Uis  (2ok 
DemiKrat ;  26.928  lines  in  the  Ix)S  Angeles  Times  and  PoC' 
land  Journal  and  26.947  lines  in  the  Spokane  Spoltesn-: 
Review. 


New  Facsimile  Prints  20 
Square  Inches  a  Min. 

W.  G.  H.  Finch  of  the  Finch  Tele¬ 
communications  Labs,  Inc.,  Wednes¬ 
day  announced  the  development  and 
successful  operation  tests  of  a  new 
tabloid-page  printing  facsimile  trans¬ 
mitter  and  associated  recording  equip¬ 
ment  producing  20  square  inches  of 
printed  text  and  pictures  per  minute. 

The  recorders  at  the  receiving  sta¬ 
tions  employ  electro-sensitive  paper  / 
producing  black  on  white  copy  with-  / 
out  the  use  of  carbon  transfer  sheets  / 
or  liquids.  It  can  be  operated  from 
AC  or  DC  current  and  from  batteries. 

Fifteen  of  the  nation’s  major  broad¬ 
casting  stations  now  use  Finch  fac-  ' 
simile  equipment  in  either  their  daily  \ 
or  nightly  service  to  their  effective  ' 
service  areas. 


TO  REORGANIZE 

Newark,  N.  J.,  May  16 — Approval 
was  given  here  yesterday  by  Federal 
Judge  Guy  L.  Fake  to  a  reorganiza¬ 
tion  plan  of  the  North  Jersey  Publish¬ 
ing  Co.,  publishers  of  the  Daily 
Courier  of  the  Oranges  and  Maple¬ 
wood,  which  provides  for  creation  of 
a  new  company. 


THERE'S  A  NEW  PAPER 


IN  WASHINGTON  D.  C. 


SUNDAY 


52,890'47.298 

i 

79,4201  86,119 
Il8,755i - 


THE  LARGEST  CIRCULATION  IN  AMERICA'S 
TOP  RANKING  MARKET  AT  THE  LOWEST  MILLINE  RATE 
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Herald  Tribune 
Inaugurates 
Radiotype  News 

Daily.  I.  B.  M.  Corp.. 

Flash  Visual  Bulletins 
to  World's  Fair 

Jointly  operated  by  the  New  York 
Herald  Tribune  and  the  International 
Business  Machines  Corporation,  a 
visual  broadcasting  news  service  furn¬ 
ishing  late  news  bulletins  on  four-foot 
screens  was  inaugurated  on  May  16  in 
the  Business  Systems  and  Insurance 
Building  at  the  New  York  World’s 
Fair. 

The  news  service,  which  will  con¬ 
tinue  at  the  exhibit  for  the  duration 
of  the  Fair,  uses  IBM’s  radiotype 
machine,  operating  over  an  ultra 
high-frequency  radio  wave,  enabling 
the  transmission  of  100  words  a  min¬ 
ute.  The  words,  greatly  magnified, 
are  projected  on  a  large  Translux 
screen,  similar  to  those  used  in  motion 
picture  theaters. 

Doily  Soon  to  Have  Transmitter 

Opening  day’s  news  bulletins  were 
relayed  from  the  Herald  Tribune  of¬ 
fices  to  IBM  headquarters  a  mile 
away,  and  then  relayed  from  there  to 
the  Fair  by  radiotype.  Wilbur  S.  For¬ 
rest,  assistant  editor,  who  was  among 
those  attending  the  first  demonstra¬ 
tion.  told  Editor  &  Publisher  a  trans¬ 
mitter  soon  will  be  installed  in  the 
newspaper  office  and  news  then  will  be 
sent  directly  to  the  IBM  building  at  the 
Fair. 

The  radiotype  machine  is,  in  effect, 
a  typewriter  which  operates  by  radio 
impulses.  It  includes  an  electric  writ¬ 
ing  machine,  entirely  controlled  from 
the  keyboard.  Each  key,  when  struck, 
sends  out  a  .separate  group  of  radio 
impulses,  which  actuate  the  corre¬ 
sponding  key  on  any  number  of  re¬ 
ceiving  machines  of  a  similar  nature 
"tuned”  in  on  it. 

Unlike  television,  matter  transmitted 
by  the  radiotype  can  be  magnified  to 
any  size  and  can  be  seen  accordingly 
by  a  greater  number  of  persons  at  one 
time.  One  sending  machine  is  able  to 
furnish  an  unlmited  number  of  re¬ 
ceivers.  Cruising  speed  is  considered 
to  be  about  100  words  a  minute,  which 
is  considerably  faster  than  the  rate 
achieved  by  mo.st  typists  on  an  ordi¬ 
nary  typewriter. 

Used  It  First  Last  Year 

Radiotype  communication  can  be 
tts^  for  any  distance,  IBM  technicians 
•said.  The  Herald  Tribune  also  used  it 
y^^t"  at  its  Forum  on  Current 
troblems  to  furnish  quick  copies  of  the 
^P^h  of  Viscount  Halifax,  Foreign 

•  mister  of  Great  Britain,  to  Forum 
delegates. 

Walter  S.  Lemmon,  developer  of  the 
ra  lotype  and  manager  of  the  radio- 
division  of  IBM,  said  the  service 

*  ,  be  introduced  on  the 

^ket  by  the  end  of  the  year.  He 

out  that  IBM  has  obtained  a 
I  of  experimental  wavelengths 
Svu  Federal  Communications 

raH-  which  to  test  its  various 

developments.  Experiments 
nation  will  be  con- 
^  in  the  next  few  months. 

the  system  “is  still  in 
•  i^^P^^'tinental  stage,  not  a  commer- 
that,  in  no  way,  is  it 
ea  to  compete  with  newspapers,” 
he  h  Editor  &  Publisher 

railrnaj**'  tt'lod  use  of  the  service  “in 
other  on  ferry  boats  and 

public  places  where  radio  bulle- 
antin,  available,  or  where  they 
/""uy  the  bulk  of  the  people.” 


Daily  Kills  Kidnap 
Story  to  Aid  Police 

South  Bend,  Ind.,  May  17 — “Co-op¬ 
eration  to  the  fullest  extent  by  the 
South  Bend  Tribune  and  reporters  in 
South  Bend  for  papers  outside  the  city 
probably  played  a  major  part  in  sav¬ 
ing  the  life  of  eleven-year-old 
Claudine  Kubiak,”  Captain  of  De¬ 
tectives  Lucius  Lafortune  said  here 
today.  “Had  the  newspapermen  not 
‘killed’  stories  already  in  type  when  a 
letter  threatening  the  kidnaped  child 
was  received,  it  is  entirely  possible 
the  mother  may  never  have  seen  her 
child  again.” 

The  story  of  the  kidnaping  by  the 
child’s  step-father  was  in  type  for 
Monday’s  edition  when  a  letter  was 
received  by  the  mother  from  her 
estranged  husband  threatening  the 
child’s  life  unless  certain  things  were 
done  and  police  not  notified.  The  pa¬ 
pers  were  asked  to  ‘kill’  their  stories 
to  give  the  police  a  chance  to  set  a 
trap  when  the  mother  was  to  make  a 
contact.  On  Wednesday  morning  she 
started  to  carry  out  instructions  un¬ 
der  surveillance  of  city  and  state  po¬ 
lice  and  two  cars  of  newspapermen. 
As  she  neared  the  south  city  limits 
on  foot,  Lynn  Landis,  the  kidnapper, 
approached  in  a  car  to  make  the  con¬ 
tact  and  police  closed  in  making  the 
capture. 

Bok  $l-a-Year 
Publisher 

continued  font  page  4 

meeting  people  to  enjoy  fresh  ideas 
as  well  as  their  company. 

The  fact  he  became  president  of  the 
Evening  Ledger  May  1  did  not  keep 
him  from  attending  the  recent  spring 
dance  of  the  Newspaper  Guild  of 
Philadelphia  and  Camden.  He  went 
because,  he  said,  his  associates  of  his 
reporting  days  were  there.  He  was 
among  the  last  to  leave  the  ball  at 
3  a.  m. 

Conducting  labor  relations  in  his 
new  position  will  come  easily,  Mr. 
Kearney  believes,  “because  I’m  talking 
to  newspapermen  I’ve  known  in  this 
business  for  some  20  years.” 

A  native  Philadelphian,  Mr.  Kear¬ 
ney’s  ancestry  on  his  mother’s  side 
dates  back  to  an  Indian  hunter  named 
Ekiward  Marshall,  who  ran  the  famous 
“Walking  Purchase”  for  William 
Penn’s  sons,  to  establish  the  boun¬ 
daries  of  the  Commonwealth  of  Penn¬ 
sylvania.  He  is  an  ardent  student  of 
Philadelphia  history.  Another  hobby 
is  his  study  of  architecture.  He  ex¬ 
plains  that  he  used  to  hear  people 
wonder  “how  George  Kearney  can 
operate  a  syndicate  staring  at  build¬ 
ings” — he  does  that  frequently  while 
“prowling”  on  strange  streets  in 
strange  cities.  He  explained  his  fasci¬ 
nation  for  buildings  thus: 

“A  building  is  the  accomplishment 
of  a  man’s  dream.  Behind  it  is  the 
personailty  of  the  man  who  financed 
and  built  it.” 


NEWSPAPER  PROPERTIES 

INVESTMENTS 

APPRAISALS 

FINANCING 


NEWSPAPER  APPRAISAL 
CORPORATION 

L.  Parker  Ltkel;,  Pre«. 

Times  Bide.,  Times  Square,  New  York 
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Shop  Talk  At 
"Thirty" 

continued  from  page  36 

or  techniques  or  possibilities?  I  think 
so.  Basically,  they  suggest  that  the 
salvation  of  newspapers  that  desire 
to  retain  their  independence,  dignity 
and  scope  to  make  themselves  indis¬ 
pensable  in  their  communities  and  in 
their  regions.  The  way  to  do  that  is 
not  to  rail  against  desirable  social 
transitions  that  run  our  costs  up,  or  at 
such  media  as  radio  because  they  take 
our  business  away,  but  to  modernize 
our  methods,  both  business  and  edi¬ 
torial,  to  meet  modern  needs. 

*  *  * 

“I  BELIEVE  firmly  rather  than  being 
the  moment  for  despair  this  should 
be  a  moment  of  great  hope  for  news- 
jjapers.  By  the  very 
Blit  the  limitations  inherent 
Future  Is  competition, 

_  .  .  .  we  have  the  oppor- 

tunity  to  become 
again  the  great  force 
for  making  public  opinion  that  we 
were  before  we  abdicated.  Magazines 
of  national  circulation  can  never  be¬ 
come  regional  in  their  breadth;  news¬ 
papers  can  and  should,  because  the 
tendency  of  the  country  is  to  decen¬ 
tralize  and  to  regionalize.  Radio  can 
never  agitate  a  question  or  advocate 
a  controversial  civic  movement  no 
matter  how  virtuous;  we  can,  and 
should.  Radio  can  never  bring  about 
political  reform,  because  in  the  very 
essence  of  its  charter  it  is  a  po¬ 
litical  eunuch.  But  we  can  agitate, 
we  can  advocate  and  we  can  crusade 
if  the  cause  be  worthy. 

“Radio  as  it  exists  can  never  elabo¬ 
rate;  it  can  never  be  the  recorded 
permanent  history  and  record  of  the 
moment  in  which  we  live.  We  can 
be  and  we  should  be  not  merely  his¬ 
tories  of  the  moment,  but  illuminators 
of  the  moment  and  the  creators  of 
new  history.  Radio  can  never  have  a 
personality  because  it  is  after  all  the 
instrument  of  a  thousand  personali¬ 
ties;  but  our  papers  can  have  person¬ 
alities  as  vivid  as  White’s  Emporia  Ga¬ 
zette,  or  Watterson’s  Courier-Journal. 

“The  future  of  the  American  press 
does  not  lie  in  the  working  of  some 
mysterious  miracle  by  an  alchemist  of 
the  profession.  It  is  wholly  bound 
up  in  the  character  and  the  intelli¬ 
gence  of  the  men  who  own  and  run 
newspapers.  If  the  publishers  of 
America  go  on  blindly  resisting  the 
demands  for  change  in  the  social  or¬ 
der;  if  they  go  on  interpreting  those 
changes  in  terms  of  out-of-pockets 
costs  to  themselves,  regardless  of  the 
general  welfare;  if  they  go  on  trying 
to  pull  America  back  into  a  world  she 


FOR  BETTER 
PRINTING  OF 
NEWSPAPERS 

AUTOPLATES 

Pony  —  Junior  —  Automatic 

AUTOPASTERS 

Aecolorato  Production 
and  Improve  Presswork 


will  never  know  again,  then  papers 
are  doomed  to  continued  retreat. 

“But  if  the  publishers  of  this  coun¬ 
try  have  the  intelligence  to  use  the 
freedom  which  they  have  so  long  en¬ 
joyed;  if  they  have  the  prescience  to 
see  that  they  lost  their  leadership  and 
their  influence  when  they  deserted 
the  marching  army  of  democracy  and 
if  they  realize  that  they  can  regain  it 
only  when  they  know  again  what  the 
poor  as  well  as  the  rich  are  think¬ 
ing;  if  they  have  the  humility  to 
listen  to  the  real  voice  that  is  America 
— the  voice  of  the  agricultural  plains 
and  the  factories;  if  they  have  the  de¬ 
termination,  as  Lincoln  had,  to  ‘hunt 
the  hidden  purpose’  up  the  winds  of 
justice;  if  they  have,  above  everything 
else,  the  determination  to  make  some 
contribution  toward  the  advancement 
of  democracy,  then  they  need  not  fear 
either  for  their  economic  welfare  or 
for  their  freedom.” 

C.  I.  T.  MEETING 

John  W.  Darr,  vice-president  of  the 
Commercial  Investment  Trust,  Inc., 
and  trustee  of  the  C.  I.  T.  Safety  Foun¬ 
dation  conducted  the  C.  I.  T.-North 
Carolina  Newspaper  Seminar  in 
Raleigh  May  9. 

Papers  participating'  were:  Ahoskic,  Hertford 
County  Herald;  Albemarle  Ncivs  and  Press; 
Asheville  Citicen-Times;  Burlington  Times- 
\eu*s,  Charlotte  Nezvs,  Charlotte  Observer, 
Concord  Tribune,  Dunn  Dispatch,  Durham 
Herald-Sun,  Elisabeth  City  Advance.  Fayette- 
Tdlle  Observer,  Goldsboro  News-Argus,  Greens¬ 
boro  News  and  Record,  Greenville  Nervs-Leader, 
Greenville  Reflector,  Henderson  Dispatch, 
High  Point  Enterprise,  Kannapolis  Indepen¬ 
dent,  Kinston  Free  Press,  Lumberton  Roben- 
sonian,  Morgantown  Nervs-Herald,  Pinehurst 
Sandhills  Nezvs,  Raleigh  News  &  Olrserver, 
Raleigh  Times,  Reidszille  Reznezv,  Rocky 
Mount  Telegram,  Roxboro  Courier,  Sanford 
Herald,  Siler  City  Chatham  Herald,  Tarboro 
SoutherfU'r,  IVilliamston  Enterprise,  IVilming- 
ton  Star  and  News,  IVinston-Salem  Journal 
and  Tivin  City  Sentinel. 


TELEMATS 
ate  the  raAed 

in  the 
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CLINE 

CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  1st  Nat'l  Bonk  Bldg 
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EDITOR  &  PUBLISHEl 


N.  M.  Daily  Sues  Rival 
Paper  for  Damages 


An  amended  complaint  asking  $18,- 
344.64  damages  was  filed  in  district 
court  at  Lovington,  N.  M.,  on  May  4 
by  the  Sun  IHiblishing  Corp.  of  Hobbs, 
publishers  of  the  Hobbs  (N.  M.)  Daily 
News-Sun,  against  the  Oilfield  Pub¬ 
lishing  Company,  Inc.,  publishers  of 
the  Hobbs  Morning  Post-Courier,  and 
its  incorporators,  O.  Dean  Johnston, 
George  T.  Harris,  and  C.  C.  Johnston. 

The  complaint  charged  that  defend¬ 
ants  induced  S.  Boyd  Hilton,  who 
started  the  Post-Courier  as  manager 
and  editor,  to  start  operating  the 
newspaper  in  violation  of  a  contract 
by  which  he  sold  stock  in  the  Sun 
Publishing  Corp.  and  agreed  not  to 
engage  in  the  newspaper  business  in 
the  county  for  a  period  of  10  years 
from  March  30,  1937.  Hilton  had  been 
editor  and  manager  of  the  News-Sim 
up  vmtil  the  sale  of  the  stock  to  pres¬ 
ent  ownership. 

Hilton  began  operating  the  Post- 
Courier  on  Jan.  16,  1938,  and  suit  to 
enjoin  him  from  the  operation  was 
filed  in  district  court  on  Feb.  23,  1938. 
Hilton  won  the  district  court  tilt,  but 
admitted  judgment  before  the  federal 
court  and  on  Sept.  22,  1938,  severed 
his  connection  with  the  Post-Courier. 


N.  J.  Classified  Men 
Meet  in  Camden 

Joseph  H.  Hopkins,  classified  adver¬ 
tising  manager,  Philadelphia  Inquirer 
and  a  director  of  the  Association  Na¬ 
tional  Classified  Advertising  Manag¬ 
ers,  told  representatives  from  10  New 
Jersey  dailies,  meeting  recently  in 
Camden,  that  classified  advertising 
was  one  of  the  big  factors  in  selling 
display  advertising  space  to  national 
accounts.  He  stressed  the  importance 
of  keeping  close  supervision  over  clas¬ 
sified  linage  statistics  and  a  careful 
study  of  its  possibilities  as  ammimi- 
tion  in  the  hands  of  the  national  dis¬ 
play  departments  of  the  respective 
papers. 

Joseph  M.  Johnson,  classified  man¬ 
ager,  Elizabeth  Daily  Journal  and 
president  of  the  Classified  Division, 
New  Jersey  Press  Association,  which 
sponsored  the  classified  clinic,  brought 
out  the  fact  that  many  magazines  and 
directories  have  shown  the  way  to 
imusual  and  profitable  classifications 
not  commonly  followed  up  by  the 
average  classified  manager.  Herbert 
W.  Tushingham,  classified  manager, 
Camden  Courier-Post  Newspapers, 
presented  a  comprehensive  series  of 
plans  on  used  car  and  real  estate 
promotions  and  special  editions. 


CLASSIHED 

RATES 


NEWSPAPERS  BOUGHT  AND  SOU 


Propertits  lifted  below  are  offered  eitimi, 
the  publishers  themselves  or  by  the  ■ 
reliable  brokers  in  the  field. 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  Time  —  .50  per  line 
4  Times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 


Newspapers  For  Sale 


Bargainl  Only  weekly  in  thriving  Conctc 
out  County  Seat.  Population  l«5oiy 
Grossing  $16,000.  Sacrifice  for  cask 
6135,  Kditor  &  Publisher.  ^ 


California;  Evening;  Exclusive  fev 
same  owner  past  30  year.s  ;  $55  flOO- 
rash.  A.  W.  STYPES,  Mills  Bldg.' ^ 
Francisco. 


Weekly — no  shop;  monopoly,  small 


Xorthern  Westchester  County,  New  lori 
$2,200;  terms.  Box  6177,  Editor  k 
Publisher. 


Newspaper  Brokers 


Capable  handling,  buying,  seUlng,  aetm 
No  leases  or  trades.  Highest  refsreoes 
LEN  FEIGHNER  AGENCY,  Nuhriti 
Hicb. 


Brokerage  service.  Valustions  for 
purpose.  Newspaper  Appraisal  Corp’: 
Times  Bldg.,  New  York. 


Newspapers  Waeted 


A  four  timet  "Situations  Wanted"  ad  car* 
riet  with  it  six  month's  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Newspajterman,  87,  experienced  in  editors, 
circulation,  selling,  merchandising,  pi: 
motion,  wants  to  buy  whole  or  part  s 
weekly,  semi-weekly,  or  daily,  anyvlm 
Financial  and  personal  referencM 
changed.  Box  6116,  Editor  &  Pnbliile' 


REP  CHANGES  NAMES 

Fenger-Hall  Company,  Ltd.,  has  be¬ 
come  George  D.  Close,  Inc.,  it  was 
announced  this  week  by  Mr.  Close, 
who  has  been  president  of  the  news¬ 
paper  advertising  representatives’  or¬ 
ganization  since  February  2.  The 
change  of  name  has  occasioned  no 
new  charge  in  ownership  or  control 
but  merely  is  a  further  result  of  the 
acquisition  of  all  of  the  stock  held  by 
Austin  B.  Fenger  earlier  this  year,  it 
was  stated  at  main  offices  of  the  or¬ 
ganization  in  San  Francisco.  George 
D.  Close,  Inc.,  represents  a  group  of 
newspapers  in  the  Pacific  Coast  states 
and  represents  in  the  Far  West  the 
New  York  Herald  Tribune,  Washing¬ 
ton  Post  and  the  Minneapolis  Star, 
Mr.  Close  advised. 


CHANDLER  HONORED 


UNION  BACKS  PAPER 


Los  An’CELES,  May  18 — Sixteen  hun¬ 
dred  employes  of  the  Los  Angeles 
Times  yesterday  honored  Harry 
Chandler,  publisher,  on  his  75th 
birthday  with  an  informal  party  held 
in  the  newspaper’s  auditorium.  Most 
of  the  Times  employes  gathered  at 
noon,  enjoyed  sandwiches  and  light 
refreshments,  and  then  listened  as 
Bill  Henry,  sports  editor,  on  behalf  of 
the  employes  presented  Mr.  Chandler 
with  a  diamond  studded  watch  in¬ 
scribed:  “To  Harry  Chandler  With 
Honor  and  Friendship  From  Times 
Employes  on  your  75th  birthday  May 
17,  1939.”  His  son  Phillip,  assistant 
general  manager,  and  F.  X.  Pfaffinger, 
veteran  Times  treasurer,  who  has 
been  a  member  of  the  official  family 
for  52  years,  were  on  the  stage  with 
Mr.  Chandler. 


Fablie  Notlea 


Wanted:  Daily  in  town  of  15-20,000  pop 
lation.  Will  pay  up  to  $50,000  as  ea: 
payment.  If  you  really  want  to  kL 
write  at  once  to 

MURRAY  E.  HILL  &  ASSOCIATES 
Newspaper  Broker  at  Nashville,  Tenotiie 


AN  AUXILIARY  SERVICE  I 


Newspaper  Plant  Wanted 


•EDITOR  AND  PUBLISHER”  la  a  aer- 
vice  station  on  the  Journaliatie  highwaya 
of  the  world.  On  our  permanent  library 
and  musenm  files  will  be  fonnd,  aaaily 
available,  important  baaie  data  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
eircnlations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanies  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
Service.  A  specialist  on  the  daily  news¬ 
paper,  "EDITOR  A  PUBLISHER,”  now 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  ns  for  any  service  they  feel 
we  msy  be  able  to  render. 


Am  in  the  market  for  a  complete 


plant,  or  any  part.  Address 
GOODWIN,  Geneva,  New  York. 


Nowspaper  Roorganiiotloi 


LAME  NEWSPAPERS! 

Weak  or  faltering  papers  needing  ti* 
dress,  corrected  policies,  or  ineitus 
circulation,  correspond  with  Hnstoi 
Downs,  710  Avenham  Avenue,  Eosnokf 
Virginia.  If  proposition  satisfactory, 
suits  guaranteed. 


HILP  WANTED 


FO 


George  J.  Ritchey,  secretary-treas¬ 
urer  of  the  Coal  and  Ice  Drivers  and 
Helpers’  Union  257  local,  Milwaukee, 
an  AFL  affiliate,  revealed  May  12  that 
the  local  had  passed  a  resolution  by  a 
10  to  1  vote  that  every  member  of 
the  tmion  must  subscribe  to  the  Mil¬ 
waukee  Evening  Post  or  be  liable  to  a 
fine  of  not  less  than  $50  for  failure  to 
do  so.  The  Post  announced  May  3 
that  local  AFL  unions  of  the  city  have 
acquired  ownership  and  active  control 
of  the  paper.  August  L.  Guis,  of  the 
Milwaukee  Typographical  Union,  is 
the  new  president  of  the  publishing 
company. 


ELMIRA  CHANGES 

Effective  May  15,  the  following 
changes  were  made  in  the  personnel 
of  the  Gannett-owned  Elmira,  N.  Y., 
newspapers:  Donald  A.  Seeley,  editor 
of  the  Sunday  Telegram,  became  city 
editor  of  the  Star-Gazette,  succeeding 
John  P.  Hanrahan,  who  will  hereafter 
do  special  assignments.  Edward  L. 
VanDyke,  for  years  the  Telegram’s 
city  editor,  became  managing  editor. 
Alexander  H.  Rossiter  left  the  Star- 
Gazette’s  copy  desk  to  become  city 
editor  of  the  Telegram. 


Advertising  Space  Salesman.  Experiout 
canvassing  small  towns;  good  ssIsiT  u- 
commission.  Give  full  description  W 
of  media  worked,  etc.  Box  6150,  Editc 
&  Publisher.  _ 


Manager,  Reader  Servlee 


Advortlting  Idoat  For  Solo 


Send  for: 

"A  Bag  of  Tricks  for  Selling  Esetra  Linage," 
by  Joe  .^tley. 

Containa  222  ad-aelling  ideaa,  $1.60. 
PRESS  PUBLISHING  OOMPANT 
Fort  Myers,  Florida 


Feature  Salesmen:  Opportunity  to  tile  a 
outstanding  woman’s  page  feature— ve- 
received  by  editors.  Definite  but  isodM' 
drawing  account  to  right  men  now  ej- 
ing  on  newspapers.  Bonafide  offer.  P: 
Mary  MacFadyen,  1136  Fifth  Atetw 
New  York.  SAcramento  2-4887. 


New  weekly  in  lucrative^  New 


Cirealatiei  FroHotlaa 


Successful  subacrlption  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO. 
Occidental  Building,  Indianapolis. 


BROWN  HEADS  ‘BIG  6' 


By  a  56-vote  margin,  Elmer  Brown, 
vice-president,  who  was  defeated  by 
William  Ward  for  the  presidency  two 
years  ago,  turned  the  tables  on  the 
incumbent  in  the  biennial  elections 
May  17  of  the  New  York  Typograph¬ 
ical  Union,  No.  6  (“Big  Six”).  He 
polled  3,721  votes  to  his  opponent’s 
3,665.  A  contest  for  the  vice-presi¬ 
dency  between  three  candidates  will 
be  run  off  on  June  14,  James  J.  Mc¬ 
Grath,  who  was  re-elected  secretary- 
treasurer,  annoimced,  as  none  got  the 
necessary  majority  for  election. 


LIBRARIANS  TO  MEET 

Newspaper  librarians  will  hear  Sir 
Willmott  Lewis,  Washington  corre¬ 
spondent  of  the  London  Times,  and 
other  leading  newspapermen  at  the 
armual  conference  of  the  Special 
Libraries  Assn,  in  the  Lord  Baltimore 
Hotel,  Baltimore,  May  23-27.  Miss 
Francis  E.  Curtiss,  Detroit  News,  is 
chairman  of  the  Newspaper  Group. 
Miss  Alma  C.  Mitchill,  Newark,  libra¬ 
rian  of  the  Public  Service  Corporation 
of  New  Jersey,  is  president  of  Special 
Libraries  Assn. 


Diroct-Mall  Sorvie# 


NELCO  TYPED  LETTERS 
The  personal,  effective  means  of  selling 
more  prospects  by  mail — inexpensively. 
NEW  ERA  LETTER  COMPANY,  INC. 
47  West  Street,  New  York,  DIgby  4-0100. 


quires  the  services  of  an  ALL 
EDITORIAL  MAN;  one  who  can  help* 
ganixe  and  develop  present  set-up;  •v 
be  able  to  -write  intelligently,  be 
generate  ideas,  and  have  a  flair  for 
seating  these  ideas  in  a  dramitu 
Salary  $50.00  and  upwards. _  , 

Also,  a  young  competent  ItEPORTta 
act  as  assistant  to  the  Managing  E®  ■ 
Salary  $25.00.  Excellent  opportuaitT  ^ 
right  parties. 

In  answering,  send  complete 
with  respect  to  background  and  QU»i“ 
tions.  Photograph,  too,  if  available. 

6145,  Editor  &  Publisher. _ - 

f* 


Photographic  correspondents  for  ne*i  . 
ture,  and  scenic  pictures^^  5^ 


on  cash  or  commission  basis. 
Editor  A  Publisher. 


Our  Process  Letters  are  taken  for  personal 
communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  80  E. 
21st  Bt.,  N.  Y.  0. 


Llthographod  LoHarbaadt 


TO  VISIT  N.  Y.  FAIR 


The  annual  convention  trip  of  the 
Alabama  Press  Association  will  be  to 
the  New  York  World’s  Fair  on  June 
18-25.  June  22  has  been  proclaimed 
“Alabama  Day”  at  the  Fair. 


BLAIR  CONVERSE 

Ames,  Iowa,  May  18 — Blair  Con¬ 
verse,  46,  head  and  professor  technical 
journalism  at  Iowa  State  College  here, 
since  1927,  died  of  coronary  throm¬ 
bosis  here  this  morning.  He  was 
connected  with  the  technical  journal¬ 
ism  department  since  1919.  He  was  a 
past  president  of  the  American  As¬ 
sociation  of  Teachers  of  Journalism. 


Laid  Bond  now  in  combination  mni;  100 
M  @  $1.10  M;  50  M  @  $1.25  M— auk 
for  samples— NEFF  LITHOGRAPHING 
Co.,  409  Pearl  St.,  New  York.  BE.  3-6800. 


Special  Services 


Eliminate  typesetting  and  engraving  costal  I 
Latest  process  reproduces  illustrated  ad¬ 
vertising  literature,  sales  letters,  book¬ 
lets,  bulletins,  broadsides,  etc.  Any  sise. 
500  copies  (S^xll")  $2.63;  additional 
hundred  copies  only  22c.  Even  lower 
prices  for  quantity  orders.  Send  for  sam¬ 
ples.  LAUREL  PROCESS,  480  Canal  St., 
N.  Y.  C. 


WANTED— 


Executive  Sales  Manager  to  fl*®****J|^ 
of  newsprint  chiefly  of  European  cm 


Established  connections  with  U-  8- 
Ushers  essential. 


Reply  with  full  information  to: 


Paper  Company  Van  Beeknm 
York)  Inc.,  630  Fifth  Avenue, 
York  City.  N.  Y. 
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Sitaationt  Wanted 

AdTertitiBf 


ATTENTION 

newspaper  publishers 

Successful  newspaper  executive, 
now  employed,  desires  a  new  and 
permanent  connection  as  Advertia- 
ing  Director  or  Assistant  Publish¬ 
er. 

Excellent  references,  detailed  state¬ 
ment  of  qualifications  and  full 
record  of  past  experience  will  be 
presented  in  strict  confidence,  as 
identity  mnst  be  protected. 

The  Publisher  who  is  planning  to 
improve  the  executive  set-up  of  bis 
organization  may  find  himself  well 
repaid  for  answering  this  adver¬ 
tisement. 

Box  6170 
Editor  &  Publisher 


CUssifled  Manager — six  years  experience  on 
New  Tork  City  papers;  now  employed; 
linage  increase  assured.  Will  travel  any¬ 
where  for  interview.  Box  6180,  Editor 
t  Publisher. 


MR.  PUBLISHER 

Hive  yon  a  reason  for  a  Special  Edition 
or  Feature  Page!  46  Editions  without 
a  failure.  Clean  selling  make  collections 
100%.  Newspaper  and  bank  references. 
Extra  linage — extra  dollars.  Box  6164, 

Editor  &  Publisher.  _ _ 

Space  salesman,  24.  Experienced  problems 
and  promotions  of  weekly  chains.  Single 
— go  anywhere.  Box  6128,  Editor  & 
Publisher. 


Sitaatieas  WooHd 

CirraUtiM 

Available,  Circulation  Manager,  10  years’ 
experience  two  dailies.  Well  qualified  to 
handle  any  phase  of  circulation.  Age  80. 
Best  references.  Box  6012,  Editor  & 
Publisher. 

Circulation  Manager — -Unlimited  experience: 
specialist  in  boy  promotion  and  home  de¬ 
livery,  with  enviable  production  record. 
Excellent  references  from  former  pub¬ 
lishers.  Locate  anywhere.  Box  6140, 
Editor  tc  Publisher. 


SHiotioM  Waotod 
EJilorwl 


Cartoonist-Caricaturist — 5  years’  newspa¬ 
per  experience,  desires  newspaper  or  syn¬ 
dicate  connection.  Box  6165,  Editor  & 
Publisher. 


Competent  reporter,  deA  man;  fair  pho¬ 
tographer,  doing  good  job  on  outstanding 
daily,  wants  change.  Northeast  pre¬ 
ferred — others  considered.  Box  6120, 
Editor  k  Publisher. 


Bditorial,  colamnlst,  publicity  or  sports. 
Humor;  satire;  serious.  Unemployed 
now.  82,  single.  Six  year’s  college — 
eight  years  varied  experience.  Go  any¬ 
where.  Prefer  California  or  Sonthweat. 
Box  6095,  Editor  k  Publisher. 


WltMial  writer  of  nationally  known  daily, 
fully  posted  on  both  foreign  and  domes- 
tic  fundamentals,  desires  wider  outlook 
with  progressive  publisher.  Diversified 
background  of  many  years  experience, 
including  travel  abroad.  Excellent  refer- 
__eBee8.  Box  6160,  Editor  ft  Publisher. 
^••taatlag  Editor,  large  University  paper, 
still  green,  but  willing.  Reporting,  copy 
desk,  make  np  experience.  Go  anywhere. 
_Box  6132.  Edito^  k  Publisher, 
lob  on  dally  earnestly  desired  by  young 
man  now  employed  on  weekly.  College 
IS-  1*“;.  afraid  to  work.  Box 

596 1,  Editor  &  Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 

Journalism  school  graduate,  23;  Daily, 
weekly,  reporting,  desk,  promotion,  ex¬ 
perience.  Executive  ability;  fine  refer¬ 
ences.  Seeking  good  future.  Box  5978, 

Editor  &  Publisher.  _  _ _ 

Photographer,  reporter,  copyreader,  24; 
two  years’  eexperience;  proven  ability; 
now  employed  first-class  semi-weekly, 
desires  position  on  daily  paper.  Box 

6115,  Editor  &  Publisher.  _ _ 

“  PICTURE  EDITOR 
Now  subordinate  on  one  of  top  American 
picture  magazines  eager  to  head  depart¬ 
ment  on  paper  wanting  go  to  town  with 
pictures.  Knowledge  of  world  picture 
sources  and  markets  also  heavy  desk, 
press  association  experience.  This  might 
be  trimmed  for  resale  rights  or  eommis- 
sion.  Box  6022,  Editor  &  Publisher.  _ 
Private  Secretary  for  harassed  publisher, 
editor,  columnist.  Combines  newspaper, 
press-association,  magazine  experience 
with  research,  reading  stenography  ability. 
23,  college  graduate.  Box  6175,  Editor 

&  Publisher. _ _ 

Radio  Editor — Year  with  leading  national 
radio  magazine.  College  graduate.  Young 
and  capable.  Can  do  sports,  features, 
etc.  Box  6130,  Editor  &  Publisher. 
Reporter,  fet^nre  writer,  two  years’  experi¬ 
ence,  just  returned  aasignmenta  Spain 
and  Central  Europe;  also  press  photog¬ 
rapher,  completely  equipped.  College 
graduate,  single.  25  years  old.  Salary 
secondary.  Box  6978,  Editor  k  Publisher. 
Reporter,  22,  three  years’  experlenee. 
Princeton  honors  graduate.  Now  in  pub¬ 
licity,  want  job  on  daily.  Minimum  sal- 
ary.  Box  5970,  Editor  k  Publisher. 
Reporter — 14  years’  N.  Y.  experience,  em¬ 
ployed,  wants  job  in  sane,  progressive 
town  where  a  man  can  think  and  breathe 
after  a  day's  work.  Box  6142,  Editor  k 

Publisher.  _ _ 

Sports  editor,  telegnph,  dettman.  reporter. 
Age  28;  ten  years'  experience;  $40.00  per 
week.  Box  6128,  Editor  k  Publsiher. 
Sports  Writer — 24  years’  experience,  19  in 
Pittabnrgh,  last  five  in  South  Bend 
covering  all  Notre  Dame  football,  basket¬ 
ball,  etc.  Thorough  knowledge  all  sports. 
Married.  Paper  suspended.  Now  em¬ 
ployed,  desire  change.  James  M.  Oostin, 
1025  Johnson  street.  South  Bend,  In- 

diana. _ 

Will  go  ANYWHERE  as  editorial  cartoon¬ 
ist.  Have  drawn  daily  syndicated  feature 
five  years.  Opportunity  more  to  me  than 
salary.  Age  23.  Box  6015,  Editor  k 
Publisher. 

Sitaatiaas  Waafod 

General  &  Administrstive 

Business  Manager  of  Publisher’s  Assistant. 
Ten  years  business  manager  metropolitan 
newspaper.  Coordinator  of  efforts  of  dif¬ 
ferent  departments.  Practical,  economical, 
progressive  and  a  salesman  who  knows 
how  to  get  along  with  customers  and  em¬ 
ployes.  Willing  to  start  on  probation 
at  your  figure  and  prove  worth.  An  in¬ 
terview  in  your  city  at  my  expense  will 
not  obligate  you.  Box  5998,  Editor  k 

Publisher. _ 

Executive — ’Three  years’  experience  pub¬ 
lishing  15,000  MES  Combination  daily. 
Desires  position  as  publisher,  general, 
business,  advertising  or  circulation  man¬ 
ager,  15,000-75,000  daily.  Record  shows 
15%  local  advertising  increase.  Nearly 
50%  net  circulation  revenue  increase. 
Expense  reductions  throughout  depart¬ 
ments.  Box  6014.  Editor  k  Publisher. 
W.  R.  Hearat  says:  “Your  pages  are  very 
excellent,  well-written,  well-illustrated. 
Will  do  industries  and  paper  much  good.’’ 
This  promotion  manager  starts  tour  next 
week.  Box  6184,  Editor  k  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  -^nd  Save 

Utti  Equipment — New  Equipment  &  Supplien— Private  Saurees,  Dealers,  Supply  Houses 


Composing  Room  Equipment  For  Saio 

eSM — 42  Pica  Intertype — practically  new. 
Serial  number  over  10.000.  Equipped 
with  (3)  Full  Length  90-Channel  Maga¬ 
zines,  36-Channel  Side  Auxiliary  Maga¬ 
zine,  (3)  Molds,  Gas  Pot,  Motor,  etc. 
Terms. 

PAYNE  &  WALSH  CORPORATION 
82  BEEKMAN  ST.,  NEW  YORK 

Get  acquainted  with  LINOGRAPH  ”50’’ — 
the  latest  advancement  in  typesetting 
machines.  You’ll  be  quick  to  appreciate 
why  a  surge  of  preference  has  greeted 
Linograph  ’’50’’ — today’s  outstanding 
typesetting  machine  value.  Smooth,  quiet, 
sturdy  and  simple,  it  expresses  the  last¬ 
ing  dependability  and  high  efficiency 
which  have  been  built  into  it.  Compare 
point  by  point  and  you,  too,  will  favor 
this  new  leader — a  90  channel  machine 
that  does  most  of  the  work  of  a  72 -chan¬ 
nel  machine — at  an  investment  saving  of 
$1,000.00  or  more.  Complete  catalog  on 
request.  LINOGRAPH  CORPORATION, 
102-14  Scott  Street,  Davenport,  Iowa. 

Improved  design  magazines  for  Linotype 
machine,  $95  (in  lots  of  3  or  more,  $90 
each).  Top  plate  of  duralumin,  bottom 
plate  of  brass.  Combines  best  features  of 
all  former  designs.  Accurate,  strong, 
light.  Terms  as  low  as  $25  down,  balance 
$10  per  month.  Montgomery  k  Bacon, 
Towanda,  Pa. 


Linotypes  and  Intertypes  for  sale,  rebuilt 
up  to  a  standard,  not  down  to  a  price. 
Nowhere  else  will  you  get  greater  value. 
You  save  at  least  ^5  to  %  on  our  many 
late  models.  Also  large  assortment  of 
matrices,  magazines,  Monomels,  electric 
pots,  feeders,  etc.  Everything  for  the 
composing  room.  Linotype  Maintenance 
Co.,  237  Lafayette  St.,  N_^Y\ _ 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. _ 

Linotype  Motors — Cushman  Offset,  fifty  dol¬ 
lars.  Purchased  a  few  years  ago  but  have 
had  practically  no  use.  Write  R.  O. 
Brainard.  The  Spokesman-Review,  Spok- 
ane.  Washington. _ _ 

Rebuilt  Linotype  and  Intertype  machines 
for  sale.  All  models.  LINOTYPE  SUP¬ 
PLY  CO..  335  Canal  St.,  New  York  (Sty. 


Machaaieal  Eqalpmaat  Waatad 

Trade  14x17  new  75  line  levy  screen  for 
14x17  65  line.  JOURNAL,  Rapid  City, 
S.  D. _ . 

Wanted:  Used  Goss  or  other  heavy  duty 
page  size  dry  mat  roller.  URBANA 
DAILY  CmZEN,  Urbana,  Ohio. _ 

Wanted:  Cutler  -  Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056,  Editor  k 
Publisher, _ _ 

Will  buy  for  cash  Model  8  Linotypes  or 
model  O  Intertypes.  Box  6118,  Editor 
k  Publisher. _ 

14  or  similar  Linotype;  FB  press  to  handle 
4  pages  of  6  col.  x  20”  paper;  folder  for 
4.  6  and  8  pages.  THE  "TOWN  CRIER, 
Powell  River,  B.  C.,  Canada. 


Mechanical  Equipment  For  Sale 


COMPLETE  DUPLEX  PRESS 

EQUIPMENT 

10  Units,  8  Folders,  4  100  H.P.  Motors, 
Cutler  Hammer  Control  Panels,  Convey¬ 
ors,  etc. 

Can  be  divided,  if  desired,  into  two 
complete  5-onit  presses  with  everything 
necessary  for  their  operation. 

(XIMPLETE  STEREOTYPE  FOUNDRY 
Includes:  8-Ton  Stereotype  Metal  Pot 
with  Healy  Gas  Burner  and  Lahman  Air 
Pump;  3  Pony  Autoplates,  complete  with 
Autoplate  Pomps;  IH-Ton  Job  Work 
Pot  with  Burner  and  Blower;  IH-fon 
Automatic  Piggii^  Pot  with  Burner  and 
6-unit  Margach  Pig  Mold. 

COMPOSING  ROOM  EQUIPMENT 

Includes:  3  Model  8  Linotypes;  2  Model 
26  Linotypes;  Storage  Cabinets  of  all 
kinds;  Ad  Tables,  Banks,  Turtles,  etc. 
Everything  all  steel  and  right  out  of 
production. 

Address  inquiries  to; 

The  Beacon  Journal  Publishing  Oo. 

Akron,  Ohio 


MONOTYPE  DISPLAY  MATS 
$7.50  per  font  and  up 
LINO’TYPE  MATS 

$25.00  per  font  and  up 
Write  us  for  complete  details 
The  Cleveland  Shopping  News  Co. 
5309  Hamilton  Ave.,  Cleveland,  O. 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields: 


Advertising 

Circulation 

Editorial 


Management 
Promotion 
Publicity 
Utilise  These  Services 
*  *  four-time  ad  setting  forth 

your  qualifications,  and  send  it  to 
us  with  payment.  (Count  five  words 
.  11“*’  per  line  per  issue).  For 
1^““'  message  will  reach 
^i^pective  employers.  Many  have 
placed  direetly  in  this  manner. 
■  completely  (including 

Personnel  application 
nf  ynn  upon  receipt 

in  application  will  be  kept 

n  our  files  for  six  months.  It  will 
available  to  the 
unniT^**^*  •"**  executives  calling 
pen  Us  constantly  for  employees. 


*■  Better 


act  now  to  catch  our  dead- 


lisiA  »  »o  ca 

“ne  of  next  Thursday. 

personnel  SERVICE 
iTA«  A  Publisher 

®®Kiaes  Bldg.,  Times  Sq.,  N.  Y.  0. 


SltaotiaM  Waatad 
ModuMicol 

Composing  Room  Foreman  —Age  47.  Now 
employed,  desire  change.  Was  superin¬ 
tendent  of  Metropolitan  daily.  Refer¬ 
ences.  Write  Box  5918,  Editor  k  Pub- 

lisher. _ 

Photo-engraver  experienced  in  newspaper 
and  commercial  plate-making.  Can  set 
up  a  plant  and  operate  it  economically. 
Willing  to  go  anywhere,  and  will  start 
at  a  moderate  salary.  Box  6183,  Editor 

k  Publisher. _ _  _ 

winking  Foreman  or  Superintendent— 39 ; 
at  trade  since  small  lad  throughout  Me¬ 
chanical  Department.  Past  seventeen 
years  foreman  and  superintendent.  Lo¬ 
cated  past  several  years  in  Chicago — 
seek  situation  on  daily  with  or  without 
job  department — city  from  about  10,000 
to  50,000.  Plan,  route  work,  handle  help, 
costs,  estimate,  buy  stock,  economical, 
loyal,  capable  executive.  As  workman — 
know  markup,  all  floor  work  ads  or  ^ob. 
Operate  and  machinist  on  most  all  Lino¬ 
types,  Intertypes,  Ludlows,  Elrods.  Know 
stereo,  rotary  and  flat  bed  Webb  presses, 
job  presses,  etc.  Metropolitan  and  small- 
city  experience.  State  salary.  Union  or 
unorganized.  Box  6178,  Editor  A  Pub- 

lisher. _ 

Working  Printer-Fonman,  newspaper  or 
job,  married,  sober,  dependable.  L.  H. 
Gan,  509  Cherry,  Anaconda,  Montana. 


Nawspapar  Maehiaift 

Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  k  Co.,  136  Lafayette 

St.,  N.  Y.  0. _ 

Specialties  in 

Dlsmantllng-Erectlon-Bebulldlng 
Duplex  and  Goss  Flatbeds 
Goss,  Hoe,  Scott  and  Duplex  Rotaries 
ANYWHERE — ANY  TIME 
Pa]  ay  Bethpage,  New  York 


Used  Equipment  For  Sale;  2 — D.O.  motor 
generators,  100  K.W. ;  1 — D.C.  motor 

generator,  50  K.W.;  1  paper  tiering 

machine;  3  refrigerating  units;  4  press 
fudge  devices;  1  battery  charger;  1 
Hoe  mat  roller ;  1  hand  addressograph 
machine,  with  plates;  3  press  production 
recorders;  72  fonts  monotype  mats;  45 
fonts  giant  caster  mats;  2  fonts  Devinne 
outline  linotype  mats;  1  photojiraphic 
enlarger;  2  Margach  metal  feeders.  For 
details  address  Purshasing  Agent,  COUR¬ 
IER  JOURNAL  k  TIMES,  Louisville, 
Kentucky. _  _ 

We  offer  the  following  Richardised  Better 
than  New  Saw-’Trimmers :  One  Miller  Uni¬ 
versal;  one  Universal  A-3  ’Trim-O-Saw; 
one  LaOlede  Pedestal  Saw-’Trimmer  (new 
gauges,  clamp,  and  motor) ;  one  Triin-O- 
Saw  Table  Only  Pedestal  style  model  A-1. 
Write  J.  A.  RICHARDS  THE  SAW 
ICAKER,  Kalamazoo,  Michigan. 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIO 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. _ 

RAVE  MONET  by  making  your  own  type. 

MONOTYPE  DISPLAY  caster  with  varied 
assortment  of  53  fonts  of  mats  $1100. 

The  Cleveland  Shopping  News  Co. 

5309  Hamilton  Ave.,  (Cleveland,  O. 

For  Sale:  Full  page  new  easting  box.  Op- 
timns  press  22x31  maximnm  sheet,  4  rol¬ 
ler,  with  motor — no  junk.  By  owner. 
Burton  Heights  Record,  Grand  Rapids, 
Mich. _ 

Practically  new  Hoe  octuple  press,  complete 
equipment  with  pony  auto  plate.  Model 
8  linotypes.  South  Bend  News-Times, 
South  Bend,  Indiana.  ^ 

Rebuilt  printing,  typesetting,  binding  etmip- 
ment  and  supplies.  Large  stock.  Bar¬ 
gains.  Terms.  Rhaknn  Printii^  Machin¬ 
ery  Co.,  129  West  24th  St.,  New  Tork, 
N.  Y. 


Photo-lagraviag  IqaipoiaBt  For  Sola 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  FhotoProdnets  Company 
230  W.  41st  Street  New  Yor’,£  Oity 


Complete  Photo  Engravers  Equipment 

chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOU’THITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  Tork,  N.  Y. _  Chicago,  Ill. 

Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg.,  Aurora,  Mo. 


Frail  Room  Eqalpmaat  For  Solo 

Cline-Westlnghouse  5  —  40  h.p.  500  volt 
d.c.  two-motor  press  drive  with  control 
equipment.  Can  be  seen  in  operation 
now  and  will  be  available  early  July. 
Daily  Province,  Vancouver,  B.  0.,  Canada. 

Duplex  Model  E  and  Goss  Comet  presses, 
late  serial  numbers.  Will  furnish  erector 
and  guarantee  good  condition.  JOHN 
GRIFFITHS  Co.,  Inc.,  145  Nassau  Street, 
New  York  City. 

Sixteen  or  twenty-four  page  Duplex  tubular 
press,  2  to  1  impression  cylinders,  ex¬ 
cellent  condition.  Equipped  for  color 
printing.  Available  July  or  August.  For 
further  information  write  R.  HOK  k  CO., 
INC.,  910  E.  138  St.,  N.  Y.  C.  _ 

24-page  Scott  stralghtUne  press  for  sale — 
3  Decks,  two  plates  wide;  22^  sheet 
cut  with  full  automatic  A.O.  drive,  and 
complete  stereotype  equipment.  Thomas 
W.  Hall  Co.,  Stamford,  Conn. 


Staraofypa  Eqalpmaat  For  Sala 

Metal  Pot.  2-Ton,  40”  high,  42”  diameter; 
insulated;  equipped  with  electric  heating 
elements  and  controls;  also  equipped  for 
gas  and  fuel  oil.  Bargain  at  $350  F.O.B. 
Kansas  City  Journal,  K.  O.  Mo.  Att.  Mr. 
Elrod. 
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SHOP  TALK  AT  THIRTY 


DISREGARD  the  by-line  this  time. 

It’s  part  of  the  plate,  and  keeps  our 
house  flag  aloft,  even  when  the  Shop 
Talker  is  winging  his 
Morh  Ethridge  way  across  America 
Spank,  the  ambling  around 

■  1.  San  Francisco  s 

Publisher.  Treaure  Island  as 
these  lines  fall  under 
the  reader's  eye.  Mark  Ethridge,  gen¬ 
eral  manager  of  the  Louisville  Cou¬ 
rier-Journal  and  Times,  fills  the  page 
this  week,  by  virtue  of  having  de¬ 
livered  one  of  his  constructively  crit¬ 
ical  addresses  on  modern  journalism 
before  the  University  of  Missouri  ses¬ 
sions  on  May  11.  Mr.  Ethridge  lays  a 
brawny  hand  with  a  hairbrush  across 
the  buttocks  of  his  fellow  publishers, 
and  while  his  spanking  is  somewhat 
more  sternly  parental  than  any  we 
have  put  on,  we  must  express  gen¬ 
eral  agreement  with  his  ideas  and 
wholehearted  agreement  with  his  con¬ 
clusions.  Take  the  bitter  dose.  Mr. 
Ethridge  from  here  on: 

“I  am  completely  out  of  sympathy 
with,  and  critical  of,  a  great  many  po¬ 
sitions  and  a  great  many  actions  taken 
by  the  press  in  the  past  ten  years.  I 
feel  that  it  has  singularly  failed  in 
leadership  since  the  beginning  of  the 
depression  in  1929.  I  do  not,  for  in¬ 
stance,  go  along  with  the  statement, 
made  two  weeks  ago  by  the  President 
of  the  American  Newspaper  Publish¬ 
ers  Association  that,  ‘All  of  us  rec¬ 
ognize  the  fact  that  in  late  years  the 
freedom  of  the  press  has  been  in  jeop¬ 
ardy — is  still  in  jeopardy.’  Nor  do  I 
go  along  with  a  great  number  of  other 
gentlemen  who  seem  to  feel  that  it  is 
necessary  to  devote  the  greater  part 
of  our  annual  newspaper  conventions 
to  saving  the  freedom  of  the  press. 

“I  am  not  so  much  concerned  with 
the  freedom  of  the  press  as  I  am  with 
the  atrophy  of  the  mind  that  is  sym¬ 
bolized  by  the  constant  yelping  about 
it.  Freedom  of  the  press  is  a  funda¬ 
mental  and  important  right  of  all  the 
people  and  no  man  in  his  right  mind 
would  question  the  assertion  that 
America  would  not  be  America  with¬ 
out  it. 

‘‘But  there  are  too  many  new  ene¬ 
mies  to  fight  and  too  many  new  tech¬ 
niques  to  learn  for  us  to  raise  banners 
that  have  been  put  amongst  the  flags 
of  victory. 

*  *  * 

"THE  PRESS  in  America  can  lose  its 
freedom,  of  course,  but  if  it  does, 
it  will  be  primarily  its  own  fault.  It 
can  lose  its  freedom 
through  venality.  It 

can  become,  if  it  fol¬ 
lows  in  the  wake  of 
some  of  the  conti¬ 

nental  press,  the  cor¬ 
rupt  voice  of  individuals  or  corpora¬ 
tions,  of  munitions  manufacturers  or 
politicians  who  have  no  thought  of 

public  interest.  It  can  become  so 

venal  that  the  people  would  demand 
that  Congress  enact  legislation  direct¬ 
ly  or  indirectly  curbing  its  powers, 
regardless  of  the  constitution. 

“It  would  lose  its  freedom  in  another 
war.  The  American  who  believes  that 
he  will  emerge  from  another  World 
War  with  the  freedom  he  had.  with 
the  economic  status  that  he  had — in¬ 
deed,  with  the  civilization  he  had  be¬ 
fore  he  entered  it — is  naive  indeed. 

“Freedom  of  the  press  can  be  lost 
through  economic  adversity  that  has 
■nothing  whatever  to  do  with  govern¬ 
mental  action  or  the  action  of  an  am¬ 
bitious  individual — through  adversity 
that  comes  from  bad  management, 
from  lack  of  adaptability,  from  the 


By  ARTHUR  ROBB 

failure  to  recognize  that  the  law  of 
change  is  an  immutable  law  that 
dooms  those  who  do  not  follow  it. 

“And  it  is  that  rigidity  of  mind  on 
the  part  of  the  press  which  endangers 
us  far  beyond  the  ambitions  of  any 
politician. 

“As  a  matter  of  cold,  raw  fact,  I  do 
not  know  that  any  law  affecting  the 
press,  except  as  to  postal  rates,  or 
general  laws  such  as  the  wage-hour 
bill,  has  been  passed  by  Congress  in 
more  than  a  quarter  of  a  century.  Un¬ 
less  we  feel  that  we  are  entitled  to  a 
favored  place  in  the  nation’s  economy, 
we  have  no  right  to  claim  exemption 
from  such  social  legislation  as  the 
wage-hour  law,  nor  is  there  any  justi¬ 
fication  for  feeling  that  that  law,  or 
any  ruling  fixing  a  reasonable  age  for 
newsboys,  has  the  slightest  thing  to  do 
with  freedom  of  the  press. 

“I  suspect  that  Mr.  Roosevelt  by  his 
utterances  rather  than  by  any  overt 
gesture  he  has  made  has  given  an  ele¬ 
ment  of  the  press  the  feeling  that  he  is 
after  its  freedom,  but  even  if  that  be 
true,  I  contend  that  it  is  an  utterly 
unrealistic  and  even  juvenile  attitude. 
All  that  would  be  necessary  to  dispel 
the  notion  that  he  could  deprive  the 
press  of  its  freedom  if  he  desired  to 
do  so — and  of  course  I  have  no  idea 
that  he  desires  to  do  so — is  to  think 
back  to  the  fight  over  government  re¬ 
organization  and  the  Supreme  Court. 


Retreating 
for  Over 
Quarter-Cent. 


Rigid  Minds 
Imperil 

Press  Freedom 


“I  REIPEAT  that  it  is  not  freedom  of 
the  press  over  which  I  am  con¬ 
cerned,  but  over  the  type  of  press 
leadership  which  re¬ 
gards  the  issue  as 
pertinent  or  impor¬ 
tant  at  the  moment. 
It  is  that  type  of  loose 
thinking  which  has 
put  the  press  where  it  is. 

“From  1880  to  1910,  the  number  of 
daily  and  Sunday  newspapers  went  to 
3.120.  The  decline  in  numbers  started 
in  1914,  so  that  in  1938  there  were 
2,056  daily  newspapers  in  the  United 
States  and  its  possessions.  According 
to  the  president  of  the  ANPA.  there 
were  1867  daily  papers  in  existence 
in  the  United  States  a  month  ago,  a 
decrease  of  almost  400  since  1929.  Of 
those  that  have  survived,  360,  rep¬ 
resenting  a  majority  of  the  remaining 
circulation,  are  owned  by  newspaper 
chains,  and  there  are  no  figures  to 
show  how  many  are  owned  in  com¬ 
bination  by  single  ownerships.  With¬ 
in  the  past  15  months,  43  daily  news¬ 
papers  have  suspended  publication,  of 
which  six  have  become  weeklies. 

“It  is  easy  to  say  that  the  advancing 
price  of  newsprint  has  taken  the  toll, 
but  the  truth  is  that  the  price  of  news¬ 
print  is  from  $13  to  $15  a  ton  below 
the  25-year  average.  Although  there 
were  more  publishers  and  conse¬ 
quently  more  newspaper  competition 
in  war  times,  they  were  able  to  ad¬ 
just  themselves  to  higher  prices  than 
we  are  paying  now.  It  is  true  that 
taxes  and  wages  are  higher,  but  all 
business  is  bearing  them  without  the 
mortality  rate  common  to  newspapers. 

“A  great  part  of  the  answer  lies  in 
the  fact  that  other  media  have  taken 
advertising  revenues  away  from  us, 
just  as  the  trunk  lines  took  the  short- 
haul  freight.  In  1929,  newspapiers  se¬ 
cured  69%  of  the  advertisers’  dollar 
distributed  between  the  three  chief 
media;  magazines  28%  and  radio  3%. 
The  percentage  for  1937,  a  good  year 
for  newspapers,  was  60;  for  magazines 
27%  and  for  radio  13%. 

“Under  the  impact  of  radio  growth, 
magazines  dropped  from  28%  to  23%, 


but  under  the  stimulus  of  a  revitalized 
magazine  field,  they  had  almost  re¬ 
gained  their  percentage  standing  at 
the  end  of  1937.  Business  W eek's  sum¬ 
mary  of  dollar  volume  for  1938  showed 
that  newspapers  had  lost  24%  against 
the  preceding  year,  magazines  13% 
and  radio  had  gained  3%. 

“There  is  grave  reason  for  worry  in 
the  fact  that  since  1929  newspapers 
have  lost  one- third  of  their  advertis¬ 
ing  linage;  in  the  fact  that  had  news¬ 
papers  in  1937  obtained  the  same  per¬ 
centage  of  the  advertising  dollar  that 
they  did  in  1929,  their  income  would 
have  been  approximately  $87,000,000 
more  than  it  was;  and  in  the  fact  that 
counting  1935  business  as  normal, 
there  has  been  a  further  slide  in  the 
percentage  of  the  newspapers’  acquisi¬ 
tion  of  the  advertising  dollars  of  the 
leading  national  advertisers. 

“To  say  that  the  suspensions  have 
resulted  from  rising  costs  would  be 
true,  but  it  would  not  be  the  whole 
truth.  It  would  be  fairer  to  say  that 
low  newsprint  costs  have  subsidized 
during  depression  times  a  great  many 
newspapers  that  were  not  willing  or 
able  to  make  management  adjust¬ 
ments  to  meet  competition  when  the 
inevitable  rise  in  prices  set  in.  It 
would  be  fairer  to  say,  too,  that  while 
radio  has  been  growing  in  popular 
esteem,  the  newspapers  have  not 
fought  back  either  to  hold  advertising, 
or  to  adjust  themselves  to  the  competi¬ 
tion  presented  by  radio  or  the  graphic 
magazines. 


Radio  Has 
Inherent 
Weaknesses 


“THE  URGENT  necessity,  it  seems  to 
me,  is  for  us  in  newspaper  work  to 
undertake  to  get  a  clear  view  of  what 
has  happened  and  a 
What  the  clear  perspective  of 

Press  what  is  probable  in 

_  _  .  the  future.  It  will  do 

an  egain  good  to  lash 

out  blindly;  what  we 
have  got  to  do  is  to  find  out  what 
ground  we  have  surrendered  forever 
to  our  competition  and  what  we  can 
regain. 

“It  is  undoubtedly  true  that  radio 
already  has  taken  the  edge  off  of  top 
news  stories.  When  Hitler  spoke  a 
few  mornings  ago,  a  great  many 
Americans  heard  him;  a  great  many 
more  read  what  he  said  in  afternoon 
editions  and  a  few  perhaps  waited 
until  the  following  morning.  But.  by 
the  time  newspapers  of  the  following 
morning  got  around  to  the  story,  radio 
had  been  giving  them  all  day  inter¬ 
pretive  talks  by  top-notch  correspon¬ 
dents  all  over  the  world. 

“Radio  and  the  movies  have  de¬ 
prived  us  of  certain  of  the  edge  of  our 
entertainment  value;  serial  stories, 
for  instance,  are  declining  in  popu¬ 
larity  according  to  surveys  I  have 
seen.  I  believe,  moreover,  that  we 
have  about  reached  a  peak,  or  at  least 
a  level,  of  comic  strip  popularity. 

“The  graphic  magazines,  mastering 
within  a  few  months  the  technique  of 
high-speed  printing  on  magazine  pa¬ 
per,  have  surpassed  us  in  the  handling 
of  photographic  stories  and  with  our 
picture  readers  they  have  taken  a 
great  many  of  our  best  advertisers. 

“We  have  lost  ground  because  we 
have  doggedly  held  on  to  old  methods. 
There  have  been  advances,  it  is  true, 
but  on  the  whole  the  newspaper  busi¬ 
ness  has  been  fighting  a  rear-guard 
action  for  ten  years — a  losing  action 
at  that.  But  I  see  no  reason  to  despair 
if  we  employ  our  intelligence  to  the 
remedy  as  strongly  as  we  have  oiu- 
lungs  to  shouting  about  freedom  of 
the  press. 


“There  are  distinct  limitations  bo||i 
to  the  magazines  with  which  we  c®. 
pete  and  to  radio.  Transmission  if 
pictures  by  wire  can  overcome,  pto. 
viding  the  pictures  are  properly  uni 
any  advantage  of  the  high-speed  print, 
ing  of  graphic  magazines  because  d 
their  necessarily  slow  distributiai 
Some  newspapers  are  already  meetin 
the  challenge  of  the  review  we^ba 
by  more  intelligent  selection,  group, 
ing  and  presentation,  and  a  more*, 
rious  attitude  toward  their  news.  Iti 
possible,  if  the  newspapers  will,  in 
them  to  regain  much  of  the  groad 
they  have  lost  to  magazines,  just  as i 
is  possible  by  intelligent  compedtin 
selling  to  regain  a  good  volume  of  bn 
national  advertising  they  have  lost 


“IT  IS  NOT  so  easy  with  radio,  I*. 

cause  it  has  taken  more  from  a 
But  there  are  weaknesses  also  a 
radio.  It  will  be  pri¬ 
marily  a  medium  i 
entertainment  as  iti 
now.  The  percenti|i 
of  information  of  d 
sorts  that  radio  ar. 
ries  is  small  and  it  must  sugar-oa 
most  of  that.  It  can  never,  for  ii- 
stance,  be  successful  in  selling  pria 
items  or  mass  items  such  as  are  or- 
ried  on  fuU  pages  of  newspapers,  k 
will  never  be,  therefore,  the  local  im- 
dium  that  newspapers  can  be. 

“It  can  never  have  an  editorial  psge. 
because,  by  law,  the  air  belongs  to  d 
the  people  of  America  and  no  statki 
owner  has  the  right  to  use  the  air  b 
propagandize  for  his  own  ideas  or  ki 
own  purposes.  It  can  never  be  kt 
causes,  good  or  bad  as  long  as  tk 
present  law  holds.  Radio  can  new 
crusade  for  civic  good  because  its  i- 
cense  is  in  jeopardy  if  it  crusades* 
all. 

“In  handling  news,  it  must  ia- 
evitably  give  it  in  bulletin  form,  be¬ 
cause  audiences  simply  will  not  listo 
to  long  news  stories  over  the  air,  un¬ 
less  they  be  of  the  utmost  imp#' 
tance.  Newspapers  must  be  r^ 
upon  for  the  elaboration  and  detii 
that  radio  can  never  supply.  Radio* 
its  present  form  will  not  supplml 
newspapers,  although  it  may  serioudf 
affect  the  number  unless  newspapiB 
do  adopt  new  techniques.  What  net 
techniques? 

“It  is  significant  to  me  that  in  a  re¬ 
cent  poll  of  our  Sunday  newsp^ 
the  three  sections  which  rated  hi^ 
est  in  reader  interest  as  sections  w« 
the  rotogravure,  the  magazine  oi 
the  Passing  Show  section.  The  roto¬ 
gravure  sp)eaks  for  itself,  of  couiW 
but  it  is  capable  of  further  competi¬ 
tive  development  both  through  ne* 
picture  handling  technique  aiti 
through  the  use  of  color.  The  rnaj^ 
zine  section  we  have  tried  to  mib 
eight  pages  of  indigenous  history  a* 
features  and  book  reviews. 

“The  Passing  Show  or  ‘Brains’  Se^ 
tion,  contains  the  news  review  of  ti» 
week,  in  type,  pictures  and  drawi^ 
done  by  the  cartoonist;  the  editon* 
page;  the  Gallup  survey  of  the  ^ 
ment;  sp>ecial  ‘think’  pieces  on  Baa- 
ground  by  our  Washington  and  FVan*- 
fort  men  and  an  editorial  writer;  * 
piece  by  the  head  of  the  econoBW 
department  at  the  University  of  L<^ 
ville;  the  personality  parade, 
lustrated  short-stick  stuff  on 
in  the  week’s  news;  a  page  review 
in  popular  style  the  top-fligBf  st** 
news  of  the  week;  the  Washing!* 
columns  and  several  articles,  some^ 
staff  writers,  that  try  to  get  down  ^ 
the  vitals  of  what’s  going  on.  It 
be  regarded  by  some  newspaper^ 
as  heavy  reading,  but  a  survey 
on  the  Gallup  technique 
astounding  popularity  for  the  se<^ 
Do  these  things  suggest  new  **• 
(Continued  on  page  33) 


